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Abstract

This essay is based on the New-tro design style in Korean popular culture. As a new fashion of cafe
design, New-tro is a modern reinterpretation of past objects and design features in the interior
space. Its design not only brings a sense of nostalgia to the middle-aged and elderly, but also
brings new fun to the millennial generation. Therefore, this study aims to provide an analytical
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case for the understanding and research of New-tro design culture by researching the interior
colors and materials of New-tro style cafes in Seoul, South Korea. After examining the concept and
status quo of new-tro design through literature survey, this research collects cases reflecting the
new-tro cafe, and takes the “Korean standard color analysis procedure (KSCA)” as the analysis
methods to analyze the color, material and modeling characteristics of indoor space. Through the
case comparative analysis, the common points and differences of the new-tro style are obtained,
the color style and characteristics are summarized, and the application scheme and future pros-
pect of the new-tro design are put forward.
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1. 51§
1.1. AREREEW

“CRE R E R X AL AT SRS, AR N R I BT U A T AR
AN P A TR HRKEH R E 2 RAIR BBIIE 208/ B e € 308 “—
MBI RS, AREI, MR AARERIRARTE” [1]. BrS5IEME, SA—fARETUER
HIRET R 7 IF AR T RS I ) S SR I E S SR, R TS . R B = s
FETIE A T B AR AR O 1 B R OcBEA], A “ R, ShBtaiig:. Uidia® b
W ET” 252 A A RER B F G S35k, RERIOE 2 Bk (0 Rk 7 s g AT BB R “ W
S PR L R TR R M2 TR R

STk, ABIFRHE RS BRI ME S LR A OG0 S BT RS R R A
[EIBE T B R R ILPUIR,  JFRAMOR 1R IR 4. DU SRER IR I 2R, 70 B 52+t XUA: 14 3¢
TR BIESE B E A AR RFE B . S3 4, AR R R E R IX A e vk s () o, B R R O R TE
R, MEHEH RN RIS, G E R RREE G, B R 2,

12. ARAZERER

B e 77 i A [ AR o 22 A8 SCRUI R AT A SE SR BOR g rhote, S50 R kv e v 22481,
XS A R R RRRIEAT 704 o D9 1 M S0t ORI F) E0 2R, 00 T SR o 24 25 7 ik o 5
Bl E R, AN EEE RN S ERREERE D ITEF(KSCA)” o 28 WA BSR4 4
M BAREVER BRGSO, WA, Bot. AR 205702 S8 p R WnE v o e R St o

Tk T ¥ Bl A S B 7T R et W ER o £ 5 A BetE SRBIEEAT 0B, BL 2000 45 B HY B AHT R XU
MEPE A LA T R A

2. BipEH
21 FEHNES
Bl (New-tro) & I E it T4 R B, /28T (New) AT o (Retro) & A — I HTi&E1A]. - “Retro”
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/& “Retrospective” 45 . R 2famild %, S22 am S RENE, il 2fekid % 504
Bt E, DU — Mgl B R AR A LI, RS Tk, B, R
K “HE=HET [2].

B B H IS SR PLE SR A 1 T8 — A0 B ROV B i A SCAB R R B, AR A%: 458 it e 1) [
IHFIEACSR 2B A . FERITTIH, o). &AR. I, B SR, #5IRAT UL B %A
Ky W REANGIE . BRI 2 AR B, AMGE S S EEN, Wi 1 10~20 5 ARE1].
A T SO T+ i h 2R AR AL TR 00, 10 10~20 & REARIR A 1l DL R E
(PUHT I o SRRz, RIS T AT 2% A A oCo RS, AR TR A3 (R BT 7 38 56 39 52 oy (O M R SR DR
MEAANF I E UM ZE (I 1. 4 2 JiR).

Table 1. The relevant literature of the New-tro concept
= 1 e SEHUS AR STk
e WA AH A A AT i 25 SR

MR (58, representation) 318 IS AL — LT
2 B 1) SRR 1) K2

PO A 5T (B4FE, embodiment) & i (New-tro) Ell 3 (New)
)38 e AN 2 3 (Retro) FITEL AT 11 BRI [3]

FE MRS AN, H AR B SRR, 5T SRR
Y], B AU, AU, I T <2 (Vintage)”
A “H i (Retro)” & 7E A “Vin-tro” Fiidl, 1RIXFEE KA
i LE PRI R SZ ) R 48 N IEZERS N 4]

S BRHTS h HESx TR = i T AR BT e SO “New Concept” &
W “Retro” , New Concept + Retro [ & B “Newtro Concept
Contents” o #r5 ik aJ LLER AR Dy i AL St 1) [B1 U9 DA B2 SARAL 25 22 %
PERITEBL5].

HTESEGRE
BXIE % (2020) HHT & 7 3 s
RAEFEIRHIF 7T 5

WA R R B
BEE, £I(2020) H—UEKEH %
@Vl

J WUHT B RS
FIMF, M VE(2020)  EWEARZS R TI
S3HT

Table 2. New-tro performance characteristics analysis

2. FEERISHES
Wi H W Fe 4 RO
LT (P G . VRR I, e O RN (AT SR A

B (2020) UBFHE . FrEEE . HER) [3]
o EEHETR: RN T E R F (self-identification), AT O b AKX BIITR,
SR 2 B AL T 7
SR, oz VT WAL GO Rt

P Mt R AR, R K R
o B WA, 8RB RN, IR LR T
#45[6]

o PRIRFEME: WEZHE, AERHER
IR BAESSIR, BEEE
o CHHSRARME: JREIMEE. RRERIESEEAT)

MERIE, £&P1K(2020)

Brubz oh, B AR 3 e BT S BRI BE T LA YouTube, MINHIREFRS. HI T
WL AR A [8]. WV NE C “@Pid” MIBEY s T “BE”, BREEMAEAN “4
Prid” WIRED LT “H7 1R
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2.2. FE e RARTIEETE B

X F (2020)tH 3 T 1] » R B2k PR R R AN AR R R T A R R A B RO A AR Ak, BE T AAE I P
MUGE IR 52 21 ) B DR 2 (22 T R 3R) B AR P A e et SR B R 3R (B2 T R 3R I e B A A2 7 AR AR T . e
FEWNHETE A3 (R], B RIAEIE . ARSEEE, WeRE . RIEL SSIR. WIAEAT O, AEMNHETE A% ) s
T rpiE A % A= N BT TR MGE R H R BRI . Dy 7 RS B R ONEETE 2 R TR AE, E A
At 1B = A AR SR B AT AT

MRERHE . EPLR(2020) LA “ABstE” « “RRUERFPE” o “HESRURIE” DvAbAR, I AR A)IE
B 28R Rl T E CARERZRT, PRAGFALET S AR F RS, R4 2 1
TR o AR AEAE T4 — X B B RENE I 1oL 2 () G5l ) $2 A 06 21 2 I Ik S e & P L), B
YRR AC L. dSRAE n R AR IR TG, A= 0 A A BRI ZR S Ss A H—

3. #EEHMIEEE R4
3.1 R RIEEIRE

S R — R B W AR E M ETIE, R EFRUERTE NAVER #% 5] % A\ S kv HE4 58
B4 B, Sk RS FMmMEDE “RE%” .« SABHSTRMNErE . P2 s e, “E R mHEE . The
Spot B MM 3L 5 5K
3.2. R4
3.2.1. FETEEESE “tE4”

aEIRMIEE Y (LM S FHH A ST E R RS X, (BN & KU (AR R = 8 == (Rl i
FE 1 | 5 2 AT B0 Vet i B eSS (R M R X 1% R A (R AT R 0 M, 4 R R T
R 3).

Table 3. Color analysis result

z3 BROMERBE"

DA 357
FE R BRI
10
9
8
7ia
o 6 L1
=
B S5 i
Am
34I—= n
’m L
1
0
0 2 4 6 8 10 12 14 16
Chroma
el | (%) KS L+ a* b+ R G B ] M Y K
2695 |KS 5Y 4/1 2074 | 041 | 717 [ 100 ]| 95 | 84 | 0 4 16 | 61
1721 [KSN2 20.23 0 0 9 | a9 | w1 o 0 0 81
16.72 [KS N7 70.85 0 0 173 [ 173 [ 1713 ] 0 0 0 R
13.58 |KS 1.25Y 6/2 61.02 | 194 | 1353 | 160 | 145 | 124 | 0 9 23 | 37
6.23 |KS 1.25Y 3/2 3035 | 295 | 1236 | 83 | 69 [ 52 | 0 17 | 37 | 67
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ZREB AR L KS BY 4/1 (R K () 5t mr, A 26.95%, FH & KS N2 (R# ) Lk
17.21%, 3 =i KSN7 (5eth), 5 16.72%, FVUAr2 KS1.25Y 6/2, (5 13.58%. fF Bk IR 1) €
FrHrh, KS2.5Y 472 i Eb o 34.37%, KS10YR 2/1 (K £1) 5y 17.66%, KS8.75 YR 5/4 4 17.08%.
PRI R EURA TIRE L. KM BHESE. iE I KR, RS,

3.2.2. BAPHYTLRMNEESE

FABH g7 ZAMNMELE (2= QR ZE|) AL AT VT AR, FneErE T &2 — AN L) ) s, T
F 1937 4E, W T EIEEE S [ 1958 fE450k 5 B 2020 4 MU MR S, simEETE Py A AR, R T
1R Z gt ity H o S oRE G s I P 0 R 8 R A R e 5 i = ) 2 (R AT e b, 45
WF PR 4).

Table 4. Color analysis result
F 4 BRSMEREE

ESIN R AL AR

4
_|
1
2

ol
_

B

Value
O = N W H U1 OO~ 0 OO

0 2 4 6 8 10 12 14 16
Chroma

KS L* a b R]ag[B]c[M]YTK
KS375vR2/4 | 2011 | 1571 | 1598 | 75 | 39 [ 26 | 0 | 48 [ 65 | 71
KS 10YR 4/1 407 | 179 [ 662 [103] 95 | 85 [ 0 8 | 17 ] 60
KS 7.5YR 7/2 7082 | 45 [ 1129 [ 190 [ 170|153 o [ 11| 19 [ 2
KS875YR3/4 | 3029 | 925 | 2265 | 95 [ 65 | 36 | 0 [ 32 [ 62 | 63
KS 7.5YR 6/4 60.95 | 949 | 2207 [ 177 [ 140 [ 109 ] o [ 21 | 38 [ 3
KS 10YR 5/2 5097 | 33 | 1247 [ 135 [ 119 [ 100 [ o [ 12 [ 26 [ 47

P29 2% (8] ) R 43 A1 DA KS 3.75YR 2/4 R LL 5 &, T 18.31%, H IR J2 KS 10YR 4/1 (W5 # ta Ak (1),
i 13.1%, 2 =AU4& KS 7.5YR 7/2 (FKM41) 5 11%, S5UUAL &2 KS 8.75YR 3/4 (5 10.99%. TEHBR AR H
IR Hrdh, KSEYR 2/1 i th (1) L5 41.99%, KS5YR 7/1 (KL K 1) 12.37%, KS5PB 5/2 /4 1.26%.
PRI EECRH TiRE . AP, &)@, BEEds . WA LS. Rk,

3.2.3. UmEEPZE

w2 55 (A ek /AL T R AT X, BHEEE A TR 2 AR b, 1D 60 AEARH0E ) 2 P ik
TElal, AISRORER 11 22 J5A 1A 25 (R 285 KA R =8 P 2R XURS B0 R s (D AU o sl B e T AR
X% M 7 (B FEAT R oM, G5 R AN PR (5 5).

RGP ER AL, KS25 Y 3/4 (W)t s, A 22.2%, HiksZ KS3.75 Y 6/4 (Lt
15.93%. 2 —J& KS7.5 YR 2/4 (HE#ta) 5 11.56%, DU/ KS3.75 Y4/2 (5 9.62%. TEXRMEESTH,
KS3.75 Y 6/4 Ll LL %I 12.57%, KS2.5Y 2/2 (FA#t) N 9.74%, KS10YR 4/4 (3t th) N 7.65%. 45 3
AP B 2 A 2 i 46 (22.2%) ,  HLKR HRER H(11.56%) . PRI EEERM TAM . &, Bk s
AR YN e Y N O
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3.2.4. “ER” WHEEE

“CEHIRT WMHEELE (M2 A T AL T E R WX, RS R TH b5 R AT SOE BT A EE T, A

PR RGN T, HAEASA) N S A b AR T oA S I e i e, 3 B0 0 50 L A58 3 47 ) 4
& R TR R SR A A BT R A A, AR AN BT (R 6).
Table 5. Color analysis result
F#5 BEOMEREE
E SIS R AN LA
10
9
8
7 it
o 6 : : ]
=}
;" 55—
4
3 E : = L
2 n
1
0
0 2 4 6 8 10 12 14 16
Chroma
KS L* a* b= R G B C M Y K
KS 2.5Y 3/4 30.33 3.95 25.25 89 68 31 0 24 65 65
KS 3.75Y 6/4 61.02 0.45 27187 | 165 | 145 98 0 12 M 35
KS 7.5YR 2/4 20.13 11.09 | 20.96 Yl 42 18 0 i) 75 72
KS 3.75Y 4/2 40.72 0.66 14.18 106 95 73 0 10 31 58
KS 10YR 5/4 50.93 6.75 2505 | 146 | 116 79 0 21 46 43
KS 1.25Y 5/6 50.92 7.54 39.84 | 152 115 52 0 24 66 40
Table 6. Color analysis result
#6. BROMERKIE"
FEE BRI L%
10
9
8 0 o i1 1
7 E
o 6
=
g 5
4—m
S E
21—
1
0
2 4 6 8 10 12 14 16
Chroma
KS L= a* b= R G B C M Y K
KS 5YR 7/ 1 70.83 29 484 183 1 165 0 7 10 28
KS 10RP 4/ 1 40.69 514 0.88 105 93 9 0 1 10 59
KS 2.5Y 6/2 61.03 0.8 14.12 159 146 123 0 8 23 38
KS 5YR 5/8 50.8 2367 | 41.47 | 174 | 104 50 0 40 hal 32
KS 10PB 2/ 1 20.23 2.88 -5.08 50 a8 56 11 14 0 78
KS 2.5Y 4/4 40.69 3.79 27.32 | 116 93 51 0 20 56 55

S [ AT LA KS 5YR 7/1 (By40K) 5 Efe i, oA 35.99%, FLIKZ KS 10RP 4/1 (H41/K)
G 20.12%. 55 =4 KS2.5Y 6/2 (K#{1) 5 10.16%, #5VUJ2 KS5YR 5/8 (i) 5 4.12%. 78 HuUbR 1)
ForHTH, KS5YR 7/1 (Fy4L k) Itk 40.71%, TEXEMERE M+, KS5YR 5/8 (Hi#t)HN 3.55%.
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3.2.5. The Spot B & mEEE

The Spot B i IIHEE (G AT THEHAFH) AT E/RTTHX, Rl BRI 60 48 IH G
JZ AT RO VT T B IEE TV, A T ROG D TE R 1 S N AR, AR 4 KT P s ) B O H AR
VIR R AR R TS K . S8 R A AT AR P X2 ) 2 T AT T, S5 R0 R R (32 7).

Table 7. Color analysis result

R BROMERBE"

DA
SO A ER e
‘ 10

9
g0
7_D—EJ 15 it

o 6 i

BB » »

o

>
4
3 u i
2
1
0
0 2 4 6 8 10 12 14 16

Chroma

[t [bes(w KS - a- b | R | G| B | C M K
131 [KS 10VR 7/1 70685 | 123 | 663 | 181 | 172 [ 161 | 0 | 5 | 11 | 2
11.66_|KS 5YR 5/4 509 | 1218 | 1973 | 152 | 113 | 8 | 0 | 26 | 4 | a0
1056 _|KkS N2 2023 | 0 0 [ [ ® w0l ol o]oe
715 |[KSN9 017 | 0 0 [ |22 o] o o] 11
6.02_|KS 1.5YR 6/4 60.95 | 949 | 2207 | 177 | 140 | 108 | 0 | 21 | 38 | a1
504 |KS5YR 21 2019 | 392 | 408 | 57 | ar [ 3| 0 | 18| 25 | ®

ZEE RN AR 534 LA KS 10YR 7/1 (B K ) o5 bl iy, 4 13.10%, H KN KS 5YR 5/4 (W6 (1)
b 11.66%. 2 =J& KS N2 (KRR 7)) 10.56%, ZHPUZ KS N9 (5 7.15%. KRAEM /1Hl, KS6.25 YR 5/4
LAy 16.55%, KS5Y 7/1 (3K th)N 13.21%, TEFRHMEE ST+, KS10R 2/1 (KFHE )N 42.20%.
MEBIEZRA TRE L. KM &8, B EEWE.

3.3. RI=EERIMER

TE & 229 cp P TR K (0 5 1 (0 ROUMEAB AR 108 L AR, VRSB R, LUK, K.
BRGSO R, WIS T ARE, W, OSSR, ERRERAR T, UURE R,
T ARG RR GRS, KA, DS GARB G, MR, KN RUA
B.OREEL. SR, ISR, A TR A S A N T, R T R R
o, TER NI, ARG S A A R A M AR FE A AR AT 3 0, 58 HH 28 R M 25
4, 4Eig

B A AR AR RIAM, B A M R, T KRR . KRG R
FHEL, S AR R TS B E SR, DARCRA T KB BAIER, T LRSS B 5% 6] () 2

AR (EHECE I I B A T4 Rt R Aol o1 7 k52 1) ) (0 22 S A BT AT A E i 52 XU o
HEH BRI RF IR« PR PR A SRR o A SRR FERERS 94 i B B o etk (R GRS RV S SR A SR
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