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Abstract

In order to promote the construction of China’s ecological civilization, it is a positive attempt to
apply the ecological philosophy of “two Mountains theory” to the design of non-legacy products. As
an action guide for the construction of ecological civilization, “Two Mountains theory” can provide
new ideas for the development and innovation of tourism. By demonstrating the importance of
“Two Mountains Theory” in the development of non-legacy creative products, this paper trans-
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lates the “two Mountains theory” into design language and refines the design principles suitable
for non-legacy creative products. Based on the translation of the “Two Mountains Theory” design
language, the design ideas of ecological design and symbiotic relationship are derived to guide the
innovative design of cultural and creative products. This study can provide a design method with
Chinese characteristics for the innovation of non-legacy products and explore new design ideas.
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Figure 1. Two mountains view human, nature, society de-

sign relationship diagram
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Figure 2. (a) Xu Hang straw-weaving works, (b) Xu Hang straw-weaving and Fauvism coop-
eration products
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Make a Village,
in any form the user wants.

Figure 3. “Rice shell Village” children building blocks
design case
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Figure 4. “Summer View” natural elements
series products

E4. “WNE” BATRRIFR®

DOI: 10.12677/design.2023.84429 3489 wit


https://doi.org/10.12677/design.2023.84429

ESE, WEER

422. “ZHEAY HBE&ERT

GEA—, AT, A=, ZAFW . (4] =7 IR He N, FE TP UIERIE T R A
MAHEAEF, MR B d, ST ARS SR AR B T IRIE AR . AT, T2
FE R SRR BE il b DASE IRe il 1) F B & e B AR B S A 3 . tH—FhSCi it A s 2 e b e, B “—47
W7o T AEERYE, TR R OARRI T B, DLEAPRMRFE . JoH TS G 7 A B 1

BHERAESE T “dRist” SCRRZAEME, ARRER TR0 “HEye” KRy, EHAMETR. B
4. AR. VR. HS5 B3, #hill, JUFEHEREEA, MEAEBHTHERL. M rRE, sScpk 5k
BAHE “MRAEE” , ARdREHMERA E AR EEuRIE T, s AR S R . ok, R
ferr Dlis A B R, A8 S A ISR G R SO =&, S E R TR AR 2555, M
TR BRI S . HoOR, B S AR R SR, AEIRATE BIRCT L E VLS, MR T EARTF
B W AR GRS B AROME I B SO R SR B %% K48 s, S5 Ao, Wil e, ARRaRE .
e, ARBRSCICE A G TF BB A R IE [ [, SRmANBE, SR EZ N T ARSI
PEAEGTNE. EIT AL B o= FHAEIAE, DRSS T RS R R . SN BN R B
T2 R TARB S SO, Reedd e m) F B A HE RS S = . BT R — 3K
P0G AR W P R iRl — RIS T &, BRI A T B D Bt dRstdt AT 2L B AL, B
W AR B, RIEIRSSSE, i SCE S AR IR KA, iR R A A T RS . EE
FE AR R A R 23%, did i p A A 5 2 HhRe 7 DU RSB SR i, TG SRR I8 A58, WL 5.

B9ty 8

IMFRACTRIRE
= -

W arenmss
s : o

-

BREBEEH

Figure 5. “Legacy tour” intangible heritage tourism platform
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