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Abstract

Chinese opera is an important part of intangible cultural heritage. In 2006, Yanbei juggling child-
ren were selected as the first batch of intangible cultural heritage in China. However, its current
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situation of existence is not optimistic, there are few existing children’s cultural and creative
products, and derivatives of the same type of opera culture are circulating in the market. This pa-
per discusses and analyzes how to apply the culture of juggling children to cultural and creative
products, and finds a breakthrough to promote juggling children through the combination of cul-
tural and creative products and new media. Taking the children’s representative play “Lion’s Cave”
as an example, the creative concept is carried out, which provides ideas for the dissemination and
protection of intangible cultural heritage.
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Figure 1. A still from the children’s “Lion Cave”
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