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Abstract

In this paper, an evaluation on the credibility of electronic commerce is conducted by a trusted
third party; its purpose is to enhance the confidence of users in electronic commerce. First of all, it
is necessary to establish the evaluation indicators in B2C e-commerce under the impact of major
factors in the trust of B2C e-commerce. The indicators were selected and optimized by factor
analysis. The results show that, the reliability of B2C e-commerce can be measured by three as-
pects; they are trusted environment, the platform of trusted e-commerce and the reliable process
of e-commerce.

Keywords

B2C E-Commerce, Credibility, Evaluation Index, Factor Analysis


http://www.hanspub.org/journal/em
http://dx.doi.org/10.12677/em.2016.94010
http://www.hanspub.org
http://www.nseac.com/html/230/221927.html

	基于因子分析的B2C电子商务可信度测评指标研究
	摘  要
	关键词
	Abstract
	Keywords

