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Abstract

Apriori association rule was used to find out the key factors of consumers’ housing purchase in-
tention. By analyzing the frequent item sets, and using consumers’ personal factors as the preced-
ing paragraph, the diversity of different housing purchase intention was analyzed, which was also
predicted through understanding of users’ personal characteristics. Then this paper provided
suggestions for developers who need product positioning, as well as methods of precision mar-
keting for retailers.
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Table 1. Personal factors
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Table 2. Index of purchase intention and its characterization
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Table 3. The association rules table of individual factors and the accepted price range
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Table 4. The association rules table of personal factors and the purchase house type choice
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Figure 1. Frequent item sets of purchase type selection
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Figure 2. Frequent item sets of acceptable price
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Figure 3. Frequent item sets of purchase house type choice
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Figure 4. Frequent item sets of purchase area
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Table 5. The association rules table of personal factors and the purchase area choice
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Table 6. The association rules table of personal factors and community facilities
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Figure 5. Frequent items of residential facilities
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Figure 6. Frequent items of residential property management
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Table 7. The association rules table of personal factors and community facilities
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Figure 7. Frequent items of area surrounding environment
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Table 8. The association rules table of the personal factors and the characteristics of the surrounding environment of community
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