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Abstract

Traditional Chinese medicine is a precious intangible cultural heritage and a treasure of out-
standing traditional culture. With the continuous development of the media, the dissemination of
traditional Chinese medicine culture has new technical conditions, but also faces new problems. In
this context, this paper aims to discuss the current problems in the communication of traditional
Chinese medicine culture and explore how to spread traditional Chinese medicine culture better
with the help of new media technology.
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Figure 1. The frequency of use of the public number
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Figure 2. The reading frequency of the public account
B 2. ARSHEIEmE
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Figure 3. The reading time of the public account
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Figure 4. The reading completion of the public account
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Figure 5. Satisfaction degree
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Figure 6. The part that helps
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Figure 7. Communication and sharing
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Figure 8. The form of public account
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Figure 9. Public account style
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Figure 10. Public account content
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Figure 11. Additional content to be expected
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Figure 12. Existing problem
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Figure 13. The questions the subjects reported
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