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Abstract

Objective: to investigate the role of materialism and self-esteem in the relationship between in-
terpersonal conflict and Internet shopping addiction. Methods: 675 college students were investi-
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gated with internet shopping addiction scale, interpersonal conflict scale, materialism scale and
self-esteem scale, and the data were analyzed with SPSS25. Results: (1) Interpersonal conflict po-
sitively predicted Internet shopping addiction. (2) Materialism mediates the relationship between
interpersonal conflict and online shopping addiction. (3) Self-esteem mediates the relationship
between interpersonal conflict and materialism. Simple effect analysis shows that compared with
high self-esteem college students, low self-esteem college students’ interpersonal conflicts predict
higher level of materialism. Conclusion: interpersonal conflict positively predicts Internet shop-
ping addiction, materialism plays a mediating role in the relationship between the two, and self-
esteem regulates the first half of the mediating model.
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T i NPt R 2 F8 18 i A EAS AT R WA — B B AR 32 B, AR A dHae . R, 5
ik, EEEMIGE, FEUTRIUER. BS . T NEIIN LR, B, 2017). 6 & ANbRm R e
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R(ACHE, 2018). X B TE AN 4 T X G AR B AR U BT s Sk IR BRI AN T S AT, A S B0d
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1T 5 2, P R I FEE A FH R £ B0~ 6 e 5| S AR O BRI R O A0, 2013). 2 TUAf
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FiZ O EN, AT EX0K 3 QR E ST, DU SR H SRR 5 R A REHE S
WRAEGI IR . AAF S5 T7 T R AR VR D RE AR T, AMAE 2= AR P2 RO FR A, A AT 1258 5
A2 X CAERIFR O 3R 1) 25 ] (Kasser et al., 1995) . A, 15 N B S A PRI i) o 21 IR AN 22 4 J
G BN AR PR LA T VAL, EWIAK, TR R S ) SIEAT A R ) S ) 2 R 3 (X
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2.1. RMR

BRIy 3 FTBRER BRI MR R o RHI BT & AT % R — 3R
7675 (i, HrR A 197 A, Atk 481 N, RS EEMERLE 19 F] 22 % . W)Y 495 N, HHLIRI

180 A\; K—209 N\, K189 A\, K=228 N\, KPU39 N\; Ahf 359 N, 34 316 \; JA=T % 306
N, JAEMA T4 369 A

22. AETER
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Z A& i Richins, M. L.7F- 2004 4w (Richins, 2004). %A #5315 NI H, KA 5 25y, Hd 2,
4. 6. 7. 15 NJIAiH4y, AE# Cronbach’s a 23N 0.85,

2.2.4. Rosenberg BHE%

ZE R A Rosenberg T 1965 FFE4wl], ) 72 . B3R N2 o 2E0N 0.783, “FIHEI ZR%0.72,
BRI 10 MTH, 1~4 20374, Hrb 3. 5. 8. 9. 10 I AMEBAS, HZEKFEBIK, E
=, BB K
23. gitAE

B RIS 5 o B AT B AE Ve, BIF 6 MR AI TC R HE, ) 669 1 5dE . KA SPSS.25 X%
PEBAT R MG v R IS4 M, 6T FR A RN AR S RN, A ST B 2 Hayes T 2013 SEFF R 227
Process, J:/f] Bootstrap J7 246 5 H g #1% .
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3.1. XREFEREKE

I T AHIE T ) AT R 2, AT RE S B[R] T 320 22, R LR AT LR 7 i 22 6: 562 SR AT Harman
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Table 1. Correlation analysis table of each variable

1 BRLEEWEXIHE

A M SD 1 2 3
1 X 2.83 0.47 1
2 fHE k5 1.56 0.76 0.16™ 1

3SHY 2.21 0.44 —-0.47" 0.35" 1
4 X R 2.01 0.74 0.29" 0.51" 0.35"

*

%: "p<0.05; "p<0.01; Tp<0.001, FRH.

33 AEEBEARHREMMBBNXA: BETHPMREKE

XA AT R Rk B, T Hayes Zwifilf¥] Process F#/7 i IMEAL 4 FHAT R RS, A
Bootstrap 2% & E HHATRI . A5 R ER(LEE 2, 72 3): 15 N BRI W I R Ra 1) 1 [ T30 4 FH e 2%
(B=0.22, t=5.62, p<0.001, 95% & (5 XM ALLHE 0), T & AFrih S 9o 3 S IF [ J0m 4 FH 2% (B
=0.32, t=6.17, p<0.001, 95%E 15 X [AIANEHE 0), W5 5 S WX e 1) 1E 1) T 46 F f2 2 (B = 0.29,
t=09.75, p<0.001, 95%E(EXMAEEE0). MEERTTHI, KEATE & N B RAL e B 50 ) 1 B
e, R8I A 2 S AR A VR R TEI B TR0 R T Jl . BB RANE 0.22, 7RSO H 1) o LAy 70.96%,
IR 0.09, TEERSH ) 7 g 29.03%.

Table 2. Path coefficient table of regression model for mediating effects

F 2. hAMNHEAEBRZ RS

[A1)9 5 72 (n = 669) AR R EM
SR E ToRNAS & R RA2 F (df) B t
%) A f ERPNURUIEN 0.541 0.293 55.088 (1) 0.31 5.89""
MR R PNURUIEN 0.222 0.049 6.917 (1) 0.32 6.17""
VR A g MR X 0.593 0.352 60.073 (2) 0.28 5.43™"
RPN RUER 0.22 5.62""

Table 3. Total effect, direct effect and intermediary effect analysis table (n = 669)
3. BB BEREMMP NS RN = 669)

BRNE BN FrifEiR 95% CI FFR 95% CI LR AT 2N AE (%)
FSY A 0.31 0.31 0.45 0.57
BN 0.22 0.03 0.15 0.30 70.96
H A RN 0.09 0.01 0.14 0.55 29.04

Hk, fiH process Z AL 58 XA TR A BGEATIN S, 45 R BRI 4): A B & Abrih
REWFRFE L2 0B BER SRR =-0.30, t=-4.72, p<0.001, 95%E S X A4 15 0), {H
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Table 4. Results of mediation model
%= 4 PN REMATIERERE

1z B SE t 95% Cl R 95% CI |-fR
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Figure 1. Simple slope analysis of self-esteem regulation
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