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Abstract

Through the interpretation of the market culture, this paper combines the market culture with the
exhibition hall space of the horticultural exhibition, analyzes the current design status of the exhi-
bition hall space of the horticultural exhibition, excavates the urban context and the memory of
the market, discusses the design of the market culture in the exhibition hall space of the horticul-
tural exhibition from three aspects: visual communication, spatial layout and humanized design,
and proposes four strategies: thematic strategy, artistic strategy, technical strategy and cultural
strategy, so as to optimize the space design of the existing horticultural exhibition hall and im-
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prove its ornamentation and functionality.
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