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Abstract

As the specific practice of China’s “Internet + agriculture” strategy, rural e-commerce is of great
significance in effectively allocating agricultural production resources and promoting the devel-
opment of rural industries. This paper uses CiteSpace visualization software to draw a knowledge
map, and compares and analyzes the changes and evolution of the number of papers published on
rural e-commerce research at home and abroad from 2007 to 2023. The research shows that the
development trend of rural e-commerce at home and abroad is generally the same, and domestic
scholars play a leading role in this field. Domestic studies pay more attention to the policy orien-
tation and countermeasures for the development of rural e-commerce, while foreign studies pay
more attention to the construction of e-commerce models, technology application, user behavior
and social and economic impact. It is expected that domestic research will shift from infrastruc-
ture construction to deep development and deepen the application of e-commerce in rural revita-
lization, while foreign research will focus on the narrowing of the digital divide and the integra-
tion of e-government. In the future, the development of rural e-commerce should continue to dee-
pen the application of digital information technology, establish a perfect personnel training me-
chanism system, promote the balanced and diversified development of rural e-commerce regional
layout, and transform theoretical knowledge into practical action to realize the transformation
and breakthrough of rural industry.
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Figure 1. Study flow chart
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Figure 2. Number of domestic and foreign documents
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Figure 3. Domestic rural e-commerce research keywords knowledge graph
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Figure 4. Foreign rural e-commerce research keywords knowledge graph
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Figure 5. Domestic rural e-commerce research key words time diagram
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