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Abstract: The market competition food and beverage industry is increasingly fierce in mainland China
during the experience economy era. As consumers pay more attention to experience the process of con-
sumption, in order to develop a competitive marketing program, achieve the sustainable development of the
food and beverage companies, we must insight into the individual needs of consumers. The purpose of study
is to analyze the different customers behaviors of food and beverage by questionnaire. The questionnaire is
designed by the literature review of experience economy, food and beverage marketing and consumer
behavior. It described that food and beverage consumers focus on higher-level needs, irrational economic
factors of decision-making and a sense of belonging. This paper accordance with the empirical study on the
cafe and then the data were analyzed. It puts forward five food and beverage marketing strategies based on
the results, and thus propose some specific marketing strategies for the cafe.
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Table 1. Compare means
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Table 2. Good experience factor
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Table 4. Consumer’s psychology evaluation
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