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Abstract

Self-directed learning is very essential to use social media learning, where achievement motiva-
tion play the key role of self-directed learning which may be related to individual learning interest
in using social media and perceived the value of using social media to learn. To understand this
interrelatedness, this study adapted videos from Youtube for students to manipulate the functions
of playing speed, or re-playing etc. to learn auto repairing knowledge. Effective data from 99 sec-
ondary years of vocational high schools were subjected to confirmatory factor analysis and struc-
tural equation modeling by PLS 1.04. The results of this study revealed that achievement motiva-
tion was positively correlated to the learning interest and perceived learning value of using social
media. The learning interest was also associated with perceived learning value and continuance
intention to use social media to learn auto-repairing. Finally, perceived learning value was posi-
tively correlated to continuance intention. The implication of this study suggested that using social
media as a self-directed learning tool would be very practical in educational settings.
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