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Abstract

Social network websites become a fast growing social medium because of the rapid development of
Internet. With the great influence of social network, its defects draw an attention in the research
field. The customer drain is the main research topic at present. The purpose of this paper is to study
the current situation of the social network worldwide and to analyze its flaw and the reason of the
customer drain. We also provide improvement suggestions for future social network development.
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Figure 1. The traffic downward trend of Myspace (Swedish internet market research company Royal Pingdom)
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Figure 2. The traffic downward trend of Friendster (Swedish internet market research company Royal Pingdom)
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