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Abstract

Over the years, with the “Economics of Beauty” gradually coming into the public’s vision, more and
more scholars both in China and abroad, have started to focus on the research about appearance
attractiveness’s effects on income. As for beauty, economists regard it as a kind of scarce produc-
tive resources and hold the view that there does exist “Beauty Premium” and “Ugliness Penalty” in
the labor market. Instead, psychologists think of “Appearance Discrimination” as a common hu-
man subconsciously self-protection phenomenon. In order to have a deep understanding of the
hidden “Appearance Discrimination”, we systematically comb the related literature both at home
and abroad, expound the beauty’s effects on income through a different lens and explore the rea-
sons why labor market exists “Appearance Discrimination”. Finally, we put forward some effective
suggestions for dealing with the problem of “Appearance Discrimination”.
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