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Abstract

The issue of training and education of professional core competitiveness in local colleges and uni-
versities, which acts as a main field to train the applied talents, has caused widespread concern in
modern society. According to the major construction and the developing condition of the market-
ing of undergraduate in local colleges and universities, the problem of training scheme’s conver-
gence, train mode’s sameness and the insufficiency of the depth of practice becomes increasingly
urgent. The paper analyzes the causes of the issues and investigates the corresponding training
and educating measures.
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