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Abstract

The development of tourism products has become a new tourism development productivity com-
bining with scenic natural geographical environment, natural resources, humane condition and
excavation minority culture, breaking the traditional tourism resource-dependent development.
This paper takes the Puzhehei for example, proposes new ideas based on the development of
tourism products and puts forward a new perspective.
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Table 1. Puzhehei tourism product status
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Figure 1. Puzhehei tourists 2011-2014
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Table 2. The hotel’s star of Puzhehei
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Table 3. The quality of employees of Puzhehei
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Figure 2. Puzhehei tourists’ satisfaction
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