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Abstract

Based on the comprehensive research of the characteristic of Chinese property management
business and the drive of this industry, this article is aiming to explain the trend of the business
under the circumstance of new normal economy in the future, is trying to give a proposal of how to
build up the concept of brand strategy of property enterprise and how to conduct the brand port-
folio methods as well, and intends to provide valuable opinions for the future develop the proper-
ty enterprise.
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Figure 1. Portfolio strategy of property enterprise
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