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Abstract

With the rapid development of China’s economy, corporate social responsibility (CSR) attracts
more and more attention. Research in CSR has more than half a century debate and development
in Western countries and is more mature than China. This research explores the relationship be-
tween CSR and sustainable development based on the stakeholder theory; at the same time, we
provide countermeasures learning from foreign developing experience for the future develop-
ment of Chinese enterprises.
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1. 518

B SR B IR 3, k2 54T (corporate social responsibility, CSR) ) EL 44 P i B8R 1
KGi—, {H/Z CSR AHIEMIbRUHERTE 517 e I 128 7E E prat & g R R[L].
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2.2.CSR

CSR 4T 1950 44X, Mk N YR AE 2 WA B AR 5 O BRI € T3, BIUOMAE 2 5T4E[11] [12].
JREHZ )y CSR E X, il CSR AR AU T EIEMIE . REFIEAE. 2 A2 E AR
WIETE, SR FORA 2 IR 5 5 RS AR, A R B AL IZ B M 2 [3] [5] [13]-[15] -

B CSR HIMESIZWT M Bk, V2B CSR ML mI#EAT ¥R 1. #1140 Marin, Ruiz, &
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4, pEMIEZBIKEAIHELRITE
4.1. PEMGIATIFEL RO

Vi R G ME ) AT R A AR IR, 1 S 05 48 YR AL AR I 1 I v BT I A e R . 85 6 b [ R
R ERGO, AT N BRERMACNEER T, H, BRI Z 2 THIRR FH BCRAK I w8, i A
NN FE AT NS LR BT SEEENSIEG . WAEREA T B Z R8T LBUR AN
JEAE )
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WigfE. Bk, R SR ZE B FEELAE M, MARZAS oK il B A A — FloRI R 26 A G 2 18] 1
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Corporate Social Responsibility (CSR)

Reoblesss With Stakeholders Bt kel
® Low resource utilization Shareholder Staff @ Emphasis on entrepreneurship
® Business concept behind ® Change the corporate
. . . Sustainable
@ High operating costs :> Competitor Government govemance structure I:>
Development

® Low continuous ® Changes the development

innovation Customer Creditor patterns
® Government support is ® Establish effective incentives

not enough Community Environment @ Foster CSR culture

Figure 1. The concept of sustainable development of Chinese enterprises
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