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Abstract

With the arrival of WeChat marketing, enterprise WeChat public platforms spring up like mu-
shrooms after rain. WeChat public platform supports voice, photo, video and text messages to
communicate with specific groups. With the continuous improvement of WeChat public platform,
it is divided into three types: service number, subscription number and the enterprise number. In
this paper, the main research subject focuses on subscription number, and selects a number of
high-quality subscription numbers in the industry for the analysis of the case, such as Guokr42,
huxiu_com, yiduiiread, tmall01, grandpgu, xuebashuo and youlovedurex. In order to provide some
guidance and suggestions for enterprises and related industry practitioners, the paper analyzes
how to do WeChat subscription content operation from the perspective of graphic conversion rate.
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Figure 1. Folding fields & session fields
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Figure 2. The list of WeChat public subscrip-
tion numbers
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Figure 3. Graphic message
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