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Abstract

Objective: To investigate the mediating effect of perceived social support on relationships be-
tween self-identity and psychological capital among college students. Methods: Totally 453 college
students were selected randomly. And they are respectively surveyed with the Self-Identity Ques-
tionnaire, the Perceived Social Support Questionnaire and Positive Capital Questionnaire, PCQ-16.
Results: Regression analysis indicated positive predictability of self-identity and perceived social
support to psychological capital. Perceived social support still had significant positively predicta-
bility to psychological capital (f value decreased from 0.615 to 0.451, p < 0.01) on the basis that
self-identity was controlled. Conclusion: The result of the research indicates that perceived social
support has a partial mediating effect between self-identity and psychological capita.
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4y 38 B o [F— 4 5% (The Self-Identity Questionnaire) H 3R $FitE+&X#EF (The Perceived
Social Support Questionnaire). X243 B A B R (Positive Capital Questionnaire, PCQ-16)XH H
RE—H., HEXFROERAKEETNE. £8: BRE MRS OB AL BF ERH
WPER; X BRE— X OB B AR RN, EEH] 5 RE— 0 OB R A MR B, 4t
SXFIRRIE B OERE A, HIEHTUERRA S ZE L(BEN0.615T F$/0.451, p < 0.01).
2. IR REERFA—HEMOETEARZ MESSTHHER.
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1. 5|8

OHE AR B2 @FFFFMEOTE, £, A, e =RBEARN G, =i
T CABRIE N PR AR Oy Sy A% O )RR O B B AR (positive psychological capital)” #E4%. Luthans %5
(2005 OFEBEAE SN “AME— AR A O D BB R, HARRBUN R & R 2T bR (1O 2
R, EHE T AJTEARFSEAR, GEM @A S RSN T AR IR 58 4 ERIEE” . 2007
“F, Luthans, Youssef £l Avolio XX OB AN S AT TEIT, U NOEBEALIE “ MR OH
KRR, HAF R (1) $A R H AL EEES 7. )56 B A BRERPE AT 55 10 BAS (B AR ) ;
(2) A HTFUR R DI AR A BRI CR M) (3) HFFHFR, N 7 EUSFEY), 700 N RE % FRT I S
HARIIBE (A ) (4) B3 in) @A NS, REOSIRKE. AR PR AR BGE R AR RS ) 7 o I4E
K, FEANVFURIRER AR OB ARIUR, W70 R IR A OB BT A S 2l jomlh 2 5 38 IR ARG, IR
3 TR K 2 A AV B K S (AW, 2013) e FTHHZE(201 1) RIS O IR A S Sk 3 B 2T
FAHR, O BB A K Pk Ry, O BRAE FORDUBR T o R 27 A2 O BR BT Ao B FR B — & I PR FH o D81
B 500 B S AR (1) S0 DR 3R — R I S S

H 3. [ — 1 (identity) 5 F-H1 Erikson (1968)#2 >k, Erikson MZAN 7 THIR AR R —TEME S, RT3
BN, M2, HBRFE—MERMEIED L. BAERIRKXT B O P 7E I — S0 A% 220 1 3 00 Ak
5, PLAAR AP R on 20— B AL . MR B RS A VR, ZEDER I Z 0, R
FOCORRUE” , BLH CEAERE S, FEARCRIR R B 7 DT A T Ha R B E T
—PERLOEE AR EEG T, (HRIBRE M AME, BinaEAER, A5 E OB S,
B AP HERABERE R, 2012), MAM. A2, HIRMEEEE O R AR EERF R, FILFEHERA
ERE o FFARE DU 78 R B i B IR — PR g IE m) F0 O B BT A

B2 37 Ff(perceived social support)ZFEMAEST T A A FHEeE L EEE. BRI YIR
SORE PR TH O B BRI . BEFURIATE AL 2 SR 5 B RARE O R VI(EH] L 2015)0 XSfH, [A)4E,
H(2013) RILE FRIF— VR R e 52 B4 2 SCRERIREMA . T H RTE A ST =38 Z [ 58 R st — 2 1
RE . BT O ORI R R k. Rik—, BRE—MESOEBRARRZIEMRS Bik=, B
[ —PEAN A 22 SR OB AE — 5 TRIPE s R =, A2 SCRed A B3R IE — MRt B B AR I 520
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2. 3k
2.1. #iR R ENiEF
S ECT T 4 0 T 35 ek B 2 R O W 3, 7B R ARG, TR AT, 5 AR es 98 Ko

EHE. B, LgikEl, sEUEE R 453 4y, B4 197 4, 256 4. WRERTE 16 B
29 B8], ¥IH 20.81, FrefEZE 2.29,

22. fiIRIE

2.2.1. BFEFE—148)%(The Self-Identity Questionnaire) 13 A}

)45 F MR JE(1983) g, Tk H R(1989)E1T . \REFE=AGEE, ohlZdLrfal. IEm R
BN BRABREN, 12 A0H, HZEwR 7 %00, W3 2] 3, R RR iz o B i
BTG . SERKNI—EEEE N 0.713,

2.2.2. SEH ST IHE SR (The Perceived Social Support Questionnaire)

EH Zimet (1987)F 9wt ZHz4Q00)EIT M SURGUEM 2 X FFER. BERAFE =A4E, 729
RNEBESLRE WIRSCFE. HphsCRE, 312 ANH . EHZ s 7 200, -3 2 3, B BORR RN 1%
T H R R & o A IR R BRI N — 20 250N 0.887.

2.2.3. K¥FELEBEAER (Positive Capital Questionnaire, PCQ-16)

% R PR OB AR B R (PCQ-16)—— KA LB AR RCORILIE, 5 RH, 2012).
EREFEUANERE, nrl2aE, S0, BRBEEERFIE. 16 NMH, FHEWER 7 290, MW-3
B 3, B ORR IR Z I H BRI ST A . FEARBE AR R R I N — B R BN 0.90.

2.3. HIEALIE

fiH] SPSS22.0 X #id AT AL ER 734
3. R
3.1. REEBRE—M4. HSXR/HS5VEBRANERYES T

1 BT RFAARF M S LFROEE ARG ISR SRR, K¥EEMNER
[ — PR PPEIE R 110 A2 SCRFFIKE N 1.42, OEEBEARME - FI7KPN 113, RS
B R E M S SRR BB A S AT R SR B KT
3.2. BRE—%. 42T HMOEBEANEXIH

XTEIRE M SR OE AT A, SRR BIRE—MEASZMENL. IER
TN Bk ARBNERE S5H SRR EIEAER, BERE—MAS LA, BEARBAN KX
HIRNGFLELE S OB A SOOI AR IR A R B, R0, HIREERER R IEAER, e
FFSOMEBEAJOHBEARKIANGEREAE, B, R0, BRI EAHRLE 2).

3.3. BRE—M4MGEENAESIR/HEVEREADHPNMER I
3.3.1. BRE—MFMSERINL S TRFNOEEARNET S0

LG BEAR S bRfEn AE R R, B RIE — AR AE 0 At & SCRbRAE 2 N TN A &, SR IE D

HENVEAT YL RR b . &5 RERH, BIRE A S SRR RN 5, AR ) 5
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Table 1. Descriptive statistics of self-identity, perceived social support and psychological capital

1. AFEBRE—M HeXFS5OEBERREE ST

N Min Max M SD
B FE 453 -0.75 2.75 1.10 9.33
kR fEaL 453 -15 3 0.90 3.92
WA BRI 453 -3 3 122 453
Fk BRI 453 -1.75 3 1.19 3.13
Hh S 453 -3 5.4 1.42 12.54
IS/ 453 -1.94 4.88 1.13 15.17
A 453 -3 3 0.93 4.69
P 453 -3 3 1.18 433
SR 453 -3 3 1.25 4.83
H A 453 -3 3 1.16 487
Table 2. Correlation with self-identity, perceived social support and psychological capital
2. BER—MSHSIHMOEBERNEXS I E)
A 1 2 3 4 5 6 7 8 9
L AFRE— M85
2. R fEHL 0.80%*
3IAEEH N 0.85%* 0.48%*
4Kk BB 0.76** 0.44%* 0.49%*
S AL R 0.39%* 0.26%* 0.37%* 0.31%*
6. LA 0.58%* 0.31%+ 0.58%* 0.50%* 0.51%*
7AE 0.49%* 0.22%* 0.54%% 0.42%% 0.40%* 0.85%*
8. WMk 0.52%* 0.34%* 0.47%* 0.45%* 0.44%* 0.84%* 0.65%*
9.5 0.42%* 0.22%* 0.46%* 0.31%* 0.41%* 0.80%* 0.55%* 0.58%*
10. 5 A HE 0.45%* 0.25%* 0.41%* 0.43%* 0.40%* 0.77%* 0.54%* 0.51%* 0.43%*

TE: %% <0.01.

BIF(1, 451) = 228.403, p = 0.000; F(2, 450) = 168.755, p = 0.000],

B A — PR AT R L B BT A 33.5%K)

Ji %, MGINAL SRR IR, MR T ZE RO ELEIE N R 43.6%. HE— 20X % nl A R B g, P el

RE LR B A (B =0.451,t=11.636, p = 0.000; A= 0.330, t = 8.530, p = 0.000).
3.3.2. #EETHEEREF—HMOBEXENP B SH

CLOHE AR E 7 NN A, DAt SO bRE s b4, DLE R —tEbrdE )y A2, HIE
ARV HTRIINED AT — P S RO R A= Z MR R, B0 FEARE—MXE
AR SCRA R T, AR AR R e 58 =20 AR B IRF — XA S SR RE A BT, 1521 AE R EL a;
B AR SSCRE, MRS SCREAN B 3R A — XD BB AR R B 70 M, 73 1S 2B AR R 8 b A .
SGURRWICR 3), EH—BMBIES T, AR OB B A R BAE A 7258 BRI
Prep, AIEE M SOFEERRBNER; BRSO AR R TR, fE
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AR 2 S FE OB AR A () S al b, H R E MRS IE I PGB AS . [RIH R B (N 0.615
NFEE] 0.451), F B B EAEF LRI Ay B UK [ R IEE O ATER

{4 | Bias-Corrected Bootstrap 27 % #4 £ [ H A N B AR AT 2 38 MRS B0 (R B, 2013). B /e R A E
52 BENLHEE (1) 7 VELE JFGAH0E (n = 453) T 4l1HL 5000 4 Bootstrap RIEEAS, SR 5 M 4R X SeRE AL & 1 R [F)—
PEZE 0o P G AS B A iy i SO A NS, AR I ORAF 5000 /NAH 2R A 2R RS TH B, TR G 7
i, EHLAEE 2.5% (LLCD)ANEE 97.5% (ULCDAE A AR 95% I B IX ], WA 4, R EEX
B ASELEE, WFBHZH A28 gt 835 . 1§ Bias-Corrected Bootstrap F& 7 34T AN RN AG I, 45 54
7~ E IR M B A 2 SR BN 95% B A5 X [A]28[0.4114, 0.6402], 11 H F[F — M 2 A dr e X
SRR ()42 RS ) 95% LA X 18] 24[0.6085, 0.8559], UWIiZ BN G it i3 . [ FRIF) — M A= fir 2 U
W EIERNN 0.7322, [AIHEZARA 0.2101, HARUN o5 B RS 20.98%, 1% Ut B O ER BT AH 40 A F 3R
A — MR A B LK R

4. g
4.1. BERF—4. GEHSTHFMOERANERXR

RHFCE S b T EHIRF . H LSRR BEARIM G R R B IRF — YRR & 4R LR faiL.
BUE H BN BRI B BAIN L B IRF VR 7 5 OB AL & SR B35 IR G AUEAL &SR 50 BB
KB BAHEFR W AR UM H AR IEMG, HIRE — R KR YR S OB A A K
FUEL R E AR, RS EANMER . BRFE—VER e, 52 CBEM 4, BE SRS H
NHISCRE, AR AL 2 SCRAS 7 sy SUEAL S SR Kl BE 5 S BPR B R IR S FAt )
HONANSIRE, B AR A D BORAS, BB AR W B R A A B T T LB BEA

AW 7 Bootstrap F2 54 H A RONE AR EPEHEAT R I AL AR SCRFAE B 3RA AL BB A 2
IR RN B2, HAR & SCRpiRE o th e . BRE— M OB BT A BE IR R FNER . JFfRe
38 I Ak 2 SCRF IR D BB A . XA e H B F — Ve R AR RS2 2] B SR AN F AR AR ST A4
s BRIV REIE LS — 1, BNEER O B 5 R R TIR A, AR BER R E ;X

Table 3. Multiple regression analysis of self-identity, perceived social support and psychological capital

=3 LERAARTEBERKE M. HEZIHABTE)NETEIDH(n =452)

GIEVEES
HA & iR AR TIENEES 4
ZH(B) FRHER(SE) tfE P
H R — 0.451 0.063 11.636 0.000 0.451
S Hr 0.330 0.063 8.530 0.000 0.330

Table 4. .The mediation analysis of perceived social support on the relation between self-identity and psychological capital

F 4. HEXFHEBRR—MFOEERER DT

g A HAE A 5] 5 52 50(B) R? ti

1 (#&4Ec) OIIFEA H KR — 1 0.615 0.336 5.53%%

2 (Hfta) 22 SR B3R fE 0.391 0.153 9.03%*

3 (B%4%D) DERTEA [ S & 0.330 0.335 8.53%*

(P15 EE i c 0.451 11.636**
HE: *%p <001,
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HERANR G200 FRA TR — B0 BE ot 2kih . Binss D aExs 23], TARRRGE KR, Jf
HE& A ORI ZIFRFaSEbr, A RFM AR RARTE, il T by ke BRI SR, Sk s
AR SR XARRFEHHE O, BEIETEF PP, Tl ABOK R METRE S, JAdEs
H ORI, BRI DB NRISCRE, EREEREH O H AT, S E DRemh.

AHFFUIEE R, B AR PRSI A SRR OB A, %8 RO T T IO A A O B B AR
M ey BR AR AT BAT SE B SR o AR B HRIR]— PEAS AN AT DU L 3R T 01 A 2 SCRFZKCP R 3G nc
B AT LIRS KN A SA NI SRS AR FEBEE L, R HEAERFFARWALE, B &
— V. B, B PR A B R 2 RO B RS

4.2. KFMRSE

AW TR, Ao SRR H R F AL B A Z AR T E . BT EET = R R
SCRRFFANZ TR FERTE H A — 1 AR MLBE B A =H MR, W TS SHRHER KA
— PR R SRR AE 2 R AN A A R SURR TR R A SN, IR = AN R AT T IR IR, IR H N =
RAMB AT VAT ERAV AL EMRRIE. &5, BFEBEAR, RSy — sk
2 AR AREA, RABIBENUBOR: BLFEA KR (R 2D o AR IOIF 8 AT A8 RV B N BEALARE R A AR ST AR
Y, BEAT WM. RIGHTFITEA RN . AHIETC A SR SCRREAN i ik AT 7T, 2 Ja T I U oA
AT B WA 2 SCRPALG BB A =3 2Z [0 RBEAT IR AR 1 AR TT

5. &t

1) KPR B BA - PEATO B B A 25 IR R
2) KRB EBFE M e SR O BB ACH — 3 IR
3) AL SCRFTE B B A — MR HE B AR (A1 A R AR
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