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Abstract

At present, both Chinese government and universities are confronted with one important question:
how to strengthen the marketization transformation and realize the market value of university
research achievements? This paper analyzes the current situation of marketization transforma-
tion of university research achievements, on the basis of which the paper concludes that the mar-
ketization transformation of university research achievements is not that satisfying, and further
explores the reasons behind the unsatisfying situation.
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