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Abstract

Under the framework of economic globalization, many Chinese enterprises start to seek more in-
ternational cooperation from their foreign counterparts. English publicity materials of the Chinese
companies are the means for the foreign audiences to get access to these companies and their cul-
ture. Among the current studies, few have focused on how to optimize the English publicity mate-
rials based on the corporate culture. The thesis targets Ningbo Bridge Synthetic Leather Co., Ltd. as
the research subject of the case study and strives to produce the corresponding optimization
strategies for this company. The strategies concerned are intended to address the major problems
in the company’s English publicity materials by taking advantages of foreign companies based on
the theory of corporate culture. The optimization strategy of publicity materials aims to help the
domestic enterprise gain more competition in the international market.
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Health and safety

TNT is strengthen its safety culture. This is done by addressing the attitudes, beliefs, perceptions and values of employees and subcontractors with regards to
safety. TNT promotes a safety culture in which management exhibits leadership and commitment to safety, and all employees assume responsibility for the

health and safety of themselves and others.

A safe & healthy workplace

Our health and safety policies and management framework are based on the international OHSAS 18001 standard. All operating units within the company
are required to achieve and maintain external certification to this standard as a minimum, in addition to their own national and local regulatory standards.

Health and safety risks associated with operational activities are identified and assessed, and subsequently managed and controlled to acceptable levels by
implementing effective risk controls within operational processes. Each operating unit has a documented risk assessment process in place to control this

particular risk at a local level.

Figure 1. TNT Freight Express-Safety Culture Concept
1. TNT 5538 1RiE - REWIEZ

Figure 2. Italy Natuzzi Furniture Production Group-Brand Story Show
E 2. BAF Natuzzi REE &M - mESERT
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SEWING MONTH SUPER GIVE-AWAY

& By lynnbrowne

We are planning a super celebration of Sewing Month this year. For 15 days in September

we will be giving away SUPER prize packages each one including a sewing machine, ...
READ MORE & '

Figure 3. British CoatsCrafts-Weblog
3. ZE[F CoatsCrafts-f %

PV

-

About our program

Commitment
Integrity must be embedded in our
company DNA

Standards
Our fundamentals: prevent, detect, and
resolve

Training and
communications

ABB trains every employee at every
location around the world

Resolving issues

ABB enforces a strict zero tolerance
policy against violations of our Code of
Conduct

B2 September 8, 2017 % Blog, Contests, Sewing

@ 213 Comments

Reporting channels
Detecting integrity concerns

Code of Conduct
Our business principles: responsibility,
respect, and determination

Frequently asked questions
Answers to some of our most frequently
asked questions

Figure 4. ABBRobotics Industrial Robotics, Switzerland-Corporate Organization Structure and Institutional

Culture Flow Chart

[# 4. =1 ABBRobotics Tt#lzs A A E) - k2R R L5/ FNHI B LR IZE

Latest news hedia resources

Group press releases

Events

Contacts

Trade press releases

Dec. 21 Peak performance: ABB fechrology Dec. 20 AEE and SNC-Lavalin form joint
powers new cable car Zugspitze verniure 1o deliver glectrica

Dec. 21 ABB confirmed as the #1 in substation projects globally
Distributed Control Sysiems globally Dec. 14 ABB’s Cortrol System Security .

Dec. 20 ABE completes EPC busiress model Update Service Is most in-demard of
change the year B » '

Dec. 14 Subsea variable speed drive Dec. 14 AEBB delivers Bulgaria's rationwide

successully tested under water

> All press releases

fast charging retwork
= All press releases

Figure 5. Swiss ABBRobotics Industrial Robotics-Corporate Events
[ 5. 3=+ ABBRobotics T #l88 AR F] - BSERRR

B GO 5 I AR BER A
4.2.3. EFBMTAMTE

AV AT A RTE R 4R B E AR SR EDUL 2 i PR B Al 22 AT DR H e A 10 5 PR A B AR RS
JEAAT ] 7530, Rl S K B BB R [11]. EAPCRIVIIE . 5 O HIRUE . E2 KRN
g, S, I SR RO IIAT I .
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{nconditional commitment | gme—

We ralemlessl set our standards higher for practical as well
as ambitious reasons: our urcordltl nal commitmen
|r“team helps us hire the best people, who develo and
reat products and se |ces which in turn attracts
o al cus ome s and bus»r‘ess artners. Trust and mutual
ect al ABB employees and stakeholders is the core
o ur succes . and ﬂ‘e ust be earned on a daily basis.

[Floyeea are expected to read the ABB Code of Cunduc‘t
use it in their dag -to- da\(\work always kee IT‘% in mind
that they each have d personal re?Porm ilit crporate
the grln iples - and el cuuraﬁge 10 Inc IE_Icra et

P in |§ into their actions. It is available ore than 40
ar‘gu ges to assure its accessibility to everyor‘e at ABB

Floxees who have guestions or concerns, or who 1hmk
tl"a e of ﬂ'ew colle ues may be Talling short
commitment 1o Code 67 Conduct and to woerg

with anust mtegrlty are expected 1o speak up. /
\r\rhu t‘as !0 onow the ABB Code ux Conduct? 0es ABB have a Supplier Code of Conduct’]
EES ‘o

ackr‘o led e ar‘d follonP tiXe ABB Code of we regard as our extended er‘"ter ise.
Conduct. Failure to do so will result in ondUtt business respect’ ‘z wnh a hlg?‘
dlBCIFlIr‘aI’K action, and may lead to st ndard of mteg;nty iR line with the ABE
terminatioh of employment with ABB. business principre
Addltlor‘allg we exgetn ABB ﬂ‘lrd games As such, the ABB SLéFﬂp“er Code of Conduct is
consultant r‘} |rtegrated |r\to our to-day Dperatlons and
asm%:r‘ed o’ rowde 1emporary work or is atundamental part 0 our Ep

enl BB, o follow the ABB Code of Qualification, De eloprner“t and Evaluation

Conduc‘t |r‘ conrec’tmr‘ to their work for our Requlremer‘?s
rrF rw ailure 10 do so may result in
ter ination of tl'*elr relationship with ABB.

REB Code of Conduct|
lick to download

Figure 6. Swiss ABBRobotics Industrial Robotics-Corporate Em-
ployee Code of Conduct Showcase
[ 6. Fht ABBRobotics TAM#lER AAF] - Rl R TITAMER R
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Figure 7. US FutureBrand brand strategy consulting company (news Opinions column design)
7. =[E FutureBrand ShhEE S & 16122 B (news Opinions #= Bi&it)

BRI AN E N A . IRAEBEFAS AR B R, 25 1 EAL W AT Al b, A 3 A
H A LA AAA S “HOME” , “ABOUT US”, “PRODUCTS” , “EVENTS”, “SERVICE” and
“CONTACT” , JffEf—FEEF MREGSWEIGESE, NS RAHEKME. BN, EAFFER
F, AR EERASZAEE SRR G R, JFE “3D Customer Experience” ,  “New Products
Release” , “HOT EVENTS” and “FASHION TRENDS” #:H7Ef i OALE, PIsH AR 3
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Figure 8. British WallpaperDirect fabric wallpaper advertisement
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