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Abstract

The basic principle of insurance risk diversification is based on the contradictory unity of the con-
tradiction between the contingency and necessity of risk. Commercial insurance brings together a
large number of insured persons who may be subject to the same risk, and establish insurance
funds through the premiums collected to share the losses suffered by a few unfortunate insured
persons, thereby achieving the purpose of diversifying risks. The research team analyzed the
problems of urban commercial insurance through empirical investigation and research, and put
forward relevant policy recommendations.
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1.1. HHREE

PR B R R AR AR I SR 7 i 5 SR ) S SR o AR op B ORI 222017 S ORI e - B 4k 15 )
o, 2017 SRR E R ORES IR 2RI 36,581.01 127G, [AILEIEAC 18.16%; WG A3 H 11,180.79 147,
[FIELH K 6.35%; Bi4ic FIARET 149,206.21 1470, BUFEHINEK 11.42%; 5577 167,489.37 1470, BUFEH]
HK 10.80%; 158577 18,845.05 1270, BHAEVINK 9.31%. MRHE P ERIE 2 K AT 2016 H ERES (1) 44
#2016 4 FH JFE IR RN E 3 JIAL KK, TR IEHIIE 27.49%17 8 GDP 33 6.70%. 4= [E J5L IR 2% 30959
276, ALK 27.49%; 4 ERGRE 4.16%, 8 FERN 0.64 ANE Y s AERKZE 2258 76, &
AEREIN 487 JG. 2016 EEMREGIRIEAN 4.16%, FEHHEEK 057 MEDH. NEEXMBHKE, 2016
AR, B WP DY)IRIE T BN (D B RBS IR BE T 5%, 1M 2015 AL R 5%, 2016
, JERREIREEN 7.39%, HEfafEaEE—.

TRBG AR B S T 32 AR G M AE AN [ RO BF PP AL, G 2 B S W T i i ] RS AR s (O R
— [E E R AP AR KRR o Bl W, FR 1 s Mk ARG 7 [ R 28 5 Hh (1 B A0 [ B2 n AR G 1) 2
FEAES EH ARG 1]o A6 T S RE XS i M RIS 10 4% R i SR AE 4 G [l 9 Ak T8 S v, R S i 5t R Ao

1.2. REECE

R0 P 5 AR e R B N ) U FIAE W A DR 21, G B 5 L XUt R PR ORI 7= i, DABE I B
RO HIEE RS o H AT, Sz RB AN T E A (R EERE LR E A B 5 E ) (BUF R CEa 1)),
(AERY BoR, E—%IWT, U RERRIBIERCIE 75%, HER. ERE MR ET RS E
R HA 37% 29%- 19%.

BRI, BRI TR N A — 3T KX TR AC B 1) ZHEE AN R G B, R ARHA T EE %
VPR LR S IR TSR A ERAG 21 MR 3 5K RS B Y 5301

T RGECE, —BeRYE, — A= K BEE BT FIRER E RN BLZ RN 10%3] 15%, 1H
RTERIRTE TR T BE SRR, PREGHEN RIZAE 5 RE 5577 1) 30% /4547
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2. eREHEREL AR EAEEMRRE EBESHR
2.1. BAYIBSH

2.1.1. BERER S

W 1 Fos, ERWE 107 A &S, Kb 3 AMFEAR 18 ZULTF, AL 2.8%; FEA
FERSTE 18~25 B IIREARANEUN 20, HREASHN) 18.7%; FERAAE 26~30 ZIIFEAL 23 4, HFEASET
21.5%; FEARFRALT 31~40 X —PTBIFEARZE R 37 4, GRS ER 34.6%; FRTE 41~50 [IFF
AREEN 18, HREARER 16.8%; FHIE 51~60 S HIFEA N 6 N, HFEABEN 6%.

2.1.2. gl IR RBE T B

AR B, AT AR — A N L L B FEBT B TR B, PRI BRI 4ER B 2]

MRAE DS 2 AIAF, REA AT BRI S L AR A R B & AN TRl JLHh BT o B B 0 22 (1 Hh 4
MBI R BERC L, o5 A BRI T 28.7%, HHAFE R K 22 N SR RE I E LA U SR, 2 SRRE I B B2 U R,
T e MU PR s PO A7 P A R A R AF B 0 AR5 R A HH — 5 M2 s Bt S 3% BN LIRS, T ol L B i /D
(9 B4 ) U B R BE R B, A A 00 12.4%, ZEIA EST/KF b, B4 LIAET: iz LU
AT NRE, X AP BN S, A 24 LB B BRI SRR I L St A i b LR SE N 2R
B, HESWN 22.5%, BFENHET HABB BB ARG R85, KARIMOATREERR, X
TEORBE AT REME R B K. R R AT 5 L R 2 (R A BN 17.7%, A AR IRITE 244
EAT B R BRI ZT, fli, LB as; M THMmmnE, FE%ARE
B FKELEVTRE, FETRMAG, A7, WA 5 1l AR R R RS

Table 1. The distribution of age
=1L FRATIER

i Tk BEHES

18 ZLAF 3 2.8 2.8
18~25 20 18.7 21.5
26~30 23 215 43.0
31~40 37 34.6 77.6
41~50 18 16.8 94.4
51~60 6 5.6 100.0
it 107 100.0

Table 2. Buy the family member stage of commercial insurance

7 2. MLl ARG RIS ERL SR ER

e AN ZHIE S
N [Epin:=4

Bah ) LM B 26 12.4% 24.3%
BB 37 17.7% 34.6%

M B 28 13.4% 26.2%

FPAERT B 60 28.7% 56.1%

EAcR = 47 22.5% 43.9%

A SELRIE 11 53% 10.3%

Bt 209 100.0% 195.3%
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2.1.3. fRE RIEFERE

RAEE 1 ATLAH, R P BRI AR P S, & B ERE AR PR R AR 1) BB IR R
2) PREREE N POIEEANL S R 97 3) R A T MILETRE ST 4) RIS A R WIS K 5) (R
AFMIIRS KT 6) R S EFRATRR A p, 3orh R B LE B AR R S AR HE 2 % 7 &
MRS TR, (5 FTE I 26.08%, XPAE 2R R BONIEMIMIERE, FTRE TH%: mEES—
KIF P B RRR A T AT B 77, 5 AR 16.67%, Xt AE I eEI 7, (REA = R /iR
k7S 5 W5 B (i e, X AR AT A R AR 2 IR B A ] AR A HAAREVE RIS A R (RS
N A BT KA 4 T AR ELEE, Bl 15.86%, HAT “ ATAEMIASL” , Wil K b3k
BAGRIZEHIRTIE;  SHE R (R AR FE AR 8 AN 25 2 9% T OREG = S B A% A0 2 TR A =)
(2R FURTRE ST AR BI, T 2 — AT S FE T B M B RN R o B D ORI 2 =1 R 457K
oAb 12.63%, X BTN S s A E S R, X T INAR S 5 R
2.1.4. LIRSS F

Wk 2 FoR, SRR, BARAEAESIRE B 5 FRIEF SIS R R R . 2 5T
MR TT, EFPALT 7 MR 1) Kid; 2) KK 3) KB RREK; 4) K FREZ RS
5) ik BRI 6) Tt mAMER:: 7) S HABCRES . ARHE LI, E O TR R ZE R AR
T HAB ARG AN S B2, B SR E 22%, BB 2 At DL G 0 KUy, — ELR AR
RIBE, MERBEEFEFREA P RN R KREET 2SR BEEmLRirg,
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Figure 1. Selection standard of insurance products
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Figure 2. The kinds of the buying commercial insurance

B 2. TESE i 7 lle AR B B Fo

DOI: 10.12677/fin.2018.83013 112


https://doi.org/10.12677/fin.2018.83013

IRUHE 5

HARTELE N 20%, FAM SR ITCIETURIE,  ILLE T REAR I B2 45 e N DLORRE o BRI R ORIG 1 5 B HESS
VURD 15%, et st ORI XT 0% 4 AT A 3 HEAERI, DL R By Y0 A e 0 25 PR s 722 ORI 7 EE 14%,
BRFLZREMLERZ, HEEBRERIER, FREREARREEHICLEEWER. 7T LI
PRI AR EC A A « R B ORRS + RAMRES + &7, FRXsehbnl FARYE B 5 75 R0 b — e f B P ORI
FRU HY LRGN 5 2 ORI 25

2.1.5. SEAREHSE

P 3 BoR, EXRFRD ARG RIS BT, FRATRAE T DU R AL SE: 1) L LRES 2tk 2 PRI i) 22
W7 2) A TASREA T B EDLARE: 3) MR R A ERAFEW LN, HEAATE, AR
LRSI 4) KRB sl <o A R ML RS2 Ak 2 RIS B ZEAN R0 5 T 91.59%: 1A T 4k
SRR AN T LR ORI I 5 EEAGA 3.74%: TARRS 2 A7 B SE AL &7 2.80%: 1T WA g F e g =ity AN 3K 1Y)
B, HAH 1.87%. BT, B ER—BI LS, REATAZ 5 XS BT R & WA

—o AR EEIFRATAT LIS A A, K2 BRI ARE R AL RIS I E A AR, AV IR
ANET =53, X AN TR b ORES 7E U R B 7 T ¥ B B AL, (RIS 2 B T R b AR ) AN R B
G

2.1.6. RREELLE

TEIEPENE S22 DRI U2 2D, $5 AR N FA AN R AR AR FE 5 3 AT 15, MAEAEHE 7T A1 6%~10%
R N ERCOR, N 32.7%: 10 0%~5%I L AR T 6%~10%FI LB, 5 R 43010 25.2%; {727
HUCN L BT 30%, 1N 0.9%.
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Figure 3. The attitude to the commercial insurance
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Table 3. The ratio of the premium to income

=3 REBEHWALEE

A By HRBE RitAoH
0%~5% 27 252 25.2 252
6%~10% 35 32.7 327 57.9
11%~15% 23 21.5 21.5 79.4
16%~20% 15 14.0 14.0 93.5
21%~25% 4 3.7 3.7 97.2
26%~30% 2 1.9 1.9 99.1
It 30% 1 9 9 100.0
st 107 100.0 100.0

2.1.7. ¥ E5REEAWEEANXR

i A, 5, WERER TR TR, RO R S KT 0.05, IBABRER T A
B E T HKEEW SRS AR 2 D o (HBAHRRIE O REER . &5 U LrIgi, 54
R AE AL U IX R JE S AR X M LT 5, ORI . SR AEIR RS R, R 5 B (R
It R iR 25 o

2.1.8. MAEMIRBHBHEXR

WRIEZE 6 RITHLIRME TR, IR F#TE 2 /N T 0.05, SXmRER 1 WO KT — € 5 T AT
AR E Wy SE ORI B, I ELMSCN Ay, A L AR S ORI B ot > B 2 380 ARAR LRI A%, B
NG TR, TE SR I, (EREH PR I RSN 2 o A BEESONSE N, W 2 e, AT
SCHCA M BEZ 38N, BHINEIFEOL T, BORE TSR SR A A R AE R I A3 A0 TAR 1
Rk, WAt N B ORI PRI A IR B G IR 2%

2.2. FHERYIB)RR
22.1. REFLE
TV AR AR A SR B BAN e, et S ORBR PR B A B B G 7o FEREAS R, T S ML ARES: P
FRER T I N B A AN, AFAE AR B AN 4 T 1) 1)
22.2. EABHBRATATES

FEIEFEORIG IS AN, ASBEARGFHARYE ) 5 15 DLIE S ORI, D) Sty ORI P R P D e 4 T A 4% L
Ko

223. RESWAZEEEREER
C—ot%, e, AT AR E R — R A . Rt R AR M s R, AT
P ISON B 5l S B 1 AR 7R T B A 2 R R o ARG P B Ak 7 R AR A 32 R

2.24. HREMRBAANES

REANR GRS B AL, A 9 UM% 0 B (S 25 IR UR G, PR & IR T
R R3]
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Table 4. The cross tabulations of the education background and the buying insurance products

= 4. ZHEREREELERIZNE

SR I (R i 2
pEgn
0 1 2 3 4 5 6

N N 1 0 0 0 0 0 0 1
PIHELT 100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0%

) 1 0 0 0 0 0 0 1
100.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0%

&k 1 1 3 1 3 0 0 9
1= 11.1% 11.1% 33.3% 11.1% 33.3% 0.0% 0.0% 100.0%

LR 1 1 0 0 2 2 2 8
12.5% 12.5% 0.0% 0.0% 25.0% 25.0% 25.0% 100.0%

- 6 4 13 15 9 8 7 62

24 N

KRR 9.7% 6.5% 21.0% 24.2% 14.5% 12.9% 11.3% 100.0%

0 3 3 6 6 4 1 23

ﬁ, . 2z

B 7 0.0% 13.0% 13.0% 26.1% 26.1% 17.4% 100.0% 100.0%

- 0 0 0 1 0 2 0 3
LB 0.0% 0.0% 0.0% 100.0% 0.0% 66.7% 0.0% 100.0%
Bt 10 9 19 23 20 16 10 107
- 9.3% 8.4% 17.8% 21.5% 18.7% 15.0% 9.3% 100%

Table 5. The chi-square test of the education background and the buying insurance products

F 5. FHERERELERF K

L) H A T S5k 2 T (X))
R R bR 44.561° 36 0.155
AR 40.383 36 0.283
LRSI 5.299 1 0.021
AR ZEE 107

Table 6. The chi-square test of the income level and the amount of the buying insurance products

= 6. WNKFEMERIE = mF S H-FH1E8E

B IR R Ti 61.436° 18 0.000

(VE/ =4 60.888 18 0.000

AL 39.189 1 0.000
AR R 107

R, PRI 3 m: —RIRSSAKT, RIS, ZREEIT). GEHEES RN T UL
3.1, EFESEHRE AT

FEE PRI 2 =] B, BiZREHBZ IR A 7 G FIE S5, AT F R AT Sl & R
IR ORESE, 0T B R, AR RIS H S RE IS BB, OREG A W RERS FFEERE AT, XL
RIS A RN B e 2B 8. N ZETTHH R, MBKIRS AR EESERZY, Fit, fFEFEREaL
A, RAZA S AR I PR 2 = -

3.2. EEBEERIREE AR FREGHABR AT F

e 7 PR, AR REER R BL, BRI ARE B 5 W B B RE a1 e A3 PR PR IS S AT
ORESICE, LU b R 16 A R P D)) R A5 21 B 4 (9 5045
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Table 7. Insurance type and corresponding age level

= 7. RIEALBI RN FRER
PRI EFZARISG IR0 B ik SiNE|
RS TCAEAE KA NARBEI #E T BE R A

BIRIERIE 255305 AR B TE AL T 011 N {8 10 B
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FHHE R U HR B AR 5
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LB R AN (BT, T DLy I % THE LB T .
— 0 % U BRI R R, (UGB 26 DA RO
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3.3. RESEREM SRR IRELH]
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BAFEE NIRRT LA, K2 . N TRFRATRIREN S, NUFKENTRENE, %
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FEAWsEs, PTG, EEFKBORKGIST, JERX RS K &SRB EE TR . 8 0 at i &
R RIS B R A A DL, PRI & P9 B “ 2], KR H0 Ja RO T i b ORI R Fe BE AR B

i, e S BE RIS AR b, B AL & B BE A B AR JRIE RV RIS 732 R, T RS AR Tl
DRI, B0 AL R ey, OB P L DR ES:  F5 SR AN T ok ) i . S TREARRBRUN, o Hr i
A A ETE T .

E&WH
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(11 THEER. P E R MUK S 53T [D]: [l 22 A0 3. M At AR, 2004,
2] . ANZERIBY B[], b0 SRR, 2017(29): 6.
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