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Abstract

Based on the questionnaire survey of online catering takeaway, the paper makes an empirical
study on the consumer preference of online catering takeaway. Using SPSS software for date anal-
ysis, the order of the factors’ importance was obtained, which has an influence to online catering
takeaway consume. According to the results, the paper analyzes the consumer preference of on-
line catering takeaway, and makes suggestions to takeaway merchants, including showing their
customers the workplace environment, improving the food quality, and making good use of the
customer online review function on the takeaway 020 platform.
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KT ErFFERFERE, NTEEAEW, BRR, AEE, —fit, HE, REE, 2| HE,
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223d SPSS BAEXT R BB L RUE TG, SRR 1 13 2): IR 45453 Cronbach ) Alpha
FH0XLP]0.837, FREET A LLEZTEH: KMO {4 0.724, && A 15047
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Table 1. Questionnaire reliability test results
F 1. BIEBEEREER

Cronbach’s Alpha T
0.837 26

Table 2. Questionnaire validity test results

2. EEYEREER

IURE 2 % /% 1) Kaiser-Meyer-Olkin 5 & 0.724
EAARTT 1261.655
Bartlett [HERTE 4G5 df 325
Sig. 0.000
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Table 3. Sample characteristics (N = 134)
3. BEARSHEWN = 134)

A T AU A O i)
P51 FEAZL Fd(7] ERE FEAREL t g3l AU FEAREL EL 431
5 47 35.07% 19 ZLLF 8 5.97% 2000 7L K& LA 82 61.19%
& 87 64.93% 19~24 % 92 68.66% 2001~5000 7C 27 20.15%
i i 25~35 % 19 14.18% 5001~8000 7T 9 6.72%
i FEAZL Ll 35~45 % 12 8.96% 8001~11,000 7T 8 5.97%
L3 95 70.9% 45 B I 3 2.24% 11,000 JoLA L= 8 5.97%
#*:M\ﬁfﬂ?gm/ e/ 12 8.96% 43 A AR
A TR G 10 7.46% E35i] FEAREL E (7] 55 FEAZL E (7]
Hlb BT/ NS5 B .
A48% =1 L 46% 4 91%
HORE T B 6 448% P KEUT 10 7.46% P 24 17.91%
PN 4 2.99% K% 6 4.48% % 110 82.09%
AR 25l N 7 (AR A 5% 51/ 5 . 0 U
HU 15 12 2 1.49% AR 98 73.13% FEEIR
H BB FH ER ERZS ) e . 0 - N
BH T/ 5% 2 1.49% WFRA &L 20 14.93%  REARMA FEAR He 11
KEET 2 1.49% P 60 44.78%
Hopth 1 0.75% % 74 55.22%

Table 4. Distribution table of takeaway order frequency

F A TR R

BN =47) LN = 87)
PP s FEASL ER1] FEAEL EaY]
£ 10 LR 4 8.51% 2 2.3%
3 6~10 LA 6 12.77% 8 9.2%
£ 3~5 IRLAK 13 27.66% 25 28.74%
H 6 IKLLK 24 51.06% 52 59.77%
Table 5. Distribution table of order places
=5 B ESmER
FH TAESAL, R
Tl N = (Ui s A A3 ) 58.33% 41.67%
2R 421% 95.79%
NGNS 40.00% 60.00%
MRS Mb N R CEIR S 53/ R HUAE B8 52 5) 100.00% 0.00%
H I E (A ER ERF BN S5 100.00% 0.00%
0l AL A 55 UBUR TAE N B 83.33% 16.67%
FREEA 50.00% 50.00%
PN 50.00% 50.00%
HoAth 100.00% 0.00%
Table 6. Food and beverage preferences
%= 6. BIKmEF
RAEAMA g P RS H 20kt T At
2z 73.33% 65.00% 20.00% 1.67% 10.00% 15.00%
5 74.32% 51.35% 8.11% 6.76% 8.11% 17.57%
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AR, XA LR AP S S AR S AR B, T A MU . AR S R, A H BLRTUR
NG R Z AL T 5000 TG LA /K, XA 8 A X B T4 i i BURR . P R A AT
KA B . RN — e AR ARG R, R R s R R, PR
X7 R R I b AV P SE I EE RIS o T AT DU S O R I AR, A
AT S T B AP PRSP I TAELRAT AL XA JE T ) EE B HE R AR A A
RS, SWATELINSZIEA  PTHR A — 8 KR . AT T #0 THELAh32 020 B s i,
XFFEBAE AT N P P AR RO, R RINE R L.

4) EFEEPEA B, BN ARG MENEE. 75 E R S S HE IR R R B
FXMEER . XS AMMER, EEESHHEE 1(6.42). 5 11(5.09). 2 14 (4.74). 5 15 (4.62).
5516 (4.49). BRI DANEHURIEL BRI LT P8 T8 e o oL i) i w v, X 5TELE RS
SRR S o — B 1R R IRE = Sl S o0 e i DA A 515, LR R0 7= i 3 2 k5,

Table 7. Ranking table of the importance mean of product attributes

F7. FRBUMNEEMERFR

S 77 i M Bt He4
TELR AN TR IR 6.33 2
frhbiE TELR AR TR 5.55 6
TELRAMEI 7= T f5 i 5.56 5
TELRAN ST K LRSI R T555) 5.49 7
x2S ES TELRAN I 2 P (Fik 2 . e 2R %) 5.42 9
FELRAN T 7= b JE A 5.36 10
TELRAMTZI = fh AT 5.09 12
TELRAM S K 1 P AT 6.42 1
TELRAN LT R i B 5.14 11
[GESEN TELR AL FCE I R] 2 5 B E IR I B 4.74 14
TELR AN R IV B 4.62 15
TELR AN L0 K2 75 9 b WL 2% 4.49 16
TELRHH LTI 1 S 5.58 4
i & PSS TELRHP SO L RS54 5.43 8
TELRAMSE A4 H 476 13
SERNER TELR AL P 6 1 S PR 5.63 3
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