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Abstract

With the improvement of people’s living standards, the consumption of flowers has been more and
more recognized by the public. In big cities like Beijing, the public’s demand for flowers is also
very large, and consumers pay more attention to the quality of flowers. However, the quality of
flowers may not be satisfactory through multi-link circulation of goods, especially during the peak
period of holiday flower purchase, mainly due to the lack of cold chain logistics system in Beijing
flower market. This paper investigates the cold chain logistics of Beijing flower market to under-
stand the current situation of the cold chain system of Beijing flowers and put forward reasonable
suggestions for its problem.
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Figure 1. Consumer demand for flowers
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Figure 2. The biggest concern for online flower buyers
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Figure 3. Consumer satisfaction with online shopping flowers
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Figure 4. Consumer awareness of the cold chain logistics of flowers
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Figure 5. Utilization of flower cold chain logistics during transportation
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