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Abstract

The rise of the Internet, especially the mobile Internet, has brought important influence on the
marketing communication strategy of the merchants. TikTok was launched in 2016. By the end of
2018, it only took about 2 years to reach 250 million daily users, becoming the top short video so-
cial platform in China. Some merchants saw the opportunity to take advantage of this platform, to
publicize and promote their own brands and comm odities, and succeeded. One of the typical cases
is “Haidilao”, which has become a popular "net red" restaurant with the help of TikTok. This paper
analyzes and summarizes the market communication strategy of Haidilao in the vibrato platform,
and provides some reference and guidance for enterprises and merchants to use the vibrato plat-
form for brand communication.

Keywords
TikT ok, Short Video, Market Broad cast Strategy

B T EL S ST AR R SRR ER AT

ZRA, EaE

L RSB BT, [ R M
Email: wuchangshun@163.com, 532732038@qqg.com

Wk H3H: 201947 H11H: FMHHE M. 20194E7H24H; KA H#H: 20194E7H31H

wm =

HBCM JUIR B3 FLIR HR 47 S M TR iR T EER W . B E T 20164 E&, #Z 2018
FIR, BNUAT 248 £ Kt E BiE BB R2.510, BOSE AHEA B8 KA 3 F 617, —ik
REFITIS, FARAX—FEKNMNS, E~EMET QK SRR IFRREL, Hp— R R1Hp)

SCEEGIF: R, FEipUE. R EE AL 7 A S R AT ). BT E 4, 2019, 9(3): 22-27.
DOI: 10.12677/mom.2019.93004


http://www.hanspub.org/journal/mom
https://doi.org/10.12677/mom.2019.93004
https://doi.org/10.12677/mom.2019.93004
http://www.hanspub.org

RACN, 5 i V6

MR “WRE” , EEEE, BOSRIR ‘M4 BT, RSN EERREEN ST TSk
AN, AR BERA REE T & BT R BR A —E NS G E.

Kiia
BE, EUH, TR g

Copyright © 2019 by author(s)and Hans Publishers Inc.
This workis licensed under the Creative Commons Attribution International License (CC BY).
http://creativecommons.org/licenses/by/4.0/

L BRSBE S ERMIR

2019 4F 2 H 20 H, BL“Kbn” NRBETHREE LT K1 — 3t 228 A, H b &
A 34, BTHXRE A, HHXKTA, 3K 184, 3 IR 192 N(E 1) e B0 191
Y CRER) » HRTECR 145100k DL “WRS” R TR, B LTl IRYIEE A 1874, H
R CR A 1A, BT IR 24, BRI T, IR 134, TR 16441 . S i
By GRS » IR 22.7 120K IR PHE K RSB AL NS AR = 1] [2].

180 164
160
140
120
100
80
60
40
20 . X ; 13
0 |

fz T H"h +7 +AUT

HREIEOEE (D
HaEskiR: BE APP Geit iR

Figure 1. Statistics on the number of topics in Haidilao
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