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Abstract

In this paper, we firstly divide the Internet Public Opinion into five categories: adrift public opi-
nion, customer evaluation of public opinion, economic consensus, social public opinion and cul-
tural opinion. Then, we screen out the commodities which are directly affected by the above five
kinds of public opinions. According to the micro blog index of public opinions, we determine the
burst time of public opinion and get the commercial taobao index at that time. By comparing the
significance of different curves which is obtained by SPSS, we can confirm the relationship be-
tween themicroblog index of public opinions and commercial taobao index with the specific for-
mula expression. Finally, we get the relationship between the public opinion of the 88 shopping
festival and the sales of four categories of common goods: women'’s clothing products, daily neces-
sities, shoes and clothing accessories.
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Figure 1. Nezha hair ornamentsmicro-blog index
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Figure 2. Micro-blogt index and Women’s clothing sales during shopping
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Figure 3. Micro-blog index and commodity sales during shopping
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Figure 4. Micro-blog index and shoes sales during shopping
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Figure 5. Micro-blog index and clothing accessories sales during shopping
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Table 1. Model abstracts and parameter estimates of women’s clothing
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Table 2. Model abstracts and parameter estimates of commodity
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Figure 6. Micro-blog index and digital computers sales during shopping
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Figure 7. Hong Kong Micro-blog index
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Figure 8. Micro-blog index and national flag sales from 8.3 to 8.8
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Figure 9. Micro-blog index and national flag sales from 8.11 to 8.14
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Figure 10. Micro-blog index of XuanYa
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Figure 11. Micro-blog index and headwear sales from 7.19 to 7.24
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Table 7. Model abstracts and parameter estimates2 of XuanYa headwear
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RS F H 1 H 2 BEM Cigs bl b2
L 0.940 31.515 1 2 0.030 31863.156 0.002
% 0.954 10.455 2 1 0214 31771.552 0.004 ~3.1555E-9
63 0.939 30.773 1 2 0.031 31865.058 7.104E-8
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