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Abstract

Since the establishment of China (Guangxi) pilot Free Trade Zone, Guangxi’s location advantage
has become more and more obvious. Guangxi cooperates with neighboring countries in politics,
economy, culture and many other aspects, and the demand for foreign publicity translation is in-
creasingly urgent. Based on the background of CNKI database, this paper reveals the evolution
process of domestic and foreign publicity translation studies, and expounds the typical research
hot spots such as the translation strategies, the central position of translation work and the han-
dling of translation materials. Furthermore, the paper puts forward the important enlightenment
of publicity translation in the construction of Guangxi Free Trade Zone on the promotion of for-
eign trade and economy, the promotion of cultural output identity, etc. which provides theoretical
basis and practical path for the rapid development of Guangxi Free Trade Zone.
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Figure 1. Annual research trend of publicity translation
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Table 2. List of top 20 research institutions that published literatures
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Figure 2. Co-occurrence network of key words in foreign publicity translation research
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