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Abstract: By the power of the reform and opening up, China’s tourism industry sustained and rapid develop-
ment and more and more people join the ranks of the tourism. Tourism is not the noble act, but a way to mass
tourism. The residents of less developed regions travel motivations and demand of the residents are subject to
many factors, but lags far behind the developed areas. The paper takes Puning as an example to analyze the re-
sidents of less developed regions travel motivations and demand of the residents, hoping to find the influence
factors which people transforms tourist motives into travel behavior, travel behavior of universality and regu-
larity. To promote the development of Puning tourism better.
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Table 1. Demographic characteristics of respondents
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Figure 1. Respondents income
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Figure 2. The main factors of influence to travel
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Table 2. Traveling days choice
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Table 3. The number of times a year for tourism
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Figure 3. The choice of the ways of different trips
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Figure 4. Get the tour information of all kinds of ways
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Table 4. Attention to tourism destination elements
of the choose contrast
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Table 5. Residents traveling purpose

JRORIE XS BT B4 K LS R 22 20 #r 49

® 5 BRARESMEMHOEEMIER

i H I Ko Bt i et
BRIRARIA 76 42.50%
SEMRIE S, WO 59 33%
B Py, SRAFAER BRI I 41 22.90%
WHRIIK 36 20.10%
TAEERR 8 4.50%
18k 13 7.30%
FHEAFE 12 6.70%
He 8 4.50%

Table 6. Residents for the different types of tourism preference
(unit: number)
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