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Abstract

The innovative development of e-commerce consumer financial market promotes the development
of national economy, and has important significance for personal consumption and life. At present,
there is a big difference between the internetization of e-commerce consumer finance and tradi-
tional consumer finance in China, and all kinds of e-commerce consumer finance have their own
characteristics in business development mode. However, the current development of e-commerce
consumer financial market still faces some difficulties, such as low awareness of e-commerce con-
sumer finance, serious homogeneity of e-commerce financial consumption mode, imperfect credit
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investigation system and risk control mechanism, and financing environment to be improved. There-
fore, in order to better develop e-commerce consumer finance, platforms should constantly improve
their awareness of e-commerce consumer finance, strengthen innovation of e-commerce consum-
er finance products and services, improve risk control mechanism and credit investigation system,
broaden financing channels, and at the government level, it should constantly improve the rele-
vant regulatory legal system.
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