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Abstract

Marketing department is very important for the maintenance and development of company, but
the high turnover rate of the Marketing Department has become a big pain point for the company,
which is also the case for S company, and the psychological contract has an important impact on it.
In this paper, Ridge regression analysis is used to explore the reasons for the turnover of em-
ployees in the Marketing Department of S Company, and it is concluded that frequent overtime
work, lack of effective training and career planning guidance, employees’ lack of real participation
in decision-making and lack of concern for employees’ personal life lead to the turnover of em-
ployees in the Marketing Department. Combined with the three dimensions of psychological con-
tract, from the aspects of overtime subsidy, training and upgrading, career planning and employee
participation in management and decision-making, this paper puts forward countermeasures and
suggestions, and provides reference for the retention of marketing employees in other enter-
prises.
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1. ARE R

LM, TTHER R TR ISR E, BT TAEA L4 2 A A st 2 A 5 %+
Gy . T3S A A EAR S AL IE N T A 5] AR BRI B DI R AS, FEML S A2 He A e T35
TAE— M CABIBAE 2t 47, BN AR T WA —FE, B AR —EREs &N FI A, BN RT
LI TAR R/ 2w B8, MIMHGR TAEHERE, A EElE, S A2 B8E AT e k4
bz —, FEN F I DR BOR T TR b e 38, AEAK IHAZEE T R i T HOR B A N\ 51 B B AR i 1
MG . ASCLLZAF R, MO FEIRLIA A HZ 28 7] 17350 51 T2 BR G R34 T4 78 - $ A X 36 .
2. MRF=*

R SCER RN AR, HAETR KE S OB, A TEI . & TSR ¢ SOk & % L,
FEE LA E R TP S 00, WO =AY RE TE X R THEENSE, XS AR
B 123 A HR AT WG R O R EEE, RIUCE RS 117 4. 18 SPSS23.0 3R OB R 2 5 1 =
KAATEE N FOIE 50T, PABGIEE ¥ B B8 3R 0 0% B A3 s et o 0 Ea 44T,
TS AT T HE R TEIRFRRF . & T H5HAOE A HEN, 4 T 5 8 2e e L.

3. ILEBRRAEhLA
3.1 DIEAREE R

OF LG A T 50N THEL TR KR, AL R, XM SE G RS

AEERNE, B S B AR 52 T B YR AL AN 55 2H 20 B SBR[ 1] o
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3.2. IWERRAYERE

HAET, 2RO ERL LS e AR IEW, HT OB 4RI 5 2 588 H % —,
YT R A e, S S, RO R FEE L Macneill R. (1985) 9% F# M, I
VBRI R R AL Gy RN G R ZFL) . R 5RL)7 @I AT H I DL AL, DLt
BUm K GUSHER L H K e SR fE AL 3Ly, “ORR L) 2 VL5 TR AT I T AR . AU
e TARRASE, e UK I (B 1) AR CRRRE, DU A H oy Rl . = 4R OB BG4 BRI At AR
#HIA . Shapiro J. C. (2000)4& O EERLY AR KN 43 N =Fl: 25341, Bl RAFKZIL) . 540
AR, ZMRSIHENREAETZS, WARETRR, BMf—Es. eMEaBEhbla
DAE NS, WA 7RI R it TAR RS AR MR, BRI AT R o ok . (S DU R
b S AFIISERRIE DL, A LI 5 F2Ly Be Il B2 06 R 3L = A4 BE 1) OB A A AT VI .

33, MIERHSHHMA T X REE

RIE(017)IN AT IS 01 L — M2 e B AR AR AR B SR 5 [ 2], Ath AT St o 5 e B 0L 25 PRk,
EHAAT BRI, SHIAR SIS, HEmEm AP, M AAATHE I T RN 2 Be AN A T st
M ER . X3 (2018) Y A HIASE LLAE A oE 2, Hf . TAERE. B8PSR MRE R THEERER
[3]. FKEIEZE (20190 A H T OB RAME KR TUER R, Rl PUE H 5 T3 TAE R
B, BOMLR RIS, RIGEETERRGESIEOEZA[4]. MRS QR018) K NI A B, AT
PR O T AR A B IR 5], AT WM iZE CESHETT, AR B .

4, feigst

454 DL BRI T SRR (1990) OV FE LA 2 i 3%, AT M B, I B TN S AF T ER
RTHRAEE . AR IA OISR 5 Yk 1 I 4 B 1 S 2 (s aa A . B R JE . B
T RALEERESLFMMS 505, A4, MPATIERELS), B TSARLERLEE
DL TAERE . HLUARER. HER. AAARAT AN B LB AR . KHZE R g E RV
I, N CBRFUR T B CSRFUEERE]T rBIR T 1~5 4, o BuE AR O R A ST K B AT R R

Hep, ZHYEE. RRGEE. BRI VEAE, ATERERENRNEE, Fra2 g4
KHIE R4
5. Gt 59
5.1. {4t

TEIRENS 117 A, fEAEHZEI T LE—FLLRAE 89 N, & 76.06%; LIE—FE~FFEUITH
H 26 N, 152222%; TAEHFE~TFELUTFEAE 2 N, 5 1.70%. Af W, AR TSR TRITRER.

B RE T “EKTUEAF R TELERREA” , TS & T Ha B S IREm, i
58.82%1 i T\ A H C ] A4k SE B 7E A R K 7], (A B 41.17%07) 53 T3 f5 o FriE o, X i
TR TH eSSl ANEBREH SR JVESE, A NIEEIEIE, RS E R SRR AR AR K
BT, A N “HZIsnt” , RHEBR A RN B T e AN BUES .

5.2. (BMES

ZH SPSS HfhxfmEk 1~8 KT LHERLAIAT B4 M A TS B 0T, #3430 Cronbach a RECH
0.935; O [ T B o B AL B2 4E B R T 10~16 WIS TR R4EE, o RECH 0.931; 17~24 Ik
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TR THLUARR. TERESE, o RECH 0.920; 256 o Z2E0CH 0.980. FrA I CITC HIIKT 0.6 (5
TRAKER 0.3), o ZHIIKRT 0.9 (& THRACER 0.7), WL EREER ST, BESTERENE
1.

Table 1. Cronbach reliability analysis
52 1. Cronbach (5B 2 4h

T AR Cronbach’s o &30
AT 5y 4L P (8 Ti) 117 0.935
RARYESE (7 T) 117 0.931
HZLARIER(8 1) 117 0.980
454(25 ) 117 0.980

I SPSS FfEXF 117 MEAFEATIY R, 53] KMO {84 0.949, Bartlett £:% p {4 0.000 (W% 2). —
ok, KMO kT 0.8, p /T 0.005 BRI LT .

Table 2. KMO and Bartlett test
52 2. KMO #0 Bartlett F016 36

e EVLIEN
KMO 18 0.949
A -RTT 5510.510
Bartlett Bk A5 df 276
p1E 0.000

5.3. IQEIYVAS 4T

5.3.1. I&E)IRE
U TS5 /N VB RN TR, B R T R, SR AU AR e v, PRl T BORE BEAR
Fi[6]e —MRYL, AR R® SRS TR B, (HIE R A R B @ R B R E S, Rk
FAAAESL L i) A BB R 2 1 I L, W& [E1UE AT DA TR o R A AR [T
/N BeF R BT VS 3 B b R I e A o T3 e A, X AR AR
X0=y
TEf /N3, 8 SR R BUN IR ZE I 77, B4 s/ MR R R B Dy
[xo-y[f
28K, WA DR A W A AT K
o=(X"X) Xy
2 X AR B R B R ) 2 8] 2R AR SRR, XX AT A1 ia T 0, B X TX 88 T4 572,
BER ﬁ“;%(xTx)’l BHRZE SRR, RGN H/N i Z Fa e th 5T ek
R, 35 B AL BOE 58 I8, R e R B — /N IE AT, AR
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[xe -y +ref
Hep, X T=al (I NBAHERE), M.
0(a)=(X"X +al) X7y

a ik, 0(a) HAEMANERNAEN, X 0(a) BREFT KN, BT 0. MRS, 6(a)
BB T AR L I R I 92B5 b, AR 200 o . i — AN, BB A
A R, TR o (1

5.3.2. IREIVASHLEER

HId Pearson RECHICHERLS, 3 H BT “FA] IEAR TAEALFEERTEA” RIEMAX, HLLHH
L)AL R ST . HLUNFERS i TRIRE 2 IEADE, HAHRMIIE 0.7 Db, St &35 m T
S AR R A O, MR RBNKENES: 2EMIE > PR TAE > BOkE > K
Wo> E@H > ARG > ERIAR] > GdERs > RiETIERE > 2505 > 5 > APk A
U mAL AW . TAESHARTEMII, EREBESHEE R TR IR G AL T 0B 34 5
fFE R IA TR .

BT 245 AR, FEARHI TP R & 4R N 10 & DR bR AT & 9F, I A IR AR gk A7 0% B
VA (S SR LA 3), R H MR i PR 3 35012 A W] T30 D TR R

Table 3. Ridge regression analysis results

3. IREVADIER

taidey A () ) (3)
e 0.081" 0.080™ 0.063"
N&eEan 0.114™ 0.112™ 0.129™
TAEOHE T 0.040 0.040 0.039
T oYU InYERL R 0.229™ 0.232" 0.211"
HEF 0.176" 0.176™ 0.134"
FHER I 0.121" 0.119™ 0.101"
HRb AR JEE A ) 0.188™ 0.189"™ 0.169"™
UK 0.118™ 0.105™
FHRR 0.064"™ 0.056™
st/ 3NC) 0.098™ 0.086™
N IEX 0.088™ 0.079"
e ] 0.158 0.157
&R AR 0.127" 0.123"
KON NAEE 0.100™ 0.101"
RIE TAER R 0.122" 0.122"
Fnge BN 1.1177
O 3 3 3 &

“FOR B ERLE 10% KT FEE, TRRTRE 5% FRE, TR R 1% MAKE R R,
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A —ARAZ Gy Y E T I AT S 23 A T 7 ¥ 53 TS AR R, SR PR T 1 % AR 48 P 1A 25 I
A E R R, A = AR BRI LE R e o BRI 25 SRR, AR A8 5 4R oA 565 3 (R 7T
W& bR . B INPE. B AR 5 0 TR B ) 2 82 A IEAR OGRS, b inBE . LA JERIRIR =
AR RIS 57 TR 5 6 R B HR R M AR, (H O LI OIS R TEIRE IR KR RA K. P KR YL )
TSI % T 53 T R B HRAT SN, MRS R BN, S 25 K BATE PRI TAE
FE TAERS ] SEPUA M A TE PR B A BN, HENSS 5 0REMEON R % . Bl4ERL A
A AL 1117, BEBIRE DN T3 a3 T R B LR A 20 35 (52 .

6. HIRSXK
6.1 LERAMNANTABRLRKEE

MG YESE LoRF, B—, QWYL R SE o BT i TR R il
AT EEEE NN B W BT & B PIRTT HAT . BN X 2R ZER R H BGE (5 T3
I, B 0 i 3 7 % I LR AR A S E v, R B HIRTEER B LTIk, ANE it TAEM
o, DBARLZIANB AR, 5 5 T TR SAEFRNFREAR. 5, Wit d TR A
MRIATER . K2 H TR A 32 2P0 AR FERRIE T 808 U A R SRR PO AR R A+ f
o A RURHRNL AR e AR AT CARE B 3 T2 a2 B bn . AREIE SHRMRINLE ., AT S, $RTHERE, TH
A, 5 D HANE B H AT AL A BRSO, X B SRR R A BT EMTARL, — B T RIS A i
BARIF AL, BEFEEIT

MRRYERE LRF, H— ZRATEARLES SRR E, KEEHAYE. {TAEREERE
FERAREFNZEE, ERTRENBEZILEAFE “HiR” A0 42557 . T HEh s RS
— B TR B R, W HWE, TARTEETE B A B AR S S B0 . 58—, A L™ 4%,
X R TA NAEERER D . AR T —8HR G O™ H, RETIE P ass 7 Tk —E ik
J3o AL AR PRI AR I 2 S A DL IE 2 A, TR 48 T 1 LR AR AL T 2 5 TREI A FIBAH “ANER”
R DG % TR AR AR TT 4 R EH R TR, X T iR A NAWE 48 T — 8 SR T i L
PR IR AR, AL 64%M A LRRAF A A O N RE R TANEFIFE
FEXS G THESE IR, AR, HERRILA TR, MRa® ks s rgn TREAFES 7w
BMELME R, AR A RES 4 T E T

MEFINYERE ERFE, 1Z AR T 5 THREBCA R, RCR— M. AU AT 52 TILPARIE ),
JEHAERRER I ER A S8 — ZINR I, Bl T AT 56, WA RIERDINR “ RaLE”
BRZ A B TR AE . REAANE, BRI, BRI AR AR ROR, BORAS
GFEl 2o 7 TREIIRTT, BEJIA R TAF M 2@ B N XL 2 = AR LI B K, 205 TR,

6.2. XRBEEW

MR L SR, 0 T 1 DR IR LU AR 2 A WINPT ANG L ML SHRRR R B A
MBI EE . WARERZ A E . R TS5 RFEBRNEA RS, g H LR E.

W, LG HVFIIGES & TRE A R SR EAE L, RV R TR R A& i, g, A
T A R E PR R R 1 B O U RS TR, U SR AR A BT N BE ARG R, A R )i 2 R
RN ZEAM LA I T A

S R AN 8 L H O AU E A7) TARE—EE R )G, wOuHERE S MR BT
K, TERARRLN “HHGRRNE 7 o FINRE “EIIARAT” AT R AN SRR S, M5 5 TR K
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HAJE K.
=, NI A TP AR, B — AR IAERER U, BEXE R DA R A, 78
RAE TS, SR 2 TR
W, TR IRENS, RFARFEZERMR LS ERE, X RGBT R H #3047 205 .
WAL, R0 A TN, WAEA MR R TP — KA b BB, #ar 205

O RZAGEN TR M0 R RS, ik TREW 5V @ — MR E RO BOC R, X
B R IR N B AR BRI b LR R 1 — 5 MR SO R . P e A S R, AT A AL
REAFNA, TR F

S E ik
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