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Abstract

To study the marketing strategies of bee products in the era of new retail, we conducted a re-
search analysis on the current domestic marketing status from the perspective of “people, prod-
ucts and market”. The results reveal that although China is a major producer and exporter of bee
products, it is not a strong player in terms of its profitability. Bee products, as a typical agricultur-
al product with various beneficial effects on human health, have not yet entered mainstream con-
sumer demand. In the domestic market, bee products suffer from low quality, low prices, impre-
cise consumer targeting, low recognition of domestic brands, lack of innovation in bee product of-
ferings, and a lack of vitality and innovation in consumer scenarios. They also face weak competi-
tiveness in the international market, with slim profits in actual income from foreign trade. With
the emergence of new consumer demands and new information technologies, as well as a series of
favorable policies introduced by relevant government departments, it is proposed that bee prod-
uct practitioners actively embrace change, seek novelty and transformation, and reconstruct the
“people, products and market” paradigm. By putting people first, focusing on product quality, and
creating dynamic market environments, they can promote the optimization and upgrading of the
bee product industry’s cost, efficiency, and consumer experience through marketing innovation.
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