Modern Linguistics IIfRiE = 2%, 2023, 11(8), 3491-3499 Hans X
Published Online August 2023 in Hans. https://www.hanspub.org/journal/ml
https://doi.org/10.12677/m|.2023.118472

HEER P SRS TR
R EAZ T IhREEL B ST

——AChina Daily Jg i

Wb
o K AN B AR T B

ks H B 202347 H3H; FHBM: 202348H2H; KA HM: 202348 H15H

wm B

TCIEIBEMEA—FBRER VLSRRG, AR s R R ENHXMERISE, T ZHEETHEERSS.
A% E China Daily S AT E1E & F FISCAN BB FifEA, HEChina Daily XA K& BGIERE,
4ZifHyland & Tse (2004)3H FI3CEATTIEEH A MDe Groot (2016)# H MMM T iEEE, WA T
China Daily Z 825 %1 B #GE H 3CAR KB o iEE R BH RN RR. FARR: EXFESH, FE
A6 1) T4 R A S S TR AR SR AL T R LB M VR s MR BERER B B SEA RVFiE; SRR
ARCIE LIS BIRE . TEESY, EEMR 06T ERCERNERIA B R LB RE; &
FEEFMEIEZIA BFE; FAEEAN AR CELIERIRE . XATCIEESMETIEER A
REBEMERIIRRNER TR EES AT R RE XK.

X §Ei7]

S, JUEE, WHETIEE, BEIR

A Comparative Study of Multimodal
Metadiscourse and Their Rhetorical

Functions in Media Discourse
—Taking China Daily as an Example

Yue Sun

School of Foreign Studies, China University of Mining and Technology, Xuzhou Jiangsu

Received: Jul. 3", 2023; accepted: Aug. 2™, 2023; published: Aug. 15", 2023

SCEG| M M. B T 2 A TR KB RE DD RE LT FE 0], BURIE 52, 2023, 11(8): 3491-3499.
DOI: 10.12677/ml.2023.118472


https://www.hanspub.org/journal/ml
https://doi.org/10.12677/ml.2023.118472
https://doi.org/10.12677/ml.2023.118472
https://www.hanspub.org/

ML

Abstract

Metadiscourse, as a rhetorical persuasion strategy, can influence readers’ reading and their atti-
tudes toward related propositions, and therefore is widely found in media discourse. This paper
selects the text and image in the multimodal media discourse of China Daily as research samples,
and establishes the text corpus and image corpus of China Daily respectively. Combining the tex-
tual metadiscourse model proposed by Hyland & Tse (2004) and the visual metadiscourse model
proposed by De Groot (2016), the similarities and differences between textual and visual meta-
discourse and their rhetorical functions in China Daily multimodal news reports are investgated.
It is found that, in the text mode, authors tend to use transitions and frame markers for rational
appeal; hedges and self-mentions for credibility appeal; and boosters and engagement markers
for affective appeal. In the visual mode, authors tend to use transitions and code glosses for ra-
tional appeal; evidentials for credibility appeal; and boosters and engagement markers for affec-
tive appeal. The differences in the use of textual metadiscourse and visual metadiscourse and
their rhetorical functions achieved may be related to the characteristics of the mode itself.
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1. ARE R

BEETHEHUN 2 BASORI) iZis [, 2RSSR OOV ST SR 1R, B gk i 2
LS REHR T QB o TCTRTEAR 9 — T B RE R UL SR, BE S L1323 (14 () 132 S AR e dm i R 25 2
RESEINRIRE . BEVRE . BVEVREEZEA . HATE A A E AT A A 1 e i a2 AT T T
7T, PRI AR FREE[L] [2]. PLaEiE[3] [41F0ET I GHATE 15 [5] [6]. Hyland W46 58 701k
AT TR, IR B R TR R IO ME AR R 7] 2RI, H AW iR R A R B R AT
SRS IR F AL, D RIE R B M SO AL L TG R [8], X 2 BT IF e v (8 SCA S Aot e
TR T /&> M. China Daily 15y [ 5 B E Bz mi J 9k fil iz —, A B BA — 2 Kt i
fH. Pk, ASCEI China Daily 2 #2858 [H50E H A SR AT BORWEFCREAS,  H i China Daily SCA K
PUGRTERLEE M R B 23 3908 9 [ 4 PP B SO RN RBEATARidE . Geik A #r,  #85% China Daily
2 BT IR E A A Te Ut S HAB T T BE AR 5 ] o

2. STETHESR

JG1H 1 (metadiscourse)ix —HE & B - S H 1E 5 55 Harris T 1959 42, HMTE TR SEE M
TN B S W AR SRS B . B G T e iR B 288 T AL . A Hyland & Tse
S IVE[IBEIR KR TR = Fhon D e At S S I T RS T IR R S R R, Rk T DUME
I RPAEAE — 2SI B, DRI O H T A2 eimiE s 7o Al . Hyland & Tse ¥ ocifiif s N5l S ocil
HMHEEATCIEE. 51 FATCTEE BB ARG S, FEACATIEERHLS T X, AR
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FRICTE AERARICIE . WABRARICIE . SIIERRICIE FARREAR LTS B ah U0 iE s 32 B W 5 1
HHATHB), ARk/EE A B UL H RS, GOREEUIE. BoRiE, SERCE. MR
LA AR, /E Hyland & Tse £ Hi 1 SCAR TG IE T 70 X [9] A1 Kress & Van Leeuwen X 2 3 15 &
P BB 2 [10] 1) kit 2|, De Groot #2H  — MRS TG IE B AL, F LA T 2 AR o A A T -
I PRI R TR E 43 25 M % 2R TR E N Th RS 5 Hyland & Tse 42 H 1 S0 A TTiF1E 4 25 K iR A — 3, H
MBS T A B A B R AR ICE . HEZEARICIEFAARIE . 51 S OcifiE R EH T 5] S it E
HAWZ, SRELEARCE. SHERRCIEMRRbRCE. TahaUciiiEE B RENMAEA NS, O
WORIE . SEMARICE . MARIGEM ARG, BB TIEE S CARTGEEN — AR 2 b2 — K E
R LRI R 2 A e iliE o JERGE T IR E R JCIEE A S M Rt R BbR. TR
Mg ES R 5. MVLAIE. AEFAEEA T Hyland & Tse A TG IHIERE LA De Groot [1JF1
DTG i T A RN 22 AR T I A R R AT AT, e SN S S I B AR T e R 2 e 1 B

Table 1. Comparison of multimodal metadiscourse functions in media discourse

1 HENER T SRS TTIETEINREX EE

TCIEESR SCATGIEE I Th AR B TCEE R ThRE
EIE= S Win gt B FIE RS g FEERRE R A
FIE LA EE SRR, TR LA S 8l B2 RIS SRR,
HEFRCE R EEn. o BRI DR SR 6 R IKE A DGR 7E 37 [ 4 P ff 3 — A 0 2 R
(in addition/but/thus/and) (i, eI TR SR DG R SRS ER)
WA T i PN VB Y BT s 45 A4 ] 1

(first/second/finally/to conclude)

iz B A 115 2

PHRbRICE (noted above/see Fig/in section 2)
B AT O SR AR RERNER S H—LEH I, CAUE BT A )
PR (according to X/(Y, 1990)/Z states) LB, 5l HAERYA AR ER)
R E o R W p i — 20 B R 18 PR of SCARA J2 HEAT 24091 350 0 sl b 70 13
PRRIRIEET  (hamely/e.g./such asfin other words) (iltar, SCAHEEBIRE S )
A TCIEE HALH S1EE Z MR R s M ANE R
- IR 553 %k 1 A
Bk (might/perhaps/possible/about)
fa 5 1 2 R i A Y 8 BESRAE S A R ST BE, FRART A R R e R R
e (in fact/definitely/it is clear that) (B, —akZE i ERE ).
bR Feak A A A FABAEF WA A A
BEARIEET (nfortunately/1 agree/surprisingly) (B, —ikmEAHMERE ).
SRR HEAT I IR R R RIBEFER, HEEEICR, LU TS A B
PAPRICE consider/note that/you can see that) (Biltn, —iksl NiERRER).
s B RAEE H O FROSCAR IR BEER DN ANTE S
A (1/we/my/our) (Blln, 1EHARNIEA).

3. Wit
3.1 WSRiEIRR
AT FUAMAR DR 1 P ] B F
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1) China Daily A5 258 [l 4 18 o SCA L AL 58 7010 1 B A A FH A o] 57 ) 2
2) UKL B TC VB DR IRAE SEOUEREVRR T3 T LA (T AN [ 2

3.2. IBRIKIR

PRAIE BT R AR, AR S B A D ) A4k A AR 2% Chiina Daily 9% 30 7 993l SC Ak i Bk
HH [ 22 RS T TR R O E T E R . IR BLAS BT VB RS 60 B, FTEHTENER A S SCAREG, KA
IF[A] 2 M 2022 4F 4 F 31| 2023 4 4 F . Frik A8 S I T 8RB, SUARES 73 e A7 Nl SUAR S
PR, ESICAERLE, BAEN 41,642 5. BEHESmS s, @ EBIERE, BEER 217
ik

33. fIRIR

AW FEA{H F AntConc 3.5.8 Al Billfish v2.25.0.3 i Fh 8T 51 T..E.. AntConc 3.5.8 T e A iE ) 2 b
JCIEEFRC IR Z: Billfish v2.25.0.3 FF 0 G 18R dh G T @ JCiEE 2R A AR «

34. HRBE

1) RN I NS E R BT RS, I B ) 2 A B b B g AR 4 0 ]
B oy . HESCARTERME B TXT #6350, H@ S SORERE . 18R T 95 A B 2 57 BUR B B

2) CATCIHIER R : MR Hyland (2005)F2 (i o id iEA R 713, FIH AntConc3.5.8 X ik} AT 16
R, FIRMEFENKENRIAT, UERRZHEOE LI XThR Y EE, &EIER FCATTIEE
BRI A2 o

3) Mt RE: MR De Groot (2016)42 H FIHL v o iE G A, FIA Billfish v2.25.0.3 X 1FF}E
R MR AT 43 bR Id s R Je s &N SO0 I JE IR . 78 1R 200 BT A BB EEAT eI E S R
TEZ R, Je LS 5 B0 A BT BRI 20%3E AT bR, FExFARdE i 45 AT — T4 fid nf S pE A58,
Cohen’s Kappa &% 0.81, #iHGIH B A BRI —8E, WA E# HiA— Uy T8, ik
P —BUE, HAEE X RAR R FEAT 7 KR

4) By . A SPSS X IRELE B AR AT ST b, R BT SCAR TG TE A G 1S TR AR
W EREAEES.

4. BR5VE
4.1. China Daily ZARZSHIETE 7 = 7T iR EHIE A 45 1E

4.1.1. XHARESTIEITHEAMEM S

MICIEIE I — 95 Kk E, 515 ool 15 (1 F 59 2 (50.43%) B = T . 3) 2 e 1 5 (148 F A %
(49.57%) . =53 FRKF , A I ZE It v R 76 15 18 R s i AR 10 75 (35.27%) s G2 15K 15 (14.01%)
515 (12.69%) H 515 (11.87%). HEZEFRICIE(10.78%) K1/ AARiC 15 (8.64%); i F AT R A (1) 2 MR b
1015(2.54%) A EARILTE(2.32%) FEFRICIE(1.68%) 1 A 8471015 (0.13%) . FEAHEHE L% 2.

4.1.2. MRARSTIETRERMEMSEE

MICTETE I — R oy KRG, 515270 1E 1 148 H A0 26 (61.4000) B 1w T+ H.3)) 20 J0 1 75 1) 436 A A
(38.06%) . M Z Ay R, Al A AR B i D G U U 280 2 AR AR 01T (36.46%) s FLUKE A A ARICE
(23.22%) bR IC T (18.42%) FH 4 5115 (10.94%) s AF A A BRI 2 51 HIEFR 1275 (6.52%) « & AR idiE
(4.41%) A1 4515 (0%) . VE4TEHE L2 2.
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4.13. XASMRTEEFREEFABERZ L

MICTEE R —H oy FRE, ARG EE P 51 3 e im i R e T8 1 B sl 5T il i .
M IR AR AT SR A2 SO S AL RS (KA R A E o S IERR LA BRI
TEAESOAS SRS (K AR A LA . X AR, BT RRIE A — R STk, HARHE A A0
EIETY, Mol FATTIRE RS IhRE, R soRS EE A TR 5 S UnihiE, TR
PRicif e HESETE RS NG 1 i AR AR 1, A CRoi (e AR T {1, AT 8 5k V0 [ 5 s o B S P AR
Berde GIUERRCTE HAE IR BUIR AT B85 B I 0B R 22X 5 H M B0R, B 5 AMRAE EKILE
WIARE A I SV G e B EAR LT AE SCA S ML SEAR 2 r 1A PR 4 40 L S5 1 14 Bt B 2 i el O )
T EH AR REMER A AT T R IR B, T DU TR R A R R e 2 R T REiE S [11] -

414 XASMRTEEBFEEANTRZLL

MICTEIE I — o JRAE, BMITE . B 4RIENHE SRR ICTEAE SO T R By, T AE AL AL
EHIFAREI MRFRCEMN AR ICTEEM SRS R B, AR OB IR A X
N, BRIE R UE N ERS R LR G PR, RIDENE, GeRIUER B A EMAE[12]: HR
ERAFEEER PRI AL, RUEEE S0, BEWS IR TIRIBURE; HESLhRIC T8 REVS (% /)15
WHRIET, RO RIURTI™ERISEE . BrEl, BOIE . B4R TEAHER R G B SCARTE R P i R
ERBORIE . AR AHE AR IR AR A DS R B IR R A B, DR SO R AR L. B4t
MURE RS (0 B P BE 8 i GO SR B rT AL RE , IF BAEAIL S R BN 51 ey = A4 R (23], Fir DAf#
BEPRICIE AN A FRIC T AR L0 RS P AR By

Table 2. The use of text and visual metadiscourse in multimodal media discourses

* 2. SREHEERTXASURTIEEERER

J— AR PBEAAS
JR s i % R s AR i Eh%
Gl Wi gt 1108 50.43 320 61.40
AR ICE 775 35.27 96 18.42
AR IR 237 10.78 0 0
WERFRILTE 3 0.13 0 0
FIHEARIE T 37 1.68 34 6.52
fEFERRIC TR 56 2.54 190 36.46
HEATCIEE 1089 49.57 201 38.06
RS 308 14.01 0 0
o 279 12.69 57 10.94
BEAE 51 2.32 23 4.41
AAIRICTE 190 8.64 121 23.22
EEEN 261 11.87 0 0

4.2. China Daily ZESHEER PTG IHTHEE

W ZEE (R W RGN T BRI, R REE SOy — R EAL T FAF LR E T
MIut R T IRE ST, WA EoRAE, R RPN [14]. BT RCR E 2R E =AJ5H: #E(logos). i
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1% (ethos) 1155 /& (pathos) . JCIETEATE A —FE TR T-Be,  RENS B BT i SEBL U it IR i 5 Fr) = Ao i Ao
Ao RPAER VRIS SRR BIEURE.

4.2.1. TIRENEMIFIETNRE

PR Bz FH B REAT R, S B N 7E HE AR PR AN 5 15 RIA T [15] AE 2 RSB IR 5 R o
PEB AL CInE S B R A i, TG smif iR R, Gl BRI U IR

ML G R E KL, AR AR SCARES ) T o PEAR T TR AIHE AR T TR SR S IR R
o WEFMCER T RIAA S Z RS MERICR, Wb, FER. SR, Bt B Bl S
2 (B B o AR (L) P A i R “In addition” A1 “and” 422 BKE ) 40 24 A BRIV A,
R BRI HE DY, A 2 T RO PO FOAE A 5 S R) i 2 i s R A IR A A B AR . HEZR AR IC T 2 4R
FORERRIRE . VB R E AR R R SRS . Text 11 AR 7 F AR #MERE, BIExL
TR LRI A AT IS, S 2 A B T RFE EOR AR . fl(2)h “finally” Aros 18 N A5 B854,
G A PR RIS RE B AR

%1(1) In addition, people also decorate their clothes with intricate patterns, and their hair is styled in an in-
tricate fashion. (Text 20: Culture Insider: How Tibetan New Year is celebrated)

%1(2) After experimenting with dozens of paper types, Liu finally found the texture and thickness of sangpi
paper, made by a craftsman in Anhui province, met all his requirements. (Text 11: Recovering a historical ac-
cessory)

FEMGERRAS T, AR ) T AR I TR A AR BEAR G TR R SE I ER R IR . MU RS B JEAR 1L 1
FERIE AP B BT BeZ A G OG5, DAMEAE T [ 6o AL — > 8. MR pR G 18 FH
F 6 SCAAE BEAT 245 W Bk SRR . 4, Text 30: Miao people celebrate New Year in Guizhou /148
TR . SCHIR R R AR, AR BRI H T, T 2018 4F, A1
FHARY AR . BF4FE 10 H 31 H, 5308 B AR B W AR R E R M S T A M I i IR AR 22847 1
—Y KRR TEZBAHEIER Text 30 A LURNJUKRACHE, Bl 1. & 2 fE 3. @it 1.
K 2 AnfE 3 EHR AR HEAT 200, FATRIX =5k E R BA —E RS LR, REK B th AR A i 5 R i
ML ETTER, HERRGEINEN N A, LOTRRIES) T, EEPEm P s E. i, K1,
P 2 AIE] 3 H AR PR BB E K S s A 0 3R 0, X SOAR R B S s 25 e . 14 1, &
2 FE 3 AE A AR B AR ICTE, 7R EER TS T — DN E R 8, I
X B BRI S B EAT 2B, fEASE RO R, MR T TR R I RS SRT .

Figure 1. Long table banquet of Miao nationality
1. HENKRE
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Figure 2. Long table banquet of Miao nationality
2. HIEMKRE

5

Figure 3. Long table banquet of Miao nationality
E 3. BENKEE

4.22. FTIREHOARIFIETIRE

N VR R BINEF AR S s AT E M. B RAEE SRR BN, Br T “#Rdse, dhEs”

A, EHEBA AL B AE A S [14] FESCARBEZS R, AR ) 0 RO TE AN B 4R 15 SEELA
i JRIE . FEFI@)HEE L “probably” 75 )RR E AN R 8 M G r] REXHib A — Se b s, 43
“tends to” FEI A7 AL TR A RN A AR S R B — A ER AN B 75, P MA TGS 1R BT
WERIHE, HEEEA RS, AHBRABSMNEN . BiELfER T2 ez gy, %
el s A — NP S AR . EBI(4), ARA “we” BOMEA, RILH—ERERSEYI, L
L5153 03 55 B O AL s R4S B o A 285 B0 el oo 7 667 42 i )0 85 AR T T, b ] = 1 80 AR SR PR U345
“we” R EZ S5 ANEEMIGTET, SIEEFE —FRIBHEALE. Fik, AR “we” BEH, iz 1
S e, e TAEEARE O RIS, & —FE ISR .

%1(3) In his opinion, learning and performing these roles has probably exerted a subtle influence on him, so
that, despite having an extroverted personality, he tends to have a calm and sensible approach when dealing with
problems. (Text 42: Next generation sets the stage for art genre’s future)

1(4) Today, when we look back to the Tang Dynasty and cherish the cultural legacy it left in history, we
also look forward to the future, creating new works full of vitality and imagination. (Text 44: Echoes of the
Tang Dynasty: A masterpiece comes to life through dance)

FERL A, AR ) T R ARG S URiE . ST —Se B R, DAUE B3 e A 11
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. Text 29: “A Date with Beautiful Sichuan” photo and quiz contests unveil winners /4817 “ZWN P4 1|
227 R NIREE. T E B R S RREAEMIN A AT TR, IREAE AR AR T IR A
SKIRFES . Biln, & 4 2 kA 10 A 27 HAEW)IH Aok 8 6 P E B3, fEE X
rh B AR B % i b “Photographer: Zhang Jiping, China” o 43 78 35 )15 i b A AR LR A A
PR EUE N SCARTE IR R A4, S 1 b B AR P A T, A BT 28 vh [ H B8 T S
TG, SEMRFEE RS, By RO .

4.2.3. FTIEBERIERIFIETIEE

T R R P Ui i “Zh 2 B, RS W S B LU AR IR . RS
iR, VEE A DM TR s SR, SRR, B ReR .

FESCA MRS, AR AL T 3SR IE A AR IR R SE UG YR . fESCARS, fEE
e T I i, AL SRS R, R R T A A ARG . B9 T DUE I RIE R, SRtk
B R AT B SRAE O A B e R . Text 15 A48 T FEEAMIE SR i, 7ESRRRR] (A
) o I F AR AR, ERERRANE, HEL b, SMEREERIR, BRI B 5t
MU AR M “in fact” BSREEHTIE T, # L LA 25 A AR AL A B L s L, X
B AR PN G T, NI SR B S LS . P AFRICITEREH P BT 53 e & | i
W51 B FVE S B E AT AU EE R 2 5%, BRI SEHE R, DRI Res . K5

Figure 4. Photographer: Zhang Jiping, China
B4 BEE: KEE, PE

Figure 5. A non-inheritor explains the art of paper cutting

5. ERER AP RKRZ
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ST BIAAE R A 2 AR R — U AR M 2. B = NBIAATE 155, $08838 K H Ik i 0 B
WA, ARG 207 B AL AE S 1 XS T BT ARG AR N 4 2. ] 5 AR NS A AFRICTE, M T
MEHESEG P N ES), ok 7 2 mea0REERE, SEI T uisiE s RIagE 6.

#1(5) This dance drama is based on a poem by Du Fu that shows the ladies on a trip in spring. They are
dressed in gorgeous costumes and enjoy glory and wealth. But in fact, the story takes place at the end of the
Tang Dynasty, a period that the regime was about to collapse. (Text 15: Young costume designer shows beauty
of Tang and Song dynasties)

5. &g

ARSI X China Daily 2 HA T A 17 HH A SCAR S AL BETC 1R ORI 70 AL eIl i — 270 8K
&, ORSEG A 51 X oiEiE RS E T Bl OninR R . N IORE, R
LRI SR B AL SO SRS h A PR A LU e ORI . B4R IBAHESR IC TEAE SOA RS R A
PR, MM T IFAR LI FRAR IR AN ARG TR AEAL SRS A IR B, (HAE AR
PR IR BUR . AR SO, AR ) A A I PR i i AR S R SE B R Vi (8 A
WIEA B4R TR SCH R RS B ORI A ARG SEOUG RORE . AEALSEREES T, 13 T A 9
FRACTE ARG TR SE BB R s A ANEIRAR IS TESC BN S R s I3 s B A/ A AR SE U
YR . AT SALIE TR A R SEBLII I B DI RE Y 22 57 7] RE 5 BN AR B IO 1A %
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