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Abstract

A positive corporate image paves the way for a better brand reputation and greater international
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competitiveness. The official news released by enterprises presents the corporate image to the
public. In recent years, there have been a few studies on official news of enterprises. Therefore,
this study analyzes and compares the official news released by Huawei and Apple by building a
small-scale corpus. The purpose is to understand how the two enterprises shape corporate image
through official news. The research shows that Apple is committed to promoting its products and
providing excellent service, thus establishing a “user-friendly” corporate image while Huawei es-
tablishes a typical “sustainable development” corporate image by focusing on network technology
and participating in various social activities. This study provides insights for enterprises to con-
duct international publicity and present their characteristics.
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1. RERSEN

Al I B A AE AR R b L A HE BRI LU LA, R E kot
Vf A A Al B A ST AT A (A 2T B B B TAR RIS, ERE S Rl b
BRERRL, Sma A% O se g IR . R IE X ANER . db B AL TAR R AV AMRTE R 1)
TERE . AR E AL L S U B R, RSN T A, R RV A4 BRI SRS, A
SAMBRIFIE S, RN SEUG . the. SRR RS T — SRV m AL .

RAFHNVIE R A B T 2858 A5, 3R A R RE 0, A RO REEPRsEs 7, WmEEa
HMAAE R SEIAEE[1]. JEFR, BEE RS e Sugiseth, hEMLE E T E e “E
X7 MG E SO R EESUE, RV TR R A 518 1 E N Ah2 SRR i, 8 AL IR
1A A= NG, RIS 23 ) 2 TS oMb 55 2= T Al RTER B J= T s = A7 AT # b, gk
DR A B v 5 v L SO R A% R S B R Ak

T AR RBERWET, K2 BRSSO . TSR, BEERVERE S ERRR, R
HIEFER FERHZE R 5 200050, IR DACHIEE A OV BB HEZE, R TR R € B HoR ST
PEIEE 2 AT I8 PR TT M 4G & o JEIL 45 A BTV (M A SR8 IR] L 2R 5147 48 AR AR B SCAS 3 #
REfG AR R SOA P B I B AENAS B, N SE B LA A AT S PP vE Aol RS AR [3) AHEPP I3 v
MRS A, F FE D 5 BB S e T b P A T RO, s A 5 A e e o IR ROE 7 S
SMECHT [ 32 A v [ AV 0 AME R o ER[AJERE N “—i— 8% E IR 5 @R E R A, A
FEBC TR RS AW AL, X AT BEAT SCR R MR A, B AR o [l Al s AR ST . A RANE
BIR, TR b E L A o RSR[5 LA R [ A2 3 A PR 2 = RS [ bRt B [T (¥ 5 ST R
L TUERE B, I8 HEE T IRV PP R TE A 7%, 0 W AT Bl o i 23 1) o S 7 XL 4
TR S0 T BRZHT R IEE R, BISCTF IR E ks, Tl B EE R,
LRSI A= 0y A I (o A VTP N (0 A = R T R P ) i T

Bk, Awreisd B g/ N ERE, SR 2E TR RHE I G 7 ik, oA A B Ay AN A
WA RATRVE TR, BRI AR R AATEIE A RS, LURPIE ARSI 07 R A E SR .
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TR TE A 1) SESRANEE Y A F 7 AT BT S A A AR 2 2) PSRl I R 2R Y Al
T A ] 57 6] 2
2. MRt
2.1. iBM

PAAE A AR A PR FRSE SR A JI PR A o], BB R Ak 5 st B RAE 2022 45 1 A &
5 H (A B AR eiERl, g/ NERLZE Huawei_news AT Apple_news. i1, Apple news i} &7
¥k 10 HiEZE 4, Huawei_news 1ERLERIF4 )y 15 Hial /e A, FFa s so 3 o il . FLAR(S A
W3 1.

Table 1. Corpus information

=1 OBEMERR

R fi 7] =R AR K
Huawei_news 2021.10.20~2022.5.20 135 73,607 8430
Apple_news 2021.9.1~2022.5.20 105 101,721 8028
2.2. G *

IR ERI ALV, KRN SE S m ALY GOEAT R E o DLBAS A B BE 5 R AT B AR
KF AntConc HEAT IR SCARR . w0k, IRIFIAFR, A IfE H S 4 id f s s ia), f N
B R 45 R FAT R T b FLak, SR ThRg,  Z3 3 DA AR T 46 8T 1) 15 kL2 (Chinese Giga-
wordxinhua) 13 [# [ 5 15 £} 22 (British National Corpus, BNC) 2 RIERI A, i 1 95 AN E R} i ¢ B 17 1]
RILAT T Bea, ARAESCHERER, RBOCHER R 5T AT UM T, s SE AN BT 3 1) AN [H]
IR

3. gth5itie

AW TN E B S EVED NG &, SeIEmEIAE  mEh R A A R, AREEIEGEAT E BT
I, A2 BT R G 0, SR AR .

3.1. SSh&iA

L AntConc FRAGPANE R A2, -l F R il 452 P 1A 22 0 25 18] 38 AR A R ] o 346 BUIA] 38 PR ARl
20 fri 44 kAT 0 b, Bk LA 2.

21 [ ST AR () 8, eI 7 32 i A ], R DA SCA Y R EE N A KB T AR AR 2 BT 20 7
A, TS RIAEX AN B AR I O AN E] . SRR A R E T AR =6, AFE = R ARR.
o PLRH P RRS . L mdida w alay Rk, K5 A K, 14 iPhone, APP, Watch, iPad,
Features, Mac, Performance, TV, Video, Camera; % 2K 5% A5, f.55 Music, Fitness, Experience,
People, Support, Customers. iR 72 &) AN E-T-HoAR DL REHE /AT, a1 5G. M4, HR. $r. 4
B OOUFT. ®AE. S Hee, BdES. B R E R, T RURILE SO A RE TR, DA
S HH P PRES SE N oeyE . AR NI 5G AR 5G M4 s Aottt 5, PRIt 5G . HARMIKRE
IS A ) & B2 51 A KT

*https://www.apple.com/newsroom/archive, https://www.huawei.com/cn/news
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42 AU EEIL T K A A IR R R AR B T AR AR, B “Apple” AT <N,
H1 T “Apple” 1 “f0y” AENTRTER SR, HARGEEA B SEX P A FRIEIT, DRI P A1) H B AR A0 d

Huawei_news 175k} HEAH 1A 1 ARG

o _AERIRE] T B . 75 Apple_news i RLEE 1A G 1R])1E / Experience, People, Customers; fE
“experience” Fl “AKIG” FEAETE LR, RT3 — 5

M, RIS ANREIZE & B RE IS RLR] . AE Apple_news iERIES, 5 “experience” 3 HIH4 A A
445 Dimensional, Audio, Personalized, Viewing, Driving, Immersive, Seamless %55 & E HELR
i XYL T 3R A mE AR T2 05 AL R BOR A R AF A AR . 7 Huawei_news TH A
FEdr, 5 RIS —iRFHRIIBECIE A L 3T 3R BREEL BRI, k. B . HREE

AR MBI XU O A R BUD TR KRBTSR s R RS .

Table 2. The top 20 nouns in two corpora

2. FMERIEERET 20 (IS804

1 Apple 1951 Ky 1230
2 iPhone 504 5G 949
3 APP 350 X 2% 808
4 Music 280 BAR 455
5 Watch 248 BEH 398
6 iPad 227 (4 393
7 Features 224 v 374
8 Fitness 222 R 368
9 Experience 214 AER 363
10 Mac 197 BHT 340
11 Apps 191 Hhe 330
12 People 188 5 ga) 314
13 Support 188 Wtk 304
14 Store 186 AK 297
15 Customers 181 FEk 287
16 Performance 172 N 283
17 TV 154 TR T 5 265
18 Video 141 EAEE, 249
19 Percent 139 N2 247
20 Camera 130 R 244

3.2. ESnENIA

it AntConc K43 PANEBHEE K 2, B0 2 30EAT 20 S sl #EAT 700 Bk 2 W4 3.
iR AFATE), UL EIs A e S R A R TS 501730, WK 3 ATLUEH, PiMERHE
b [ s A B iRk 22 A R IRAE . Bldn, Apple_news iERlZE T Support, Display, Design, Offer,
Share, Update, Create, Explore %%, UL} Huawei_news iERHEH IR B #ETH. BRI 4Ti&. &1E. BY

T SCREEE, XU PR LSS AR ) b SR R R TR R
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Table 3. The top 20 verbs in two corpora
= 3. AMERIE ST 20 L5 505E01R

Apple_news Huawei_news

i R e Pk e
1 Support 188 SEH 433
2 Display 128 R 368
3 Design 111 Tt 285
4 Access 103 FoR 231
5 Offer 96 L2pix) 216
6 Focus 86 et 208
7 Share 81 i 188
8 Impact 75 H1E 175
9 Update 75 R 161
10 Live 73 B 160
11 Create 72 EiEsy 154
12 Bring 65 T F 149
13 Explore 61 P 149
14 Learn 61 i 130
15 Enjoy 60 FEAR 128
16 Secure 58 KA 125
17 View 55 2 125
18 Announced 51 eaing 122
19 Build 49 i 119

20 Connect 49 HEB) 115

IS ZRE ISP ANE B [ s i, BT DURIUA =AM 05 XS R, B Support/3C . Offer/4i
fit. Build/@ . BEIR=XEZETE X RAAHPIE, (B BC T A 2 04 BT ASTE .

X “Support/>CRE” FIANEIEAT R 5104, 43433 “Support” 1) 208 ZE ST “SCHE B 149
FRGT . R RERCE A 4. ERERIT N 5H9Y, ATLUKIL “Support” #) 32 EEHA L ] G145
7= i (home keys, Apple pencil, data storage). )& Il 55 (Apple specialists, geniuses, team members). It H F1id&
#fi(local journalism, young authors, jobs, social channels); i “SZFE” ) B RC 1A G5 H AR 55 (W EC I,
KEHE, &35, WRESTE), ATRFEER B (EROR RIS, SO R) LS 5SS (AR X,
B WK, REQPHIKE). XKL T IR A R AMGEL ™ ok @ v, WS T5 5835
tHoiGg), MHELSTARE.

X} “offer/A&HL” WANREIBEAT R G104, 43 A433] “Offer” 1) 218 2k R 14T H1 “H&4L” (1) 208 2% & 5l
17 o 13BN AHOCHEBC 1] WA 5. e, Offer [4EHACIA H, Experience /& 8L i m i, LA 17 %%
5147 23 offer...experience HIFEECAIZN, 1l offer a great music experience, offer a beautiful cinematic
viewing experience, offer a modern and dynamic broadcast experience, offer a more personalized experience,
offer an all-new immersive experience...37 R 2wl 3= & B 45 1 {2 i experience,  FH DAUE W™ i AR
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B AEAE R OB AT R I R AFARSS, ARG Ui S 2 T RS . A AR R T 4
P RLS” IFEECAL S, B PR At — SO A P ARG . R E A S A HL ORGSR T A5 R
1 5G 5. $RAL2T7A AL SR AR IECTARL . IRECAERN G RIS . SO AF A PR AL
B SRR D7 T T R, WSS SEmf A8 HA%, X 535 /) 1 = SO [R].

X “build/g 57 WANREZEAT R G104, a4 3] “build” 1) 107 AR GIATH “@” (1) 125 KR 5
1T o AR BN A FE L ) WL 36 6. o, “build” @ % LA build on %518 231, J51HI# significant progress, Apple’s
long-standing commitment, Apple’s history &, FLASERHIGIR /23 A A w02 H= i, T A2 A 2 Hl 1) Al
R, RIS AR R T FE AL . N A TG R AL, @i g
KBRS IAECH 32 Ik, 1 25.6%. EHULRT L, Mo A B 7E A R 2 x5 1 a1 43 B AL

Zi b, [F—iE SO B A ER ARG, S PR R AL ) R R e SRR A mlE I SR
= AR S TG I &, BaE MBS TN A R SO TR Dy SRR M 8 B0k, Hoxt
FAIFRER R M BB T 4N E AR, RS TR R IR e .

Table 4. The collocations of “support” and “3z#%”
F 4. “support” FN “IIF” FEIBREE T AVFEED

A A ERLEE P& T i)

home keys, Apple music, apple pencil, iCloud storage, Apple specialists, team
members, users, customers, developers, supplier

LREOCTTRETT S 5G. ISR IR . BT M. LT BE R EEEST .
SO RS . TR

support Apple_news

Hr Huawei_news

Table 5. The collocations of “offer” and “$2{it”

5. “offer” F1 “fRM” FEIERIEEPRIFEED

T 3] TERHEE FE L 1]
offer Apple_news experience, way, analysis, improvement, resources, assistance, details,

R Huawei_news M. FHE. RIG. 5G. K/, fRRTER. AP W&, Gl k. HAR

Table 6. The collocations of “build” and “Z&i&”
6. “build” Fn “EIR” FEIBRIESREE

A A TRHEE FE T i)

apps, developers, features, support, neighborhoods, users, strength, balance,
endurance, progress

W%, EER. . G, RfRst. EabiiE. £k, S1F. W RE. B
Bl HAR. AT S

build Apple_news

2853 Huawei_news

3.3. XBIRTH

S 1A (keywords) /& W5 T8 K} 5 2 REGE R P S LUAF A 1535 22 57 (R AR]Y, 3ok ] Y R 8% 1k e o iy
FEA RN, DR RE S AR ISR I A% O N SRR, Bt e Ak TR & . ARWFFEEL Apple_news FlI
Huawei_news 75k} A MLEEERZE, LL BNC iEHRHZEF Chinese Gigawordxinhua iFkHZE/FE A2 IRIERLE,
5 Apple_news 1 Huawei_news [ ¢8iE, W% 7.
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R 7 RN, ARAEFASTERE TR O BN E R, XU TR SLEE RS & AR, H
RIEIT WA PIARE . E5E, LREPIAREIAR, W LUK IR S A b SR M e e 1 1) 2 4% B I Al 44 AR
(apple. 2E2M), X EMLEETE Rl 5 2 FRIE R 22 S5 o S 35 (R N m], U0 BH T SR A L A v B R R
%o HIK, RIMEEF N RLEE L. Apple S8 TA BEE 457 M (iPhone. iPad. MacBook. airpods), i
F&H N7 BIE LA (users. customers). [RIE, SERAE i T — AN EAAE S E T, 5RO
AR IE G HONTERHE BRI WA FrANE, HrP a3 S5 M HORFE DGR (4% . BoR, $er . 2
FAb), URE “RREIRIE “HSSBa@E. e, S, 2%, MimE 7 EMRMK AR
AR &, BEAARRE R T S e % .

Table 7. Keyword lists of Apple_news and Huawei_news
= 7. Apple_news F1 Huawei_news 8917175k

FP 5 Apple_news S8 AR Huawei_news 4] %

1 Apple £H
2 iPhone ) 2%
3 APP HA
4 Users SZH
5 iPad EEH
6 New F|4
7 Fitness e
8 Mac LT
9 Watch SR
10 Facetime Siibus
11 Features Bl
12 Music g
13 Store V)
14 Workouts A
15 Max HK
16 10S =Tt
17 Machook Pl
18 Airpods Nl
19 Customers o
20 Audio i R

4. 458

AR H @ NRERE, AIRS. FEECE M SCH R SR AL, 0 B T RO A R AISE R A E B T
RAGHIHE, 7P 2K 2w ATl A B 8 5 ARG A R . BETUREL, PR E TS
BT AT AR R R SRR B 7 S AR IR o B A R AR, X RISER AR BN
TEAAL AT M, DUEONBR SRR RS, AT, JEEAN A, R LAY )
AT G, WAL IR P AR AR R TR A F B T8 e ) e 4] DL 2% 4 AR 5]
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ONE, BT ERNARS T AR 56 MHARMAEIE, FNBNRS S %L 4005, 13
JEAT AL 2 TR, SRRAIR R L 2 B R, WAL TR “CRTRREER R B R . Rk, W
FANAH H IR RBLE MR E H bR, HAEXNEATT A& H IR . fEERR 56 k%G 5]

M, HEONWAL T EErR E AN IE S, HEERERFRE SR TR EE S

SE Tk
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