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Abstract

This paper deeply delves into the innovative application of new media in ideological and political
education in universities, and analyzes the impact and changes brought about by the era of smart
media on traditional educational models. Firstly, the paper explores the transformation of the in-
formation dissemination pattern from the perspective of the full media ecology, emphasizing that
the full media ecology of “everyone has a microphone” promotes the diversification of information
production and cross-scene dissemination. Secondly, by examining the development of media tech-
nology, the paper reveals the trend of information production models expanding from the profes-
sional to the public, and highlights the rise of user-generated content and the profound impact of dig-
ital communication environments on the information exchange methods of university students. Fur-
thermore, the paper mentions that leveraging the innovation of nurturing methods through smart
media technology presents new opportunities for ideological and political education in universities,
providing rich materials through the vast sources and high-speed flow of data. Finally, by discuss-
ing the concepts of full-process connectivity, holographic transmission, all-member participation, and
overall aggregation, this paper proposes the path of new media innovation in ideological and politi-
cal education discourse, and elaborates in-depth on the extension of these innovations to the prac-
tical scenarios of ideological and political education in universities, thus providing new ideas for
the future development of ideological and political education in universities.
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Table 2. Influence of smart media technology applications on student education
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Table 3. Effect of new media literacy training
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