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Abstract

As a media for spreading information, new media has become an important way for people to ac-
quire knowledge and information, which has a great influence on the learning of contemporary
college students. Through questionnaire survey and random interview, this study takes H school
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of local undergraduate university as an example, and analyzes students’ learning characteristics
under the new media environment from five aspects: students’ use frequency, preference, learning
attitude, learning experience and impact evaluation. The results show that students’ learning by
using new media is not their first choice, and they lack certain critical thinking ability when ac-
quiring knowledge by using new media. They think that the positive impact of learning by using
new media is greater than the negative impact. Based on the research results, this paper puts for-
ward some countermeasures and suggestions from four aspects: talent training, curriculum sys-
tem, teaching organization and evaluation feedback.
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Table 1. Frequency statistics of basic information
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Figure 1. Percentage of students’ average daily use of new media
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Table 2. Percentage of students using new media to engage in activities
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Figure 2. Percentage of students’ attitude towards using new media to acquire knowledge
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Figure 3. Percentage of students’ learning experience with new media
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Table 3. Evaluation of students’ influence on learning by using new media
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Table 4. The basic situation of interviewees
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