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Abstract

Targeting mainly to small and micro businesses (SMBs) in Shenyang, based on technology Accep-
tance Model (TAM), a study is made on SMBs’ e-commerce knowledge, recognition of e-commerce
value, capability of using e-commerce (difficulties they encountered), e-commerce environment (in-
fluence of government and other companies in same industry to SMBs), willingness and strategy of
using e-commerce etc. The study shows that most SMBs applied a certain Kkind of e-commerce, but
their understanding towards E-commerce concept, value and motivation, their investment and ef-
forts input are at very early stage, sometimes goes into very opposite extremes, mostly peers in
same or similar industries play a leading influence role in their recognition and participant in E-
commerce. However, government’s role is not that obvious and significance, further finding is that
the lacking of understanding of E-commerce concept, talent shortage and current information
structure are the main disadvantage for them to prevent E-commerce from developing faster. Based
on this knowledge, this paper proposed few solving solutions and strategies of E-commerce for SMBs.
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1. 518

BEE 4 M POE R R, TR SRk B Ak N Bk . $ETHE e I E IR E, JUHETE
H AT E bR &t fE MU RFSE R R . RIE S5 s PR g M AR 2 0% i e bt U 5 . nfEgRE 2015 4F,
GDP #3861 25 FR A, HEH LR E— BARR(PRAE 7%), (H7E “F=H” #in), RESEE 7S
AL GBI KT 35%, Tl 2015 4RIk F 20.8 Si14TT, ML REHTELIE KT 50%, Fiil 2015 4
LB 4 Fieon, Attt —[1], 1€ 2015 45, FRIEESET i1 p5 55 W ik 30% LA B[2]. [FIRf, 43k
5% B2C HF IS I AR, FIEK RIS 27%, #HE42Ek M 2014 421 2300 1236 0 H % 2020
TR 1 i3 00[3]. BT R A HES) B 75 8 B AR E PR OB AL 1) “e-WTO” 57, Lhm
s ] £l (e 3 A2 /Nl ) 1 B B 5 4 F3[4]

TE S —J5TH, BT 48 R T 7 45 I DR & S AR G 12 B TR AR 24732 3 7 BRI AR # s,
AL ML TR [ HLSE M E R s, WoCRHS SR, IR aEME. K
AFERE AR T, ENIEE . BT R 1%, (HRE A DX AN SRR 2R T
B, AOREE RS RHMET, MRS R/ Nl R AN, W E XG0 R4
3.9 FFHBLLL T Dolb A FE A, 2014 F—2RAE, b/ RO Aol 8 BRI A SR B EL 414X
N 21.1%, b E—FRNET 1.7 ADNE SR, KRR A ER U BAR L I LI R 18.3% [5]. T
SEER ORI B ORI T R TR S T N R R I B . i 2008 AR Rt fa AL, TEFR
] A3 FH HEL 17 55 25 I AL B N PRI ) B A5l ik 84.2%, T3 FH FEL 17 45 1 A B N PRI 1) B 451 )y 16.8%
(6] Fit LAHERN L7 55 2 T & T /Nl se G e 0 stk 7 & EBUR 35 1 27 10),  RIEBURMHEH 1
CHERM+” RS, CRABIE, TR SRS

HHL T 7 25 1 R R AE AN R [ AN X . FEAS[RAT b TR AN P47, RIS 78 3 ] F 7 s 45 1 R R AR
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AP, PEEZRGR 2014 103, B2B 5 B2C A EH 5 Hh 51 86.29%1 13.1%, 1M HZ4R. H.
PE I X A T TS S A A 20 59 o 4 FE 1K) 67.0%. 19.9%A11 13.1%, i HL T 5538 5 8100 39 o 4 [
1] 74.0%. 16.1%7F1 9.8%, TfiH HLT 75538 Z G sh il & A 7.3% [7]. FeArdr il ik
HL 1R SRR AE X 43

N T B R EHF R R EEE R, KE 2011 F 6 AMF/NMl Ao b anl, REH
A e 2 A 2 A ) Bk Gt Aol , (B EREEE, EH /MY & 2801 99.7%, Hr,
ANELBH AL A 5 B AL S E 97.3% [8]. HHEVMAL RS TR R I R, T A AE 4
BTN SEHRIBLR L7 ) 5 o E 25 S 60%. 57%A1 40%, AL T 75% AL S . MR
T BE, MRS B s M R R, X R E ST BLSRE, AT il
FEEFRE . FIAOE E E KRS R L E K R IRE T T RE R NI HE T RS BRI 2K
PIRLSCBUR R, R s A AR AR AN B T ) B R AR R I SR LS 5 Re 7, T FELF 7 45 AN
AN, SRR E A, IO T AL T B AL AN R T O B, (HELS R K Ak ek
FUBL L Al PR 55 1 R R A&, OB A A bR SR FH B 7RG 25 (9], 1 HLH RTOG T HLF R4
YRI5 R 2 A SR s 2 AT 2 DARIASE DA Al 383 A L BB B8 0 R A 1, 6 /Nl A Fé b 7 45 IR AR
U FEAR R A, T LN D ) SRR BRI R A B 2 T O BT R S5 I ER AR A SRR R R . BRI
e, HUETHRE N, SRR KIEEF X N Mk, R FRSHRG . #E
JI R FAFAE R, X OE A SR 2 H R

2. HXMARLGER
21, £FduhEdARME S

ANTR] B8 B 00 H N AR ML AT AN R BRI E o« AR B 5K AR 2 (A SR BT Crh/ Al B o v
MEY » B b/ R R R N R =R T T A gk, M A 20 A
KL b, HEMHON 300 1578 R L BRI /N Al Mol A 63 20 N BUTR BE o 300 5 76 BL T N
RAlk; fEAolk, Mol A G 5 AR ECENLICA 1000 7576 AR B 9 4k [10].

22. BFHFER

PRSI 2R 20, IR IE R Al B R S5 IR AL A BRI, LRSI A B A2 DAL
R 7 AR T b i S S 2 BT R 55, BT s e BRSSESRR &
FUERAE) EENE SRR EREIL NFEHE. DUHE ), PMESMNEE. A5, FIkEA
B SRR ARSI [11]. BB BNMLE | AW 2% Bae MR e, 2 EIR 2 S A W B 3 2
MITAT R TAETT X i AT Tk, PME. #5288, 6T L7 55 OB RN S AN W A 8 1
B, WA ACE S RIS . s, BRER ST AESE, AN I LT 1 55 I S A A A Al ) R
17 R[12] 0 IXAEFERNRRSE b oAl ZE AR AR 3 24 0 H 7 55 SRS G I 1 XL, (BRI S R A
ATIAT RS IR 28 F A LA S Ak 2 35 = 3R AL I SRR A 35 KORG8 1 b AR . BRIk, It e 1A%
AT AR A, ARl KRR RS, T 53— LAl 28 P 4R [12]

23. BRBMREREMN TAM =8

BERRERE I, 2% B HL I FHABORABR A, 00 296 f10 B A R S A N AT IS 19X 2% I P 75 2L 0
AR ARG SN T v 778 55 IO UHE A R RTRE /7, 3 T/ MR R B R 2% . AT A R Z K S)
Al ) HL T 7 55 R SR
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BRI AL 20 P 25 () B 4T N BES (Theory of Reasoned Action, TRA)W N AATIKIAT A2 & R4T
NYRTE S TR AT R U2 AMERZAT NS B OB AT N, B W] DA B BRATT NS BE 000 A TH47 9 23]
7 LA b R AR 4% 52 R 18 (Technology Acceptance Model, TAM)IA g, AT FH A B 09 2% 1) 75
BAT REZZMEE B ARG SRE, MERERE S EEEIA =A R R YOEARE
AT X E SRR BE I HIRZE[14] [15]. X W2 FEAR AAUE B ARAT 9 i B 5 0 I A,
NG BEARIAT RZEAE REARME IR e, R E XS BEARMAE At 5 F RS
BEARM B FRBEEBERE . XN AERIFIRE o XN IEAS [F (1) 1] AU 2 B AN R AL, W 2
F TAM HE BRI 78 FH 7 78 280 S FR HARAE S5 HRAE BN UG R R IE 72 [16], A8 25 1 A 72 L 4
B, B BORSEEEMEL. SUFHEL. SR EEERAR Z AMNA R R T [17], EES 53 R Fi kA
AT JE T o AT T3 o3 S N6 0 45 S FH RS e DR 2R B IR BN T, AR I B X A 2 ) 3K
SCE RIS BB A 3R 550 5y FH PRI s DA R S8R

WA FUEHEET TAM FIER AR BEAR L TR 5 R A, ARG PRGN 5 F 1
FE S /N A Al R 45 R R R [18], 1 Lt R AR TR Al SR R R 45 A 3 AR B R R A
PR 2y P A 30 o S o P e P SR s A I AT D919 3 L AR Ik BE 22 O T /N Rldielk B B g T
WA e TR B ) LTRSS B, RSB . 1R T R, 1R
VB R EE[19] [20], oA B 9K AU 25 AN N 25 [18], 7B I IS AL Ay b T T B S R 0 XU, B Mk AL 25
T 58 VAR OR A S [2] o T 2 FH 1 S R0 ) 22 8 A X R i 11 P 7 45 2 FH 3R G IR B A A2 75 75 2 A FH PR Ik
BRI AT %% 77 ] PR [18] [19].

TES—J7 10, ANMUARME S M RE R R T L DO T AR A AT AHRAE,  FL O SR T
I — N, U0 TR S5 IOHL S s A 0 RIS 25 JR el 2 3 56t A e 7 45 SR L AT B LR
Wi [21] [22], T EL ARl R0 55 0 0 28 AR At S8 o S ALl xR 95 103532 [23], 1K B8 22 (A b
B R SR8 M T R %5 08 02, PRI A2 /Ml B 708 55 IR AR A PF, e L 4515 B R At A
REJELSSRHIE U 7 HXTHMAAE DG 4 5 F 1 7 55 B2 U AR 55 PR AR [22], ol A B 22 PR G A1 92 U5 1)
YFRA BRI R A OB TFE SN AR, —Sefi]id 0 Nl B hL S EE A G5
AR BE 7 (2 R il LR 45 I 2 AV O 20 [24]

FEFRE, /Nl R AR R =7 1 L 7 45 IR 55 kA RERE G AN FH FRL TR 45, R IT 2Bk
M5egr, 1B HES) T AR KT8 55 IR Al e A= [2] [3] [4]. BURFBLERL St 4l i i 7
P45 N LG T R BUR AR 2 BT 45 SCRFIBUR . B2 B BUR IR HE ) [25] [26], PRIk H /Nl B
B ZER . AN IR SR AR R, QA 3 B s Al LR 25 R R R SR I R BN R
BFEINFRE ) RS, SR AR ANAULE. HOR AT A St MRS [27], X B
BO QRSN T R 5 IS5 R, BRI CN & .
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Figure 1. TAM of SMBs’ e-commerce strategy
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Fodp RGN PR RO HLT R 45 S R HANMEIR SRR B, R K E ). AR, @
MM ESE TS TH I BGE[10] [11] A5 FME” Al ) s 7 55 45 e 1R IR B, G 3Eat . AMT AR
% NA L BEESE “MENERT EFEHAMIMIMNTIASRADL, AREE. BT MG IRETREUT
BURSEIREM 73 55 BB S AT N BRI T BRI BN . 5 HL TR 45 N 55
3. MWt

ARFFELAAE 73, FET ML T RIS B TAM B8, SeyE Ml A B 7 7 45 SRS 55
T (TAM HE 8L [ B 22) 1) B S REAIE

AW UK LN AR A B ST B, DA R IE B X (P BR) /N L6t 32 B A R o 0 7 8 &
[ f B ) ol e, {2 2015 4E 3L GDP 183 5.8%, Nil 22 4 REL, £EEEE=, ©REELH
e TR R0 PRt ) B R AR R [28]

WA F BRI A 75, 1 AL

1) kARG E, AL, TR, S EECMEARE .. BE. 4. 535, EME
&, EMEE. T AR,

2) HT RIS ADIR G, 25 ) a2 Bk TAM (8 1) & 55288, QRN T B 775 25 I (B ik n
(T3 TSRS, OB, B BAKCE, B ISR ESS), BTSN (TS
SsORCHHE . ARSI S WAL BT R LR BARSE). f 1755 H B (47 500
WAK PR T RIS A BT . RIS RS B S AR . BURXT RIS B 3 VR EESE) .
L8 55 R (1 55 L BV I L ) AT N SRR R T R R B8 T fE B3RS R AT
BN RN SRS & 711 -

FrA AT H SR s, BHaE A BT, A —AN A, B G R A
HIEE . AN A HTERE A LT KR BT RS A0, ez mmiil, wiissgf
NS NS

4. BIBGER
4.1, HEAEXER

W7 FLU a1 3 150 13, B2 128 4r. i ks AvE M e PR AE LT AR, HApf 58 A4
gk, 50 MM 37%IM A AE# B AIAE 100 /LA, 19.5%7E 100 /i % 500 Jj 2 (8], 15.6%7E 500
%1000 J5 2 [8]. £ 30%M4l 53 TR 47E 10 ABLR, 45%¢7E 10 & 100 AL . Hiith, FEARMYET
/N, BU/INGARY 5 48 LU R o MATIE R, FEAR 2 B ARG ML AR FI RN, 1T &5 L 49.2%,
JE At 28.1%, Ml BRI R, RO A

4.2. AR FRESFEARI

1) Xt R S5 A L E R

WA T 17 M TR SR LS. KAEESE), A kA s>k 7P — A
R, BT LB (8 Ak A8 AN R R P i 95 B s (H i) 2 “ Al A 7 P 957
I, KA 3L3%MIAL IS “HA” , HRRIREIE SRR M ER 550680, XRE 1 bt
LTRSS A RN 2

X TR R S AL A R T T, A B AT A BRSBTS . [EEARL
PTS5390 s B AV KA ], 70 ) 42.2% . 39%. 39%. TN HL 77 55 B Tl
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AUREIE N S B R bR R . SR, 15 T SRR ISR eI, 4
9 18.8%. 17.9%. 16.4%. 3.1%. X UtBHRDALE BRI HAT $ae iR s N EER), FEiT 4k
PSR ANZ E BRI m T =M AE Y], X TN E R IR .

2) HIT RIS A RE

HLF 1 55 N RE ) 5T, R BARIIUA I 2/ Ml i F RS R 2R, AN R = (43.8%) R £l i 25
5 A FE T v 55 (37.5%) A A I AHL LT 7 55 BT NS () B R I A, BE A A2 (20%) R HL TR 55 A 1
(21.8%)X6F Al (¥t 3 432 M o AELH A Ik — 2 PR AN A M AN DA Ay T 28 ] 34 L P i 4% T Ifs 4D 1) R

ZRAEA T, B HETFRE S SRS A LBIRIK(19.5%), K 2 TR (42.2%). &
R A(25%), A BT (17.2%) A H A AEAH DG % 11.(29.7%) o X FRtR LA P BB /N A LR 5] L
TSNS IR IH K.

3) SN

AN FL R 25 R BR AR, E Bk B T AR AKPEAN A S A RN AR . [RAT A
T EAR (LA 32%. 28.2%. 28.2%. 25%), XUk BN B R S5 AOGIR 3 Bk B TR AR AT
[FIATIISZ I, HRAR X 28 7 45 I RR AR 45 ) A Mk AR A BRI o (ELIXAN E AN vy, BB R B9 AR /N A ol
BRI TR F RS IA Rt . KB, ZHEUMRME S B =0 NI AL 5 T 2%. A iE
1l FE A 42 (22.6%) 52— 2/ N AL 6 B TR S5 S I R 3R 2 —

4) BTHFAEER

WA, JONRA D ZIT R TR 55 /MM EL 1R K (65.6%), W N—MKIIHE 15.6%, S E MR
/NI 20%,  SEATEEANA 0.8%. [HILEA FORE, /N LTI H T R 55 R SRS

5) HFEFETHN

TE /N AR Y L 7 45 B FH 2R3 R B B AR P A 5 B A5 (53%) R AT S E.(43.8%) Uk LT
M3 14(40.6%) . & HEAT15(37.5%) 1F A/= i il 65 4218 (52.3%) W LRI (28.9%) . {HIX A EL KSR T
HLT 7 %5 RIB I LLG), B/NBAA ST BAT A o LUE H AT il T st vl e 3
BT 55 oK, BRI T RIZE R TR TR 44.5%. 43.6%- 28%[H b HIHET S AN H L Ak
Z5 01T ANRT T 56 4 DR SR AR o A T H T 7 45 1) R R

BIRZ BRI A TR %, (AERTRS ELITHRN TN RA 45.3%. 1 H
TEAKRMHE TSR, Caf L ITHERANSIBE LT TR ZE 0 o B3, a1 mn
FNE R AL % 62.1%, F-FRIELBIIA 20.9%, 15 EKRA 32.9% K HLBIAFT EIEN, AHiER
H 45.7%.

5. &

BT FRER, wTLUE BN B TR %S B A DL R A

1) ZINGEAR LT B R 25 R A B FAME A R 22 AR, R R 25 B SR TR 22 S oK, 1 FL g 1A
BANAEXR T HFESMILFIAEREDE MR WRS B, FOARILLEIR DT 50%0F), RE T /Ml
A XS HL R S5 IR AN R SR IS B 22 e e o (R RT LT RIS i (s B ST e I ER ] T St
BIFIAIE, SSRNEIGE I SERE . R SE T TR E A R ECBIARAR, Al Al S B i) oL 38 45 1
KA EEA G M —5, X W EATE, T IRE M B T3 R I A A AR DL

2) /NERARL I 2 AR A TR S I EE N R, R EEA TR —8[22] [23], (HEHT
PSS ANA B Z M AP SR EER R, XS 7 /Ml 77 45 1R it e B BN Al 5
FEMNEL, X S5EA TAM 85O 7R 55 RGH “I&oe 7 7 oIERI S AR [18] [19], Ak



T 45 1 S FR B AN T o T 7 25 R BE O BR (A F  7 58 7F t A e 45  F le.ELB T A
L PN R B2, 35 B AT S bR TR 45 AT Al LU — B, 9 58k He s
b f BT 4 PR A A, AT TR 45 I AR 7

3) A7k FEAKEE . P RS ol 33 e R 2R /AN Ml T 7 45 AR R SR (1 B S T
FZE, SAOIARARE, RET EWHTEBRTEH, (ERXHRL SR8, 158 R%0HRRS
BRI MR YE[22], AR DR AT AR ) 1 b B8 AT R [21] . (EBURTE i EL BB AR F L
TRA, X 53R % O B £l 1 F TR 5 UL SR LA 7

4) NI TR S AN, (B T R 45 R R SR T R AR T ML IR,
EUHN O Al S SRR, T 14 AT BN I Al St B 5 BN . BT 7 45 RO (R 5 L T
T SAT AHREAR 3, T30 I FhL T 5 1 S R FEE 7 I 48 /N AR T W SE R RN (S, 4
St Al ) LT 7 4 S BERIAT A«
6. &Y

BT U LRI, AR SOl 1 Fi T 75 55 PR 2 ik R 2

1) Rk TR 55 BRI R O R R R R BUR £ B0 7, AR (L T 4 A A 03 3/
P PR TR 5 A A P OB S A PG SRR . ORI 5 el R 55 RS Al i R A
KPR AR, DURTH AL T 5 e, 8 ELIE R Al P T 55

2) N T R 45 B . TSRS 2 Rk, BURAIHE S ALV DR R IR B A
SN P LT T 25 AR 2 N 1, DURE EL B /N Bl il e B T 7 45 1 B A S ik, i
ot ELF R 5 (B A, T E T 25 A R B RIAT o 30 U I P A L 8 5% R 5 il T 1 5 S
W
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