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Abstract

The pearl industry in Zhuji is one of the local characteristic leading industries, with a solid foun-
dation and certain brand influence. However, among the existing pearl skincare brands in Zhuji,
there are few brands that integrate elements such as regional characteristics, humanistic culture,
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and pearl culture into brand design. The unique characteristics of the brand itself are not promi-
nent, lack innovation, and the added value of brand culture is weak, resulting in a lack of advan-
tages for the brand in the market. This article analyzes the existing pearl industry brands in Zhuji,
fully explores the regional characteristics and culture of Zhuji, integrates Xishi culture into the de-
sign of the “Xueying Skin” pearl skincare brand, creates a unique brand story and visual image,
enhances the cultural connotation and attractiveness of the brand, and endows the brand with
imaginative value. Through this brand’s creativity, it drives the inheritance and development of
Zhuji culture, and injects new vitality into the cultural and tourism industry in the region. The
success of the brand will attract more consumers, while also bringing more tourists and invest-
ment opportunities to the local area. The launch of this creativity will generate good economic
benefits and lay a solid foundation for the future development of Zhuji Pearl skincare brand.
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Figure 1. LOGO design
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Figure 4. Auxiliary color specifications
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Figure 5. Three views of Xishi IP image design
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Figure 6. Dynamic emoji pack extension
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Figure 7. Skincare scene brochure
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Figure 8. Display of inner and outer packaging
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Snow Pearl Whitening Patch Repair Mask

Figure 9. Overall packaging rendering
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