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Abstract

Based on the study of Guizhou’s tourism industry development policy and strategy, this paper
proposes a strategy to promote the development of tourism industry in Liaoning Province from
the perspective of promoting the development of cross-city tourism linkage in light of the current
problems in the development of tourism industry in Liaoning Province.
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Figure 1. 2012-2017Liaoning Province Tourism Data [3]
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Figure 2. 2012-2017Guizhou Province Tourism Data [4]
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Figure 3. Ctrip’s Dalian Departs from Guizhou Province on
some tourist routes
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Figure 4. Some tourist routes in Liaoning Province
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