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Abstract

With the deepening of the Belt and Road Initiative and the cultural export, the state attaches more
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importance to the inheritance and development of traditional culture. But with its rapid develop-
ment, as a result, many galleries have closed, and thousands of one-square-foot works of art have
gone unsold. With the rapid development of e-commerce, people generally focus more on online
consumption, while the consumption pattern of e-commerce will become the future development
trend. This paper mainly takes Micro-Paitang as an example to study the network marketing mode
of art e-commerce under the background of Internet+.
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