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Abstract: It is of practical significance for China e-business enterprises to explore how CRM information
system enhances the Enterprises Brand Connotation, hard technique and soft power. This paper analyzes the
applicability in enhancing the e-commerce enterprises’ brand connotation based on two dimensions of cus-
tomer relationship management (CRM), which points out crucial operation of the CRM system is optimizing
the allocation of customer information resources. The aim is to promote mining capabilities ability, just-
in-time response and the ultimate purchase. In the long-term development of the enterprises, CRM has a great
Strategic and Economic worth in enhancing customer value, loyalty, brand awareness and customer prefer-
ence formation.
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