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Abstract

Household logistics is an important area for modern household enterprises to create new value
and is also an important part of contemporary consumers’ attention. Taking the domestic home
furnishing market as an example, the promotion of new demand, the upgrading of quality con-
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sumption and the parallel online and offline shopping require home furnishing enterprises to
have a systematic, standardized and informationized logistics system. However, the problems of
“large size” and “complex package” in household logistics have become two major negative factors
affecting producer cost and consumer purchasing experience. This study will obtain abundant in-
formation and data through systematic investigation, summarize the value curve of the develop-
ment of the home furnishing industry, and take IKEA as an example to analyze the development
prospect of domestic home furnishing enterprises from the perspective of product design.
Through this study on the one hand to explore the specific application of management theory in
the market, on the other hand, I hope to provide suggestions for the future development of the
domestic household industry.
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Figure 1. Value orientation chart
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Figure 2. Ikea and domestic household enterprise value orientation comparison chart
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