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Abstract

As the material basis of sustainable development of tourism and the potential of tourism produc-
tivity growth, tourism attractions have attracted the attention of scholars at home and abroad.
With the deepening of research, the research objects of tourism attractions are expanding and the
research field is growing. Based on the core journal articles of Elsevier and CNKI database, this
paper combs and analyzes the research methods and research hotspots of tourism attractions at
home and abroad. The research shows that the research hotspots of domestic tourism attractions
mainly focus on cultural tourism resources, ecotourism resources and geological tourism re-
sources, while foreign countries mainly focus on ecotourism resources and humanities tourism
resources. Secondly, the combination of qualitative and quantitative methods is a commonly me-
thod used at home and abroad. Domestic research mainly focuses on the study of tourism re-
sources itself, such as the analysis of current status, classification and principles, development and
protection of tourism attractions, while foreign research focuses on the perception research of
“human”, in the form of interviews or questionnaires, related research of tourism attractions is
conducted on the basis of tourists’ perception. By comparing the research of tourism attractions at
home and abroad, and drawing on the advantages of foreign tourism attractions, research me-
thods and fields, we can make up for the shortage of tourism attractions research in China, enrich
the theoretical system of research methods, and open up new fields of tourism attractions re-
search, and provide reference for China.
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Figure 1. Over the years the number of domestic and foreign tourism resources research published statistical chart
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Table 1. Research methods and application of tourism resources at home and abroad
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Figure 2. Keywords distribution map of domestic tourism resources research
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Figure 3. Statistical chart of the theme of literature research on foreign tourism resources
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