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Abstract

Since the transformation of the economic structure, the steel industry of China has been expe-
riencing a continuous downturn which nurtured a number of new development patterns, of which
the most prominent one in 2015 is Steel E-Commerce. Under the background of reform of supply
side, with the rapid development of Steel E-Commerce, it is the consensus of the whole industry
that online business matches the entire traditional trade chain for future development. According
to the logic and sequence of transactions, E-Commerce service should be composited of trading
module, information data module, warehousing and logistics module and supply chain finance and
payment license module. With comprehensive establishment of four modules, E-Commerce plat-
form cannot only realize the new pattern of “production by order” and the upgrading of the eco-
logical system for steel industry, but also the circulating of the information and capital flows in the
platform itself, which can maximize the value and profit potentials of the platform.
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Figure 1. The proportion of China steel sales channels during 2013-2015
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Figure 2. Apparent consumption of crude steel in China and the year-on-year growth
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Figure 3. The proportion of China’s electricity trading market share
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Table 1. The current situation of steel trade industry financing model
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Figure 4. The internal connection among the four modules of the steel electric business
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Figure 5. The closed loop mode analysis of steel electric business
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