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Abstract

We have studied the pricing model of the mobile terminal product in this paper. First of all, we
analyze the network externalities of the network information products; consumers expect effect
and the positive feedback effect. After that, we construct the demand function of the mobile ter-
minal postgraduate product and the utility function obtained by the candidate, so as to construct
the revenue function and cost function of the market share of the mobile terminal postgraduate
product. Starting from the law of changes between market share and corporate profits, we estab-
lish a pricing model for factor introduction. Finally, using the solution model, the marginal reve-
nue curve and the marginal cost curve of the market share of the company’s mobile terminal
product are obtained, and the parameter range is discussed, and the change of the curve is ob-
tained. Based on the principle of market share first and profit share first, the two-phase pricing
plan was obtained. And in this paper, the objective model’s advantages and disadvantages of the
entire model are evaluated, as well as its application in other fields, which improves the practical-
ity and practicality of the model.
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Figure 1. Network information product demand curve
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Figure 2. Consumer utility curve
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Figure 3. Product demand curve at £ <90000¢ and f=0.2
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Figure 4. Product demand curve at £ <90000& and 5= 0.4
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Figure 5. Product demand curve at £ <90000¢ and 5= 0.6
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Figure 6. Product demand curve at S <90000& and f=0.8
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Figure 7. Product demand curve at f>90000¢ and f=0.2
B 7. £290000& B f=0.2 BFF= RAEVERhLk
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Figure 8. Product demand curve at £ >90000¢ and 5= 0.4
B 8. B>90000& B f=0.4 B REVERhLE
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Figure 9. Product demand curve at £ >90000¢ and 5= 0.6
B 9. £>90000& B f=0.6 BFF= RAEVE R hLk
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Figure 10. Product demand curve at £ 2>90000 and f=0.8
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