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Abstract

Previous studies have paid less attention to the comprehensive impact of media use and social
network on happiness. Based on the data of China General Social Survey (CGSS2018) in 2018, this
study constructs an ordered Logit model with media use and social network as independent va-
riables and residents’ subjective well-being as dependent variable, and analyzes whether media
use and social network can affect residents’ subjective well-being, and whether there are age dif-
ferences in the influence of media use and social network on residents’ subjective well-being. The
results show that: first, there is a negative correlation between media use and residents’ subjec-
tive well-being. There is a positive correlation between social network and residents’ subjective
well-being; in addition to the household type variables, the individual characteristic variables
have a significant impact on residents’ subjective well-being. Second, media use has a significantly
positive impact on social networks. Third, media use has a greater impact on the subjective
well-being of middle-aged and elderly residents, and social network has the most obvious impact
on young residents.
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1. 518

20 t22 90 AR LR, EBEMEARTE P EIRE AR, ReHlETE “ RGN+ S s S HEsh T,
W TF 5 R A, AR OE R AR B A G A T 7 ORI & . 4% R 2022 4F A [E BN 445 2 O
(CNNIC)EAi (155 49 X (v [ IR 26 Kk R4t i+ 35 ) i iidos, #2021 45 12 A ik, &IE EMA
Hik 10.32 12, HIEME K FIK 73.0%. X MG BT 5G 7EZHF 5 5 AU BT AN W Bk 75 2 IR
ISR e . EC L 08 2R E &40, xR R BT AR B KR . 1] S48 B AR
AR B 1) — AU R AT, IR 2 B ARALBER MR, o BRI A P AT 9 ok
R RS ) JeE B 2 W SEAR AN T R R 3R 22—

ek DX 28 S A i AR ) R A [FTRE 51 RS T AR 2 2 0, RS 2T R . B N A
ot FUUL R A AR K BT R, W SEAR B m NG FE VISR B AT R AR A 9 4 [ 2% 2 (R E A
WHAE T & WS INSCAiEsl FUA. SRIREARIE TN, 25 RS 5 m i ARG AR IR [1]; s in
ERMSHE MR FERESL T, ARV EARER SR A I SRR 2 A B3 B R [2]: BN
LT RIS M 2 4 B SRR T R R EAR R, B AR & SRR %3],

TE AR X SEM S48 R 22 O e, 23 R A ) PR T A 3 ) B 4 4 8 A IR — L TR R0 SE A U 11
SO, SR B AL R4 2 206 SEAR R S8 B R . S5 b, SR st 2 4%, [A]
W, AR P AN 22 R 2% 2 AT 52 AATTI AR UES, BT AN AL OB i) . Tk, ARSCORI A 2018 4
o E 25 A4 £ AL (CGSS2018) %l , WK . 42 M4 5 Ja R 3 W AR B 1 o2 RBEATIE 7T, AR
HR T AR 54 M IR R — SRR TEIUA B 0 JE Ak T 58 75 10 I A At FH R0 4 2 Do 28 6
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b2 WS T Ji IS T SRR IR R AE B SE A R A7 AL R I s RV A ASE P AN A 2 X 208 0 Jo TS T 0 S Ak
VRN BACEAER 2 5. DU B PE O I B R EOEAR O S ks, it bR R R
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2. MCHEREIm SRR
21 BIMERSERENEER

BN, B RO EAT TR R EIRIE, S IRATFAS AR T BRI, LAY
AT SEAR R . R RN IR For, SRR S R ORI — Rl “RAE” , Ex
25 NATDRTBLSE A SR A B AR i RIRIZ OS2, JF HOX ARG I . BRI RO%s =, EH
PRSI NATR IS AR [4]. DRIE,  Befd A AR RE 06 ELRERE M AN TR S AN (B R o

| A 26 T A A IS Jo B SEAR IR M ORI S AT — € MW FE R o S22 3 ok 5 B g = A AT
AR AR TR A8, BSOS T8 R SERR A A RNV A 2 I A AN i £ I [5]. = BRAE T
T 5 AR R R RE T, FENT BUMITER M, 28 R B s E0 RS A A AT
FERMIMAEFRENSR, SN, LR AR AR, 20 L8 RE LA ROhe Tt
KR FEWLEARIR[6] o BT T, PR BB BEAAE 7 9 Gl 55 LU ER s PR AR M B S5 AR B A, 2
TSR fir ROSEAR R R 2R, SRR WP [ IR MR R 7]. AR, A 22 (EWETT 220 44 P K
FAEMBAZF AR T, A3 T A B R A 5 T AR A R ) TR R I A5 e, X R
A & PECERRIR T (8], BTG B, MAEESIL SR, SRERRNAEFRRTTE

. B, FETULEBRA, SRR

BBE 1 QEAAAE PR e B 0 S A ST A7 R

22. HFEMEBEERRIEUFERTR

MR AL 2 A 20 MO i i N B 52 P ST AN (R 2 4%, FESEMEIE b, AR — R L) A
BT B MR RNE R (SRS EOUER,  Res A B AR L BEE 24591 55— 51,
VERMBIRE . BUSATRIFER, AATA] DUER AR 2 LSRG TF 51 . B BRSSO, A B T3RG AN
AL IK[10]0 PRI, ToVe S IR I R 5 SO A BEORAR, Ak WA T2 W S AR B AT 6 28 Ak 4

SR TT WA S R A G A PR 3R AL e S AT P R B S SRR AT SR R [11], A o 2 i
FEE o [ 10X 2% B U ) B M A HE AL e SCHF AR . SSAETE B BN, I H A A0 A e ) A
AL, AU RET A R R AR 2 TR, R R KRB B . b B RRIR, AR BLSE A TE T RE
o R EZ M, AMAZ, EMFERBRELERIET. 27, KREFEETESGFEUMNE ST,
M 22 R 28 A3 BRI i AT FEAS [Al A 2 28006 Jo R SE ARSI, T SR 2 RO BLIR T RS2 AR I Y
R R GAL S TWAMBAAE 2B, Rl AR A2 22 M R SEAR IR B R A [12]. 220,
WA R, ZEWRICIE I AL 2 R4 X b [ AR R R S AR R AR, S SRR AR A 2 200 20
SEARRAFAE IE ISR, T IX Rk 2 26 32 R Fa AR IE AL W4 [13] . #5575 BAERE FoAL 2 BEAN fa R W
SEAR IR RE TR AR I R b A B, A 2 X 2% L 408 BB M A AR o I WL S A B B A S 25 O IR [ R [14] o
Plk, ST BT, 3RS

RABE 2 g W 450 e R U 5 A IR IE 7 R

2.3. MAFESEREVERER
SR R SE AR R R R T %, (HGH o T ERSEN OG22 B Mt & 45 A &5 0
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HEZE, o iras RERANEY 5. FKEE. TAEEZON B AR A5 B R [15]. RIfE L, FLAERTHIE
T HEBER TSR AR BN E REEAREAE A BRI IE FEH, RN AR R & E U
RIORAR[16]o PRIELT, SKIBMEWEIT 7 LRI R0 G0, [E00. (RO, HEatfr 5 iF. FIEWASER
FO0f i A U A R AT B 3 RO [17] . 39 58 SCIE LRI FU R W 20 A R 5 T o [ S AR (] S T 3
MIIEAHSR R R [18]0 TRARZR I WF 7E A I BRSO N KT R X o A5 B 0 2 L S A S I8 35 [ 1 e 2
WA 7K ey J B S A B 5 [ 19] o

AT AL AR 6. 7 DR ISR ZBERE . N @EEIRDL. Haast
WA IX A, Rk, ST RAERTAT, SR MR

fBBE 32 AMARFAERT o B U S A AT IE 17 50

24. BIMERSHSME

WA SH 2 M2 2 [BAFERR R, BIBAOC R BRI IC R [20] [21]. FFE AR M A R0 T NI
A B A T HAl R TS S RIS TR),  BR AR A AL . R S AT “RIER” ek R0
1#5[22] 0 TRFSRAL I ZWL L B TE A B A A TN g FR I AL & ELEh IS AT 7 59 R 4 2
H AL T LI AE ] AR L, RVE LIPS AU A S AR A I 2% 2 T A7 AE SRR R AR (B
G, (BT ERERE AL B AN BE 0538 0 5 BE VA A 2 SCRF[23] 0 5 [ A — TR FE AR SE 7 AAT T8
R BUAT A 2 P 46 2 [0 A 56 2 ) IR [ S [24] . I ACZ T TFBCSE . I\ EE M _E XS 3h /), dX e
HENA R RE I PR Z IR R, DAURHERF R GRAL R 2248 [24] - 2810, FEEA, A @i e
B EAAE E AN W T, TR 1 R AR 2% RIS 0 2% 2 18] A B AL RTIER 3R [25], TLIRIA 90 e 1 7 SR b At
AZRIIEE, G I A, AT SR R W AR AR, UESE T IR RERE s ma th o NBRok
#[26]. Pt, FTLLEWTTT, JREOURK:

BBE 4 WEARAE A XA 2 R 28 AT 1 [ 5200

BTAT WAL, R, i 1 poR, Hh s 4 P RO R AR

FEREWERER |« i1 BIKER
%3 Ri%2 %4
MEFFE MM

Figure 1. Theoretical hypothesis model
L EipEigER

3. BiERESERERE
3.1 HuEKR

ASCBHG IR T 2018 4F P [H 454 44 A (CGSS)dl, CGSS /&N R%. 2 E, TEH
ETHS. FRE. MANEZANZIRNEER. £ CGSS2018 [EIHURE Y, L 12,787 MEA, BT A
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WO, WHAEARHEAT ACHE, AHERAR R b B, SRS R &FEA R N 10,750,
3.2. TEIXEL

IRHE T SCHAS T R, AT EIRGHEAAR AE SR AMRERIE T JE B 320 S AR R 5
ASCIEEL T CGSS2018 [H)5HH AH AR &, X — A E T e,  CAXG s s oyt AR &
KA EHE AW 1 FR, R REg % 2 fos.

Table 1. Variable and value description
%=1 TERBELRRA

A ik HU{F 15 9
RN M1 {5 FH LI [ A5 1= dEWHEE, 2= &%, 3= Al 4= R0, 5= IR
P P S1 A2 H IATR 1= JEWHE, 2= &%, 3= A, 4= 184, 5= IR
AMRAFAE G1 5 0=1%, 1= %
G2 % 18 JH%~69 A %
G3 BRI 0= KI5, 1= OIS
G4 Fr A 0= dkfk/ O, 1= &by d
G5 %?)’l%?ﬂj‘:g 1= /J\%&IJ\‘F’ 2= %ﬂl:':l, 3= —I%—E'jv 4= j(%v 5= E):I:??LEE&
Pl
G6 WA 1=4 [T, 2=4 H E
G7 G kfg IR 1= RAMERE, 2= tLBAEEE, 3= M, 4= LB, 5= 18
{8
G8 #&4FrHhfr 1= T2, 2= HFE, 3= F)Z, 4= FLJZ, 5= LJF
PREWEER XL AT AR K 1= AEWAEM, 2= WIRRFEM, 3= WA LZEEAER, 4=t

BEEAR, 5= AFEEA

Table 2. Pattern representation

2. FEARHER

Gl N fMA EON Izl A LR
M1 10,752 1 5 2.83 1.635
s1 10,754 1 5 3.27 1.037
Gl 10,756 0 1 0.47 0.499
G2 10,756 18 69 47.12 13.984
G3 10,756 0 1 0.87 0.332
G4 10,726 0 1 0.68 0.468
G5 10,741 1 5 2.32 1.152
G6 10,169 1 2 1.30 0.457
G7 10,751 1 5 3.63 1.055
G8 10,638 1 5 2.30 0.852
X1 10,745 1 5 3.88 0.815

BRI 2018 HEHH [E 45 A 4 < R A5 (CGSS2018) .

321 ALE: BEREMERR

AT IR AR BN R R E M EAR K. Rk, #EEL CGSS2018 4 )48 FH I f “ Sk, &3efs
AR EEMR? 7 o BBETI AN “1= EEAEM. 2= HEAERE. 3= YA FRFEEAEM.
4= WWEGER. 5= dEREM7, 2allE 1~5. SR ER: w5504 1.3%. 6.3%. 13.8%. 60.9%.
17.7%.
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322 BEE: HikFER. LS

ARCHEF A AR R AP FIAMAREE. PRt, 2 IR CGSS2018 4F il 45 A 1] il il
I FE—AE, X HERMA IS ? T IRTAh “1= R, 2= &%, 3= A, 4= 11D,
5= WA” o GEREIR: BEITELGEI2 5N 29.9%. 23.6%. 9.4%. 7.1%-. 29.9%. EEHFEHH “AELE
—EH, BRESAFEAENTHB B TARET? 7 X— R, &SR8 “1 = JEFIE, 2= %4
W, 3= A, 4= R, 5= WA . AREIR: EILE 55108 4.46%. 19.8%. 31.1%. 33.8%. 10.8%.

3.2.3. FHITE: MIFEHE

AMEFFAEA S T A SO L 4RI B . KA XS HUAEFE N ARAER, G E TN Fld.
USERAR DL P IRAY . ZHERERE . WK BRSSP AR 8 AN EAE AR SCRIAZ AR
Ho

WIS R ot R 53.3%, BN N 46.7%, FERSEUETEE N 18 F 69 A% . TEUSIH
R, 87.4% M ER CUS. FIIRAE T, 67.7%ERERI 1. E2UERE L, BREZ AN E
FKULRZ, b mik 31.4%. EWRAKEA, RN NFEWRAILT 4 5 IeHI Gy 70.3%. 7E4EREIR G
W, 40.4% 0 RO SR LR R . EA S pribiid, 38.7%RIERINVAE B THEFZE, B
35.87%I1 & RN H b T A& T =

33 BREgRE

N R R B S L SEAR KPR B8 2 AT SR 7 T, AR SCHE A 58 2 3 1 28 ST FEREZR (1 S Atk E
gity PR RBE, MR T BOY RS A E R SR ARG D R A, R AR A 2 2 A
WA EESH AR, HRRREARR LN Fos:

Happiness = ¢, + g,Controls + (1)
Happiness = «, + y,Media + y,Controls + ¢, 2
Happiness = ¢, + 6,Media + 8,Social Network + 5,Controls + &, (3)

Hrp, Happiness /&35 & B B E48 K, Media 2184 A, Social Network f& 542>k 4%, Controls /&
FEtER . R SR, FORAL ZHE R @RI UK AR S A B HUALIX — R B %
AR, o RIBHHI, B yv 6 RIBLERE, ¢ RIEERZEI. Hi, O)XARERZEHALENERE
MSEAR R FENR,  (2) AR AE (L) 2N A I A4S FH A% B DURS: B0 A4 T X S B S WL =2 AR R IR 52
(3)ABAE(2) A B Al E I A L2 2648 B LIRS IS SRS A L k2 I 28 S (R0 Jo RS S A R 1 52 e

4. SEIESTHR
41 HEER. HoMEXEREVEF/BL MR D4

TEEVA AT 20, ASCHHE T RS S [ AR & 1077 Z K (VIF) P 1, /T 10, X Ui
AL BA B MARIAAE R E N 2 BN M, ORI B A RIS

MRYEIF7E T 2, AR A P Logistic [543 #7574 (Ordinal Logistic Models), 7532 il A~ NG AEAS &
M OLR, AT B A . Ak P20t R 3 I A ™= AR g sg e . (AU, SR Statal6.0 434 T B X 4K
WHHT AR EE, 2R A5 T A B0 TR IS AR S e R R, LR g L 3.

R 1 i AR B AN AR AR S DR AR B IR W A SR s e U A . Y 1 mT RN, MRS RIS
ZHE TR SWRIL. AP R E 2 2 G A & R 3 AR B B .
T, 55 A 2 WA B B 2 LG e e 1) R SR AR RIS, X AT AR DR b [ B3R R Fl R 2 TR 2
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J73, BEMEEAR T B SRR SRR E R EMEREN 2 N, 5 BT @S . £2H8F
ORI, S HE IR JE R S AR A B A IR M . 7RSSR T T, SORUSHE ISHEE, B
U e R B S AR AR T o ARSI T, KPS0 i IR SR AR I A S THE AT 2%, RN
HPEHR T — AR, JE R ESEARIEIG N 5%, FEMEHERBLTT TH, A Fe i 2 1E 1] S0 fa B LS4 I,
e FERGUEG I — AN b, B R E W AR TE 16%. TEALS A TFHAI 7T, 412 Gu M AL 0 5 I E A
SERRIET W IR, R AE S BP AL REHRTE N R R, AW ARG N 22.1%. Hitt, fEi 3
(EE g

Table 3. The orderly regression results of media use and social network on residents’ subjective well-being

# 3. RIAER. HEMENERENER/RBMEFEEER

A BER 1 BRL 2 R 3
P50 -0.069"" -0.067"" -0.065™"
(0.016) (0.016) (0.016)

RS -0.034"™" -0.033"™ -0.033"™"
(0.004) (0.004) (0.004)

AEES RS 0.000™ 0.000™" 0.000™"
(0.000) (0.000) (0.000)

D E R 0.036™" 0.028™ 0.030™"
(0.009) (0.009) (0.009)

JRISE S -0.005 0.001 -0.002
(0.018) (0.018) (0.018)

S HRR I, 0.159™" 0.156™" 0.155™"
(0.028) (0.028) (0.028)

I A IKSF 0.050™ 0.035 0.036
(0.028) (0.029) (0.029)

{ HER L 0.160™" 0.158™ 0.155™
(0.008) (0.008) (0.008)

M2 G 0.221"" 0.220™" 0.217""
(0.009) (0.009) (0.009)

AR A -0.021" -0.019™
(0.007) (0.007)

R e 0.032""
(0.007)

Cons 3.195™ 3.253 3.368""
(0.104) (0.106) (0.109)

R-Squared 0.130 0.131 0.132
N 10,024 10,020 10,018

Vi R p<0l, "FRp<0.05, TR p<0.0L RECKIHE S A bRHEL.

B 2 FEAERIY 1 ASEAL BN B ARG P A B R SR 2 Wl S S R U
SEARIEA W, (HAE RO R, BV AR — A AL, JE R 3 W AR S IR 2.1%.
R—RE5OAMFE M . CAMAFIFSCRE D ERANE], O D A X A4
R, LA YOS T 2 A ST AT R S v A S PR A, AR DS — AR T I Y AR
AROFERFIFHAN ZKIEL: BEHMEAR SEEE SRR B2 @5, A
SPEHL AR TR TR A 4R 7 NS KRR SR, Fi/ T A NSRS N4
AR AN ATAEAT TGN [27] o AR SCIA LA o8 Y 2 o U i R 2 00 S A B P i R A T A S BR8P EL IR
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ORI S, EL i B W R B P Bt e 2 BOSE H E S M A AT B SE AR, R 2% B B AR PR
Hitt, ik 14535 7ER.

B 3 AR 2 FOSEAE EANN B AR AL S W LR I [ AR, AR 3 R, Ak g e R A
SERRIEEAT BB K L, R MR — AL, R R B EARER R 3.2%. fEAt & ML MK
F KRR, ARACERGIB A B BT, AR B AR oA Fragin, AT 0 S48t A B
$eTto AP 2%RE T I IR B K ) A R e R SRR AR T R R R IR . (HB
LB T S A A RAR S, ATTIA DA 2 AR FT BE T AR LA S BRIEANI (8], SRS N R
(TR, BT P IO B T () S A R [ 28] o A2 Y 28 0] AR ViR S AR KR s e S 05 “U” 1, BDAL S 4 0) A2
TSR RS0 2 B A AL 2 R ER (R T B AIK o AN TR Ak 2 P00 245 of Ja IR 0 W S AR A 7 A2 1 1) R M 3 A2
[FIECI, TS 2, Wi R AR A . hik, BB 282 FiEy.

4.2. BHEERXT MR METIRE 4T
N T 11 AR R 5 2 e A 2 W 283X — [, AR Logistic [BIARAR AT 7041, 452 R WA 4.

Table 4. Regression model of the influence of media use on social network
= 4 BRAER NSRRI AY [E))IREY

A AR S
PR 0.036™
(0.015)

Cons 2.715™
(0.052)

R-Squared 0.000
N 10750

F: Fmp<0l, TERp<0.05 TERp<0.0L

HI3% 4 FITos » EAACASE P X A 2 X 2% A S0 225 1D I [ S0, A ASE P B o — A B, A 2 P 48 5 vy 3.6%
RIS 1850 23 3 S R A T RERB SRt AT AR 2524 . SR B A5 2 LIRS A 2 BE A5
Wi i 235 PR RO i, — o I ) B RN WA, s ELIR I B8 P 2 A S TR, AT 17 A
AT TS SRS TR], BRG] St a2 A R AR R R T3 —Fie “AE MR WAL, &
A B A VR B TS NBR G R, LI BOET N B SAE 77 30, B Tl i agif, M B H A A
AL, BRG] 54 S R 2% 2 i) 2 IEAH GG AR [29], ASCHIBRFUEE RIEZX —Wad. ik, B 4
B3 TR

4.3. BEER. H2MENEREVFEREMOERER I

EIRPE AT AR L A 2 i ISR AR IR AR, (R OR DX AN R e B 1A ) 48
BN . HSE B, TR RERKER, 8GR IR A R T S A RKIZE SR, T
B0 SRR R 2 . R, O T AR ROV S A R LSS, AP R Y
BT LEAAASE FET A 2 o 206 0 B T 0 S A R Wi ) 22 5 28 o AR 4 [ SR SO B 5 SO AR » A5 SCH 18~45
B SCNTE, 45 VLB SO AL 5 Fios.

BUREERER, EEHARENFET, EUERZERITH, LR R R 5,
hEELMERIRZ; ERBAEFERERTE, FFEEREWEREREE, e R IR
TofE RO AR PSRRI RITI, TR AP AR B S0 S AR G B 28 s (AR RO 22 57 07
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HAEM P Z AR fE ]V AR BB BE N RO E I, 4 E RIS m R S, 1F
M AL ZE T, AR R AR R W o A R B T WL S AR R R R AR O
R P v 2 £ B 2 M0 S A R B A7 T S B T 7 4 R R I i 52, X R W R SR I 3 1
SRS P X R S L SE AR K P R MRDBROROBR 2 25 o BRI, 2 IO 206 00 35 2 iy R 3 U 2 AR R Y S M e .
Xt N ERERRIR IR L, TR R 2 P20 Ja B 2 M0 S A 4 5 ) 2 i A £ (R 1 A T A1

Table 5. Regression model of the influence of media use and social network on residents’ subjective well-being in different

age groups
F#= 5 FTREREEARFER. HEaMENEREVNERBZIMAEITER
B HA g
PR -0.076™" -0.059™
(0.024) (0.021)
ZHEER 0.048™" 0.015
(0.013) (0.013)
JRISES| -0.016 0.009
(0.026) (0.024)
WS HRR 0.180™" 0.140™
(0.035) (0.052)
W NI 0.012 0.066
(0.039) (0.043)
(i FER 0.154™" 0.153™
(0.013) (0.010)
HRFE A 0.163"" 0.248™"
(0.014) (0.012)
ARSI -0.023" -0.019™
(0.012) (0.008)
N 0.042™" 0.026™
(0.012) (0.009)
Cons 3.758™ 33757
(0.271) (0.733)
R-Squared 0.109 0.145
N 3950 6068
E: Fonp<01, TERp<0.05 TERp<0.0L,
NRTT S, A Fh2 28 LR AMARRAE XS 5 R W e AR e B B s = 5. Rt

TAE LR R AR IS R, B IERE . SR HER L I 0t 75 48 J T 2 WL S A 1O R
I, AL BEHAL X A i R WL SEAR B SN B W S, T A S v 22 e IR S AR
RIREMRVS R, Ak I 24 TS0 755 4 J IR 1) Tl e P

4.4. REMKEE

N T K5 OLogit B! FIAR g PE, ASCHE ) OProbit [m1VASE A6 AR [ AR S 1T [ 5, DA EL A
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Table 6. The OProbit model of the impact of media use and social network on residents’ subjective well-being
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