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Abstract

Nowadays, social network has become one of the necessary parts of people’s life. More and more
people tend to presenting themselves through social network in order to meet intrapersonal as
well as interpersonal needs. Empirically, a large scale of previous studies illustrated that self-pre-
sentation on social networks may affect individuals’ subjective well-being level. However, more
elaborate examination needs to be performed to further explore the direction and mechanism of
the relationship between self-representation on social networks and subjective well-being. The
current paper systematically reviews recent studies on the link between online self-representation
and subjective well-being, summarizing the potential psychological mechanisms of into two do-
mains: individuals’ level and social interaction level. For the boundary conditions, we summarized
the factors into two perspectives: individual and context. Finally, we pointed the limitations of
previous studies and proposed future research directions about self-representation on social
networks and subjective well-being from four perspectives: differentiating the related concepts,
considering the diversity of social platforms, broadening the scopes of participants, and identify-
ing other potential mechanisms.
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1. 518

AR, HAZM A T ATH & A P E AR, TSGR NRESIR AN S N2
) JB 2R (1) —Fh 8 ZE T B (Song et al., 2014; Strano & Queen, 2012). VE NI ELSLA G o CAEAE & RN TR
WA, A EE AR B TR AR EAE TR R EER, X R A WS R T — /N3
R ARG YIS, 2020). MAFE Facebook. W1 HA A RE . THid &k A2 MEk-F- & kA H ©
MR R AT REAR S, PR AU AN S 20T IR, 23 DRIE AL 28 I 4% F 3y v 52 21 1 SRR AL IR 1k
31, EXESRNSHNZIA I LT =g 2 - T LUE H, RS T i) B 3R 25 BE 2 3R T
PRI SERR G, SORE Gy R — L2 J0T ik o

BT ZAMEUER, T2 AE I HHRT A M b 1) BB S DL S sz £ 0 248K, 15
B 7 REMEARMEM LR, W 7 2 FAE RIS AARRE 7 S 1 5L PR A U R T 5 %
By ARSCHEFSRA K SCHRIAT 7 RAMEE S5IFR . 1 e Wi RR A28 W45 B 3R 2 BUR 50052 48 B 11
EX, MR T Z AR R (EMREERE b, AR JZ T A RE 258 1 J2 T A 9 4158 W9 2 [ R 52 BRI 2 0] 3=
W SEAR BRI OB o ETTERT T 4028 0 265 1 852 305 1) = U S A P A A RS 15 7 T PR S 2% o B
J& REEZAE H AT E ML, R AR SR P REAIHT R 78 77 7] o

2. HXMEZEBRENSENERR
21 #HZMEBREI
% 5 B (self-presentation) iz - 1 4L 432 5K Goffman (1959)#2H, f&deh Tifl N 3% 8 B SR 2 E
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frE CEM AT RS BRMSS 1. BERM D, AREWNESARRRT HEEE, D278
B 7 #E32 W 4% (social networking sites, SNS).Z H1. #1538 W45 5 3 2 2 AMARTERE A N 25 A s 5 0E 2L
P AN 5 SRR A A 6T B L ED SOE AN SR B AR (B AR, 2014) o 4 KAE S50 4% (1 B B AR AN AL A2
G BRI & AR A 2% B IR 2 DU R 2 ) N H 2 .

A RIS RS R 2 P DL A2 oM (Antoci et al., 2011; Fox & Bailenson, 2009;
Piazza & Bering, 2009; Valkenburg & Peter, 2011){E 13438 M 2% B3R IR A AT RIETE R Al £
MG, AR AT LR B I E TR, 17 ELEDG AN [F) 52 A0 ) 5 35 s A R 7% 22 48 (Bortree, 2005;
Guadagno et al., 2012; Rui & Stefanone, 2013). &K#E EILHZY, #EAZ W4 B3 AT CLo AR AR (RIS 1)
SIS () H R E I (Kim & Lee, 2011). 4% EH & £ 8 (positive self-presentation; strategic
self-presentation) & i A 16 £ 14 b e AR AR AR ¥ — T, SR s B0SE 1 K 2 B (true self-presentation; honest
self-presentation) & 5 M ZILEA 7T, AN AERATIERE, A ESME. TERNEAR, M DS
BN R AE A B BE TBy(Kim et al., 2012; Strano & Queen, 2012), #1738 /4% & T 5 U6 T AN i 820 1E H
8 BN P B A5 O AT T 40U

2.2. HEZMEBRERN ERNERRAT N

F M AR B (subjective well-being, SWB)& H5 MRS 3= M1 E FFRAEXRT B O A= 3 T 54 L 0 B 4k
P (Diener, 1984), ELHEA: T B AR ARG PR AN 20 o P AR VT R R AR IR A RN
BIAM AT O AR TS R T s AR I B FE A A7 JER R TR R A0 155 AR 0, T R S A R ) 7 SR Bl oy
(Diener & Ryan, 2009). F M g4 T/Ma BA HE & X, Dinner Il Ryan (2009)Af 7R B, E M FE4E
BE— RVIFRFE R 2 IEA . B, 50 SE AR A 5 G B8 i RO . B s A & S
TG A B () B A AT O 34 BEIR B (Dinner & Ryan, 2009; [/, ZEBIEF, 2014).

HHr, AW M4 i 3R 2T F W AR i, HFREEE—Rsie. £
Bt s, A5 W4 B S IUAT LA [ AR 1) S W SEAR R (Kim & Lee, 20115 3%, 2017). 441
w, —TUEE I TC TR, A AR R R AT USRS T 30 AR, 0 AR i R 17 K
PIANYEE BAT P SRR B BT R, AR T AR B LA 5 P B AR R (B Rk, 2020). 4R, AT B
FRIAEAZ 4% R RIS AR K (Jang & Kim, 2020), S5 R £ Rt i, s ggst
FPL A CHIAEE CWZESR . TR 520 32 B0 OS2 7808 0 R4 2 AR AT AR RE
HILZP P B RE RS ABMEER AR EE, RN E 2 S RS E &30k, dhmg i
AME B M EAR & (Huang, 2016; Tang & Wang, 2012).

3. #L3ZM4E 2 IR E I FERBRAYOIEALF
3.1 MEEE AR

311 BHE

H i (self-esteem) & H FAV IS4, Fa & MAEXT B & BRI (Jordan & Zeigler-Hill, 2013). #R4f
EN % & BR P16 (impression management theory; Goffman, 1978)A1 “451% H Ik ” FHif (Looking-glass self;
Cooley, 1992), AMATEALAZ LS LR B & E2IURIEE N T HERN. PURPINAESR, TEXFE
FATVLEE f5, AN B RS RN 1 MR B PP ) R BRI . T, R B AR BRI S St — A R
7 AMERT B SRREOY, A B KRR, SN AR EWAE, AL R sk
R 2 IS 4 H (12 5858 R ATE AN NTE S, NI A BT 3830 5 4 A (] 454 5 20 23 R (e B e 25
2016) Ml B R0 AR, 5 AR 56 3 B A B 5 BRI AR S A AN A S
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AT 5 B AT DAFRS Bl A TR A0 g e [ R, gD AP A ) K RV AR i, B 22 R SRR R B P
F, RIEARR B A EAE, 2015a8). AHRR), FEWARKRETFIRD], A2 s 5 EBAT AR
DA IE ) TN ) B 247K ~F-(Gonzales & Hancock, 2011; Indian & Grieve, 2014; Patti et al., 2006; /5 %%,
2015a).

H BK-P e m Xt — PR AR R ARG, 3 3 W 248 B (Baumeister et al., 2003; Chui &
Wong, 2016; Diener & Diener, 1995; Rosenberg et al., 1995; Thomas, 1988). = H B HI/MAXS B & 8E /15 0
A5, Beta) TR BRI et 77 2 (an 1a) R g ok . 3 3R N 355 B ) i A W Al g et 77 (e 4y Tl
) 25 THDA ARV A0 AR A Bk, AR 2 AL 2% A 2R 0% 1 20 SO B v i AR 1 15, AT AP B v ) 3 0K
SEARR(Z 9, 2019). SHEWFRRRY], HEKFEHZME 3R EIS TR RS P ER, If
HEFEBACTSA. REEMERA D) MR QS OE, 2016; 5295, 2019; #°%, 2019). Ht,
FEAE M 26 H 3R 2 I RE AR TH MR R B B, (A3 AMA S ARG A B SRR A, 2R AR TN
R U SRR R

3.12. BERIAA

N AR IR B AR, FFEEAAI NS 5 R EIS 3 0 A8 K2 8 (58 R
HBERMER (A, 2007). HRBESIEWME IR MEN B & T FTESIFIEMWAREE, 2 AR EE
Y4y (Campbell et al., 1996). WFFLRM, GAMALEAL SN ZS R TR Z I H R BN, 24 3R
TEMTE, S E AR TR B X AR R M R AN R TE TN AR VS R — L
JIFAFRS, 5 e R SRR AR 77, 3EM S BUME A E I R R SR, SRR B3R
TR KT IR A, U 2 3o 306 8 A T L T P R A i SE AR BOKCP N BEBR AR G T, E I, 2019).
TEKZE R, I8 5 368 R M 3 i A P RS 7 QAN R AR e S B vl R, AN B X SEAR BRI T BT 31
ZRRER

TEAERES, MMIEESE BRSSO T I, P4 “BM PR 5 “DsEER” Z0H
M2 5, B EIRZE 7 (self-discrepancy), X2 o it — P RAMA RO EURES =B U 2. Yu Al Kim
(2020) MBI FE R B, TEAEAE 2% b2 gk el T AR bR B O N 2 438 28 I BRAE AbsiE, 5
HE HIAAT LR, AR S H AL 48 S ILI E IR (8] 22 TR, XM R e o 0t U S A K
PRSI 52 AR, ARRLAE AT M4 13 B PR H O AME 2 B BB B R ZE =
TG FT 324 B BT

SeAh, RN BRI E ARG, BIRAGRREFREE EEAEH . Mg EARA AR 2D
RefgPem— M RALREES, MIMPRTH TGS B (Ml AT, 2020). #1538 B FALREIEE — M B FRAEE
RAEA AR N, N A B 2 BN AN ZERE N BROC RN H 12 54 205 sh 1 RE A E O
(Smith & Betz, 2000). [ i (2018) ASF 753K B4 AC W28 RURK 1) B T 2 ILREBS S M M4 58 B FRALRE
S, ISR T AR R R AR B B R IR REAE Bl R OB R A R T MR E S
SRR A, BT 1 FRALRR AN WL SE AR R

3.2. & FE@MAOEENF

321 HEEH

FE2 SRR MR A B AR AT B SR SCRREAT N, IR SRR MEAT AT DU AN G 52 AR R 5S4 1
g2, B GRAMAKI AE£E RE A (Malecki & Demaray, 2002). B M PR KR, =T 4= st
Pl Sz [A) AEAH 38 T R &% 25 ] o WX 4% 44> S 45 (Online Social Support) & & 76 [ 4& 25 (Al [ 32 4E o, ATTHE(S B
15 RS YURH A o A8 480 P 3ok i o A it N 5 S SRAS I — ol )31 BRI A [RLER (2% 1, 2008) o
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AR 2 R B RIS IS B IE T ISR, Al AR Or R DO B B BB 1 )
SRR B AL 2 SCRF(Kim & Lee, 2011). MM HSE HIREIUNS,  d AR 4 i
PE ORI, ETRANALNARER, SEIMAREENEER, A BT MEPAR R G
#2 3CFF(Kisilevich et al., 2012) . BFFURIT, BB 1Ak 2 SCRPATMI 28 4 2 STRFAS B AR AT DAL [ T 3 00
SERRR(CE AL, 20125 JMhRTE, A, 2008). B BHEFUREL S E IR EBAT DOE IR =
SR BRI A A 2 SCRF R AR RO LSRR B AR R (V8 A, 2015b; 7%, 2019; Kfk, 2018).

3.2.2. HELBA

EALA AT ST, AMAR BREIEE S b A P a2 ar s e NPRieds, SRIER Bt BiA
(Ellison et al., 2007). £k b4t B AR AL TEATE M 25 1 A L )R B 20, B 46 Putnam (2000) 42 Hi M2
AU 22 55 R (Bridging Social Capital; #5™Aii id #1152 90 2% 15 4t A2 S22 55 (I 28 DA SR BOGHT (5 (2. ) F b 4%
42> % A (Bonding Social Capital; 544 #1522 5 8 Al N0 58 22 1) B3 A i (A5 AT, 4
SRR R TE B, A8 4% (46 FH e 8 R FF I RARE 2 BT AR, $RFHAMAR AL AZ B A0 B B B/ (Ellison
et al., 2007), Tfii [ 32 I H & FIA BT R AME 5 T8 24 A8 4% FH P @ s r g9 i iz, fRmifie iy
MEEAR; ARRBSMEME SR AN KSR, 1ReaHEAH S %A (Chen & Li, 2017; i)},
BN EE, 2017). [ NAMFEE A O] A2 BEA T R W SEAR B A R E R, I B W SR AR
TEE K WIS B I IEAH X (Glaeser et al., 2002; FF4k, X, 2014). FEF G, 7 PH51E0MEE(2017) AT 7L
WRIFEL THSEAEL L AR ED S FRBITH 2 MR R A EH .

EHEFFFRRIT 22 W2 B IR E OB R mt it WA om B B . SRR R 5155 7 Uk
T SRR T AR AR (Desjarlais & Joseph, 2017; Liu & Brown, 2014; Neubaum & Krame, 2015). iX
SR P A AL A 2 h S At NER R, AR5 T AN BRI EEEAEH . MR N BrAsi Y (hyperperson
model), 2B AT LS FAE i sk sk @ 37 (Joseph & Walther, 1996). ZAR R H,  FLIEE R4k
T XTI NRZ R, R MOEREE IR 2, RE—NAEN T, TR ik, 4
A 2 BRAE A H R FH A B 0 REAE - A% 2B B 5 55080 5 SCAR SR I 78 X0 4K A B G J i A Hh 1 2 v o
EANEREFLE RO, 8N BRI RLTE N 4% 1 B 2 I N B 2% 25 52 R o R R G 1 R s 3 RN 2 5
11, BUXUTT A5 % FE A9 23T+ (Jiang et al., 2011), X REHE— D R4 22 W 4% H B 2 BB A 2B R 1S %
% 32 AR B = AR A AR A

3.23. ol

FEAZ I 26 ) B 3R R I AT AN AN A5 B T BRI R S, AT 20 S WA, AR A
2> b i (social comparison theory), AT i Al B 4 54 5E R 1 oA N EAT SR B 2 H AT RE
AR, BE AT LU N AT LU (Festinger, 1954). fEAEAZ M, AR Gl T R X2Hh,
BN (e s 2 o vi = B =t b o Sl AP NI B S A L Il DN E B s A (L U b i s a S B =S
5 RS U AT A BB R (R PR 75 45, 20175 TR, 2016). fEALRSMIZEH,  AAT Mg i
TR B EI, TR AR T IS A AR TR S (Qiu et al., 2012). X FPAEHEAZ A AR
W EREMPFEFERA N B2 b, 3 bR AR B 32 0 3248 & (Verduyn et al., 2015). tb4F,
HRPE ARG RIFE, AR B O @B - FAEX A SRIEAY B S (Mummendey et al., 1999). AH*T ]
R T A S R A — RO B AR (Kim et al., 2018), 7EM ALERAZ AR AR BRI R, [k
()4 2 PG S A R P AR AR PR R B A AT T ) AR A RIS (e, 18, 2016). BFFTRE, A
FERR 00 3 S22 B0 398 o PR AT S0 S5 PR, AT D) 422 PR ARG A4 1) 32 W = A S (Barcena-Martin et al.,
2017; Fan et al., 2019; Yang, 2020).
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4. HXMEBERENEWENERBRAID A EZH
4.1 MEAFREY

411 BEEXR

et BET, BIREITT AR B BRI NRZAE . Jang 45(2018) TR, S51KH
Bif) Facebook F P AHEL, KA ESEHIR LI B & 7 2l B m A 1 E AR, ARmARN 3 3
IO AMAR ) 3 AR R SRR FE AN A H B B KPR 2 5 . X2 A E B 8 AMA T B £
PEEHBEAELS, HANECIRA SN B2 G] ), #2MrEs HREI L T mE
B PO e ) 5 2K (Brown et al., 2001).

X 5 2 (need for popularity, NFP) 24524 | 245 520G M £ i L HAF B HL, 7T AR A A2 —
MM GRS B Hbr(Utz et al., 2012). B, 51K NFP FMEFHEL, NFP /5 0/ E AR T
J7 25 5 %2 B H A WE AT AR, S0 BB T A5 NFP AN T & i AR v =
(Wang et al., 2017). #—20 &M, & NFP B/MAEEEA A EF RN, FbSBHEEZERIMA
TEALSC IR BoRAT EH, PR B HNEIT N tA, & NFP FI/MATE AR B 000478, B,
HAOUEAT Xt im NFP AR A & i 2 FE I 52 e SN B .

4.12. BEREVRME

KTALZM L AT RIS B E R, MR HARG —, A 5] S T 2 00 S A K 1) 5 T
WA 2= 5. b s LI 48 20 Kim Al Lee (2011)42 HiBOARML [ I RN ELSE [ IR 2T, B g 7Y
MESE AR ED(Jang et al.,, 2021). Kim F Lee MRFFEFR A, R B 3052 BN 35 U0 SE AR K B B2 i R
oK. N, 4 Facebook FH F AR 1) BIE GOl it H 3R 2 B B S8 4 (R AR A A EF e I, A AT 0 SE A gk
St . B 58 (Positive Illusion Theory) th ] AEREX — 45 5, BRI [ B 22 SRR A0 I\ m] LS
B NATTRENS B B s o 33 T 42 i R =2 AR (0 A 77 (Taylor & Brown, 1988). HI T 5L HIRE T /a4
SRARBHMEEIEM, FHSLH RS DU 2 00 i B 2 3055 B A A 1 8] B2 B i 3 00 S 4 R
(Joinson, 2001). 73— T Facebook b [ 3R L ILAIH TR B, 11 3 52 TSR ME X = U S s 1) 5 1) 52 38 52
LA AR RN GRS RORBERREE AT 0 TR REESMAA A, AMARTEA SR M B e 2B &
e ) WL SE AR R TR T 00 R R I A, SR 1 1 R S TR B SE [ R 5 IR SR AR B 52 I 22 5l (Jang
etal., 2021).

R A AT R % 9 kS SR R 2 U S AR BB M ) 3 B 2 A T OE R TR F SRS . AR, ANIE Y
1 3R 2 B s (2 E IR 2 I AR IR R IR AR P 2 R I T2 A A I 3 0 SE A AR
P IREMT . Wright 25 A (2017) 7ERFF 7 7 R AL 58 W 28 A7 R A1 3R 2 LS (false self-presentation),
B YL AN A RS ) AR AT, X R R BT N S MR ERE . . RS R IE
FEOR . BEAh, A HAMBEFE KT SR E R A RS S BMERAR K 1 32 W 248 & (Michikyan et al.,
2015). Jang Al Kim (2020) IR 78 &I, 8 A Lo VA 1) 1 78 +£ 28 0 4 w4 T 2R 8 | R B R
(Narcissistic self-presentation), B —F i El@it B 0 a5 ik Ermi KRR B &R, RIAHBRES K
A IR RS, SRR EREIR . R E 8 A IR 2 IS 30 SE AR
M A U Y, 2l R 22 5 1R A 3 O SEAR IR T AR e . X R, AR R ZE R R
(self-discrepancy hypothesis), 7EAEAC M e R ETMA EHEK, SHELHRNZERBR, MoK
Z BN EARIKP 1 EAR s H R IE I A SR R A VR AR B A AR s, AN R E
U2 R BB, A2 SRR R TN SR AR AR A, AEROREL, SR E R 2B
A HREIAF, 7EAAZML R 2HE CREMRE SR ATER O 8 LB SE R AR 22
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FEARAMA ) 32 W 4R S (Bevan et al., 2014; Liu et al., 2006).
4.2. EENFRFH

421 MEIEE: £EEHEH

AN FIT I (026 36 7 e AE S Fom 458 W 2% 3R 2 I W SEAR R II/E R« Stiles (1987) 3R 8 & #4
18 (fever model of disclosure)¥g i, 4 AMVREBE S, A1 T 2R EZHELE, BIAMETEE IS
e N Al RE o EAN B AT A S M ) B IR I R B 3R 2 IR 138 (stress-buffering effect; Der-
lega et al., 1993; Kahn & Hessling, 2001; Zhang, 2017), H3R2ILAT PACRS AT G52 2538 1K 77 107 B 4,
LR IR Sy R B S S . RE USRI, FETIGEE 2 16 D) AR iE AT, TEARAS 4% 1B 22 3R A7 o1 AR AR
H 2 I AR 2 AR50 B 5T s ) M SEAR R, T 2 AT S H R BRI R ECIMAR I W SEAR KT B
(Gibbs et al., 2006; Zhang, 2017), XK NHZRHRIS H Ol e85 H CRIBUS SEARERE, ik A
NHE R MAAEEMAB SN A . Rk, 7EHEAEEIGE SRR, B AR EM AR T 2 H
AN HHR, Ek 0] T BUOE % ABE A IR W AIE 44 (Coates et al., 1979).

422 #3Z1EE: HLEE

TEARAE W 2% AT B R EIUT, SN Z B 5¢ R AR B2, 2 E TR PP OC R 1) —
LRI, Fukuyama (1999)I\ N, HEERAE—MEsHART, BARES. WL, SET AN
WIRs s ALEARUIL R A HERY, DAMAS B AL B 9T iR . BEFRW], AMATE /2% T3 f vt
B T BB AR EIN S EWERER SRR ST REEASEERAE, BRERES =0
AR IE A ek R B E R TR S EEME(Kim & Baek, 2014) . QiR AMAXH kLG BRI EE,
DB A [ A A K ARG 2 AR I O X AME R O, BN R H B E IS
K2, WMRMENRHAMATTRAEEE SRR, H4E SRR ENN AR, 2 FEMERR OB T
(Nicole et al., 2006).

42.3. CHEE: A - EFEX

B TAMAEIR R BRGSO E SR s AMAZE W L ROR B CEE AR T, P
UM 452 X 2% | R G 0 AR AR A T 2 SUU M EDWAR R R S %Ly, B2 A NS
BrRA7 H(Gudykunst, 1997)« PAAN N 3 SCFIEAR 32 AN [F) 5 ) 1) BRI SCARAE 5l N O 5 1) = 3244 D77 THE B
N[F](Gudykunst, 1997; Hofstede, 1980, 2001; Triandis, 1995). BF7t&M, EMANFELEFK, #HLZMEHEK
SIS FEASBE RSN W S AR K ST (Verduyn et al., 2015; Wang et al., 2017), 432 M4 [ 3% 52 058 B mf LA
TE [ U ANA 1 3 0 5 47 K (Brailovskaia & Jiirgen, 20195 B Rat, 2020). th4th, SR E KR ZOAH L,
TS [ R S PR 32 0 SEAR IR I () R R B K (Hongliang, 2017); fE&EAA T UE R, AR H RSB
A% 5 2 MR R B2 M 32 W SE AR (Kim et al., 2014; Lee et al., 2011; Wei & Gao, 2017), itE32 /%% H Ik S
SRR WL AR IRV B 7 B2 (Chai et al., 2019), BUHR B 3R 2 I T S AR IR A RN 5 T Sk H 3R
I (Hong, 2018).

FEAZ X 2 S TGS = U S A SR M) ) SN 22 55 T DL I 7 - AR B [ FRAL) 3 R« Triandiis (2001)
IR, ANANFEEARE LE R, MEMEESIT A ER 8. DMAF SO RN, METEN
F H AL {3 A% (independent self-construal), 5#i H IS, Wi THHE B SRR ZRA R A
CURAT M(Heine & Lehman, 1992), PRIt EL 52 2 HANMEA B JAEETE A &, B ReHE T F M A8 K
MR E B =R, MEHE L RBKE R 3 )& (interdependent self-construal), J<7E R AT I
5 R 1 O AR AT J9(Markus & Kitayama, 1991), PFIGAREL T E92 28, JEILE SRR —TH /8
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IR 2 E M 5 R, HETT A2 BIE 2 M2, 487 £ 2.
5. FREERE

F—, BArH T BREIACHER TS MARE — BN EE, REUHIFA HHX B R 2.
[ 3% % 7 (self-disclosure) ATE[1 % & ¥ (impression management)Zs — R AIME Sy, FH SCHIE & 77 76 TR FH f) )
MTHREINEBRERZRLR, AMAEFIANAREIZAREEZN LAMS, BREHFEAR LEA
FEI— A RIE I (Goffman, 2008; Bz, 2020). {HEGHRE K BREIMEREZEFZER
FIPEES, IR AN 3 Z RIATEAEA R _E A2 (Schlosser, 2019). X T HIEM SIS EHI KR, A
WHRF NN REHZHREIRNZ —, HFV N TEREHKZIIL, MAEAAZ LS 2w T
HEATFR H 2 Pl (Bareket et al., 2016; Krisanic, 2008). SutFEF, WEMAENNEREINETEHRE
B —#05r, FOV BRSNS R R AR, MEREHELR RN RER T B, SR RENAR .
WTENREE(EER, 2013). AR, A& MRS M dn e i FE A7 o TR 5 A A0 B DB RI, =3
SO BR A (WSS, 2018). BMTE L, RRFATF LRSI St FB. Seiniu 407 0k —
X BREIE BIRERE . BREHEGIREMS, WRITHT 5 5.

¥, HETRTHAZ ML B IR EIMN U FA48 B AR R TR — e PG, sz &P
HECER. Blan, EAMOEE TR 2 85T Facebook ¥ & 11 [ N AH S A T K LA IR A B N 1 241
&, e, hRFE, EAERRER D, A, —SF RS BRERF G, TR RAMATE
J7 R RAAEE G AT B IR EHATIR A . R, MEBERARIA AT G SRR, 40 H
EARF& EHREIRMRE, AAEEERIBWAAEAR, “FUSTIER, MidER” EaEsER Ak
WG . HAh, #HRTFERMGH P EREIE LT R BN HAESE, WFLERCFE,
BlR, REIIZEREM. AN NETHRR RE” « AFRE RRLL THAT 6K RIEA &
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EAFAFGEE HRER A ZE 2N ? JREIPE AP & 1 e bS] T ERRER-?
A PAEAT A B A8 PR s 428 & A AT B3R E PN T IRAS 0 20 45 BT =il 2 A kn] DLE— 2P 4R
FAFEAAE -G HREITT R ZE T, DUSIX P22 7 A S W S A8 B ) 52 0

F=, CAMARTRBRZ ATRN, JTHES T RPAERE, Bl E R — BRIEFIXE
PR AT LB AT R AL A A I AR, (HBEERH I R, BRI Z FREN HEF
NI &R Z N6, HA RIS B AR A W26 3R 2 I 78 o 52 31 552 0 7] Gt A S AH
Ao KRS (2019) KW FE R I, ZE NG B R E IS H MR A BEMH M, X 5T R¥E
FEAR 1 2 B DG e 45 R A AR (Fan et al, 2019; BRa6AE, 2017; #5995, 2017). BEAh, HAZMZEH
FEIT R B MR T T D AR S AR BRI A v S B B R S R R . B IRME S 2 Tt
EARAT DR T R 2 AR i AR Y R (VPR 2355, 2017), E&RRE DERAR AR S EWRE T,
FEE, 2019). WFFLE X FIRGE RIARE, KRFEAEEEDFERIAFKEFIFTAARPRE . il 1A
5], T B RN TE T IR AT RE 2 AR T S P AE AN R RS . SR, Tz e ) LE RS
o BRI A SR FEad b, ARSI S 5 B — 2D AR SO S N 4% 1 R 5 I AN [ 4 e FE A O B B
VRGIE), RS TE B I T ) A B R R I B AN [R] RS B IR A 22

E0Y, HETR T A M 4 B 32 I 0 AR B ML R R R R FEE R T AFR RS H
REIURENS, ZBE T HAMARE R AR AR R R, A5 g REIE LML, i
FH,  AMEUPE R AR 2 BN M R AL A N 25 AT B R R, SR TR R TR R ISR
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