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Abstract

With the reform and opening-up and the development of the market economy, people’s material
and cultural life and the level of consumption about it become higher, so investment and con-
sumption has become very important. As one of the most important social groups, post-95s female
students have good learning and living conditions. As a new generation, the post-95s are affected
by the surrounding environment so that their consumer behaviors present new features in the
new era, but that also brings many problems and contradictions. Therefore it becomes very im-
portant to find female college students’ consumption and financial problems, to analyze whether
the causes of College Students’ consumption are reasonable, to discuss the importance of financial
quotient, and to analysis of the problems that contemporary college students face when they
manage their money.
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Figure 1. Post-95s female student’s consumer sites
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Figure 2. Consumption factors of female college students after 95s
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Table 1. Post-95s female college student’s focus factors when purchasing
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Figure 3. The reasonable consumption of Post-95s
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Figure 4. The emphasis to financial quotient of Post-95s
female college student
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