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Abstract

The article use the methods of scientometric and data analysis (based on SATI, UCINET 6, NetDraw
and CiteSpace) on research articles about the theme of brand community in the CNKI from 2004 to
2016 to sort out the domestic development of this field. The stage characteristics of the develop-
ment of the field are revealed by the time distribution; The distribution of disciplines in the field is
clarified by the source of the journal and content analysis; The research content distribution of the
field and the development context are revealed by using high-frequency keyword co-occurrence
network diagram and timezone map; The character relationship and the core teams of the field
are revealed by the core author’s comprehensive index calculation, cooperation analysis and in-
stitutional analysis; Finally, it is the summary and prospect of the research on the domestic brand
community.
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Figure 1. The age distribution of domestic brand communities papers from 2004 to 2016
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Table 1. Cited frequency top 5 of brand community research papers
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Figure 2. High-frequency keywords co-occurrence network
2. SR BRIR I 4

#61 1l AR

o
#7, m%?ﬁ%ﬁuﬁl
-
/ #3 AR

"2 A U

AL A X

T g

Figure 3. Keywords clustering network
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Figure 4. Keywords co-occurrence time zone diagram
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