Climate Change Research Letters S {&EZR{LHTFIT IR, 2020, 9(2), 106-113 Hans X
Published Online March 2020 in Hans. http://www.hanspub.org/journal/ccrl

https://doi.org/10.12677/ccrl.2020.92013

Thinking and Case Analysis of
Internet Plus Agrometeorological
Service Method

Dongmei Peng, Xinqian Zheng, Sen Wang, Qirui Hu, Yuanan Jiang

The Information Center of Xinjiang Xingnong-Net, Urumgi Xinjiang
Email: pengdongmeil26@126.com

Received: Mar. 10", 2020; accepted: Mar. 23", 2020; published: Mar. 30", 2020

Abstract

Based on the analysis of user information data of Xinjiang Xingnong-net from 2010 to 2015, this
paper analyzed the current situation and problems of agrometeorological service in Xinjiang, and
discusses how to integrate Internet thinking into the innovation of meteorological services, to
promote the sustainable development of Xinjiang agriculture meteorological service. From August
1, 2015 to May 28, 2016, the survey was mainly conducted by telephone questionnaire survey,
face-to-face interview with agricultural training class, in-depth visits to the grassroots level, lite-
rature retrieval and inquiry. The survey language was mainly Chinese and Uyghur, covering the
whole Xinjiang, and used for 4743 samples available in this paper. The market information of
agricultural and animal husbandry products is the most needed and concerned information (55%)
in the current rural production and life. TV is still the most important information channel source
in rural areas. Lack of computer or network skills and insufficient government support are the
factors that affecting Internet application. According to the research results, the agrometeorological
information service section of the multilingual agricultural and rural comprehensive information
service platform of Xinjiang Xingnong-net is designed and planned.
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1. 5|

W A A O TR R IR AOL TSR S5 TT R T TE, A ERATA AR R A G557 dh B2 T
T RBAE B R RE ST, S “ TR+ HAFIE(RIES SRR & QUBaKah . EBEH . BLANA. TP
i BT ), AIRRBLERAGET A, FERAEL . R oafe. ERMLSETT e, B
BB AROR SE I B o o[22 SR [ 2138 I F FE A B AR T RCR O et “ THRR+” N
A TGRS R

ASSCAEHTEEMAR N 2010 455 2015 SE AR M (5 B2 70 A B3tk _E, SUHTBrss kR + ARl S,
G SS DR BALAE R TP, PRI « THRR+ 7 BRSSO h,  DUedEpnsER L TR %
NAEIESS > 8

2. AERAW. EE. NRERGFZE

JEIT 2010 A Z 2015 EXCR M FE BEEE T, BiE 4 FSREXT S B XR IT 6 4 M N
BN EIE T, gmitl) T DOEREE RIER A 0 S G sibrtE ol SRA 4 FofE . AR
MM 2015 48 A 1 HZ 2016 45 H 28 H. W& R E R AT R A ). IRAEEZEV . IG5 2
CHENUE B EIE A CATI J7E) X AR DR YIBERD [ V5 R 55 7 T . R EE 5 R ERDUEM4EE /R
e WEEHEDSE(SEAT . WK, R, BB, BEM. FEUN, SEihX . fi
BRI ML B ALK, TE M ATEHHLIX L R gn i X AT ) L 15 AN T, R
S RAFERF ARG R FEE T HAR AT T3 AN EERVEARN RS, HRBOAR 13,436
B, URIRIFEAR 13,396 1, FHTASSCHF LRI SOFEAS 4743 AS(FE T 2508 A, THIVT 2235 ).
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3. FEEFMAREELS R

4743 MR EE T, B, MR A 5 A 50.6%F1 49.4%. SEES KA K A DN R IR,
25 % DL R 4R A & 5 oA 16.7%.25~40 % 15 H 40.6%.40~50 % K 50 % DL L 5 HL 23 51 h 22.1%F1 20.6%,
Horh 25~40 Z S By S LR

MR A2 1 RORA R, 4 DR & R 45 7K o LUK 61.7%, i 75 e, H R U 33.5%.
MR 2.4%. PEEE SO0 1.3%. 5% 0.2%. S HA RO 0.8% 5 bbb . MR & )2 i sE, K
FERSP Y2 S HERK, N 46.8%, LT, HKZ/N¥ 24.8%. = 17.9%. K% L) F 10.5%.

31 FHUEE, BMRRAREREHNIEEN RS

B 18] R A R A A DA OB IE B 2 7 B, B AU S BB e L A B AR 93.3%,
FHUHETE 93.8%, HEEM 37.6%, ULHEHL 38.5%, LalAMERE A KT ER IS LTI HEE.
AN E.

3.2. BRIHIEUAET BB AR REENBRATLA
TAE TN, 8\ J8(84.6%) KA E RAE FHFHL. HrPiE1EThas B FH 5 A2 83.0%, HGe 515 41.4%.

™ 30.9%. FHLI#RK 19.7% FHUERIT 14.6% M1 H Al 0.9%. L — (15.4%) 1R A B RBEA  FH FHL,
FEFERZEESEAFE, 58 12.1%, HIRZIEHRTE 1.4%.

33. F2fEf. BRZKERTMWER . EHRMNANRAER
THERIR, TR XA A 4 55.9%M) N BcA L M, EERPR AL/, 52 48.0%,

BT GRS Z A T AN ) 2 63 T 5.9% AN M 7 51 5.8%. A 44.1%MA IRAE A B, E#EH
HIREN T AR 7 Z RS 2 43.6%, FLIKFEIRIR 26.9%. HIRAC K 16.6%. 4 12.9%.

34. FEIMFREE. XHEEMEEHNTIRNEAKFLEFEREER

A WoR, 25~40 . 40~50 & EE AT H LI & Eeitm, 437 89.8%71 88.0%, 25 % LA
T HEA 85.1%, 50 % LA E S ILEAK 70.1%. M “REMAHI BEN” KA, A BB BB L,
25 % DU AR R B o b ey 61.7%, HUUR 25~40 % 49.3%. 50 % A b (5 H0AY R 19.5%, A2 F (1.
2)o A EBRE(E B AR (5 LU BE A RS I IR T AR /N
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Figure 1. The use of mobile phones by different age groups
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Figure 2. Internet use by different age groups

2. FRIFIREHAERAERMESR

WA R SCACKR BERG BCE S A8 TFHL 5 B S B O« K5 S BAE 97.2%. & 90.3%. #]H 87.0%.
/N2 70.5%. SCHUFRRE MR, AR FHLA0NEE 5 bl s s i <R A A I EBE o M s BMERAR R
K2 UL 1 80.8%. i 63.0%- I 40.8%. /N 21.2%. Py b7 bR, ATDAEH, SCUILFREAR
[FEHE BRI TR AR HARTPAAER R Z R BEmE 3. 5 4 k.
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Figure 3. The use of mobile phones by respondents with different education levels
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Figure 4. Internet use of respondents with different education levels
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35. [ERRAR™mENAKEHXEZERRATE

T2 EALE . S RO, DFFREACT. HEAKTIEZEEMIE, 5 EBARR 8 &R
AKPAEH X (BB B 2 o PR o, TN A 2 o LA s (R X Dy S 94K 95.4% . 417+ 93.8%
AR HLIX 92.7%, BARKZ M 52.9%. BEAHHLIX 71.0% A F1HI X 71.2%, HuIX ] & bE e m FH BRI
[ AH 22 42.5 AN E 2 f (1 5) o 8 FH I ELIE R I N T o DRt v (U B IX 2 s B P 4K 75.2% A3 70] T 66.0%. BT
#1725 56.3%, BARAINZTEIN 25.2%. FIH 34.7%. AP 5E 51X 40.0%, Hi X ] (4 Bk e e AR AR 2 TR AH
7 50 ME 2 F(E 6).

3.6. AR KRH=RESTRIZHTE AT

WA RN, HanEd QX%%FﬁﬁiﬁlEﬁZ?Wﬁnu;&*5%1@1?((545%) B FoR . Hk 2 BUR IR
35.8%. HAh T 14.9%. HiE 10.6%, Wit BB T R 5 RS, 1A 5.9%.
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Figure 5. Proportion of people using mobile phones in different regions
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Figure 6. Proportion of Internet users in different regions
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37. RUFRBIAFESRYUMRAES. EFEPEREMRZXENES

W) K “A AP AR TR R E DL N MRAE R I, RS BT ISE B iR 55.0%, Lk Aol
HARZK(E R 52.0%. KTk 48.1%. BURIEI 45.7%. Hilkf5 B 36.3% M & K & 26.9%.

3.8. EMMARRA RETENEERENRIR

HEER, TRERBOLEARGEE .. REU™RT51E B BURE R G BORSE) LA R 2 F B
SERERBOR IR G LR DR AL, JLUGR )T IR AR R (R 1).

39. EESEFED, RABREZHEETAXMAREIENFRNEITERE N

BRI, AR, AR SRR (A B a2, R R ROK 2 R I 55.5%71
T 41.9% )77 SOREAT L 506, 7R BRI b2 (10 7 EEAD A 77 50 40 5 L3 8 16.5%.

3.10. X%, fLMERFERMESERAERFNBERHPEZ KD

B n) Je “ HORMRLE BN AE B I, A7 LRHEERT 3 A7 AR I2 30T 50.9%. B 38.9%. A4
29.5% (] 7).

Table 1. Ways for respondents to obtain all kinds of information
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Figure 7. Preferred Internet information form of respondents
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4. REMBRAEERFKEZIL
41 MABHIZNITIENE, BNEFENEEHASTFEN “FERR”

BRI, RN EA A LR ARE S EE )y 55.5%, il —F5, A ] 8 32 2R PR A
A ROIK AR LA ARy A D . B el e it &), AIOTRZ I, 2R, AL,
FREEVE AR BB RER I, PRI R RS B R FANE B ERe. e k. L. HHM. T
PLEEZ RIS, BAR R s B BRI R .

12, SERFRFPNEFBE UK

BRI, SCHRE R s o5 B R ANE FEORKT . DHRESE I3 T R MR K, ROIN RO #0F 15 B
WHNTIEE, SEEARAT /N5 BIERE Bt ¥, KT FE il A s (5 BAL RE e THA7 3h it R JF
FLSEVESE, HIRTHEEEACE, ST AN /S B A (45 AL B 2 i

43 FRARTRELE, RERFEBHERBH

FISEA A5 B B S, AR TR 55 SR BT B RSS . AR R Tl E B R
5T 6. HNEERMASE, HIUTRANE BMGEIRAURTE, MR KRHETELME.

44. BT IEWZ EZRZI, ERFRBEXEZEZ]

WAEER, ARMXGTEFRR. I E. A7 AR, (FERRKTFZRBOR, #Hil
SN AAE BACTE O IZ AR T v R MK i TR o B AS R DGR AN DT 30, $R ARk S
FAF B W2 R A B A KT

45 WHEREZEMRIRFMEESESRS FERUAIRSS

Wy AR A BB SRR N 2 B A R A SR A (5 BIRSST & REXH R 3Rk . 7 R A . 30
HHAREEAR S o Wi AR T80 BT SRR AR 5% L LUK VO 7 i e 4 83.6%. TTH H i 62.3%.
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s A ESRBEE IR, AT BN AR M 2 AR AR R A ZR G5 B IRSS T & A SR B S5 ik
BEAT TR FSEMORIEAE T 6 EAS . IR R IE. BIREESREIN, DU O, BUIRSS N
R, RMIAARRE” o SOl RAHME B O AR AR, #2305 A ST A A AL
ML Bkl P EE BRI S G BIRS . BOFFIR(E RV, = REBCGE. HBE 2. BFlHK
Ky TEHRE). Wi(TATHE. SR, W ERRE . RAETUT, MARHR). FR(IRRSE . KUK
P ODCARRIE L MARTRIE . T EW). RROCEAIRET . BTEER BEESE R, BB, b)Y
KRR 20 AMFGE, BEMITE T VA F RS H A

WEEMAR MR B TN EREEERS T 6, @A Tk, WAREER, K EERIE; &
BT 2RSS DR, B AREAMERE . RATERGER . AR RFMERGEE . BERBERER.
AT RE R BOREE . AR ERBEAE EMBREIUT H 45 PR TR T ZE KGR ARLS
GG BRSSP i A AME R AT RS, KN EARE: RORIEE, bR, ORE BB,
AT TS ATIE B, AR SRR, AR RGBS RATHR. RAEL Rl TR G )R
i, RERE. RAEEE. AURSHTE), R E ARG R, AT AL & AR
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