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Abstract

In the 1980s, China’s advertising industry recovered and developed. Newspapers played an im-
portant role as a popular mass media at that time. The font design in the 1980s not only absorbed
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the past experience, but also drew lessons from the western modern design. At the same time, it was
greatly influenced by the times and presented a unique appearance of the times. In the 1980s, Chi-
na’s modern graphic design was in its infancy. The art word modeling in newspaper advertisements
can reflect the design appearance and national aesthetics at that time. The author tries to find the
design rules and characteristics of the art words in the 1980s through the study of the shape,
stroke shape change, visual expression and classification of the art words in the “China Advertis-
ing News”, and to explore the development of Chinese graphic design in the context of the times
and the enlightenment to today’s graphic design. This study attempts to clarify the development of
Chinese font design in the 1980s, and provide a theoretical basis for further research on fine art
characters.
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Figure 1. Advertisement title of “Compound Glutamlc
Acid Capsules” in China Advertising News
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Figure 2. Advertisement title of “Heilongjiang Jiamusi Paper Mill” in China Advertising News
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Figure 3. Steel advertising graphic character in China Advertising News
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Figure 4. Advertisement title of “Beijing Yili Food Company” in China Advertising News
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Figure 5. Advertising graphic character of “Seagull” dye
in China Advertising News
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Figure 6. Wire rope advertising font in China Advertising News
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Figure 7. Advertisement title of “Tianjin First Daily Chemical Plant” in China Advertising News
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Figure 8. Advertisement title of “Tianjin Second Knitting Factory” in China Advertising News
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Figure 9. Advertisement title of “Liaoning Radio Eighth Factory” in China Advertising News
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Figure 10. Advertising graphic character of “jaw crusher” in Chinese Advertising News
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Figure 11. Advertisement title of “Hanzhong Clothing Factory” in China Advertising News
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Figure 12. Advertising graphic character of “steel fiber”
in China Advertising News
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Figure 13. Advertisement title of “Stupid fool” in China Advertising News
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Figure 14. Advertisement title of “Haier refrigerator” in China Advertising News
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Figure 15. Advertising graphic character of “JieYin Toothpaste” in China Advertising News
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Figure 17. Advertisement title of “Beijing Construction Research Institute New Technology
Service Company” in China Advertising News
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Figure 18. Advertisement title of “Fenyi Drive Axle Factory of Jiangxi Province” in China
Advertising News
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Figure 19. Advertisement title of “Tianjin Experimental Instrument
Factory” in China Advertising News
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Figure 20. Advertisement title of “Anshan Canned Steam Water Plant” in China Advertising
News
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Figure 21. Advertisement title of “Beijing No.7 Chemical Plant” in China Advertising News
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